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Senelith Inks 

















were the first lithographic inks 








made from dyestuffs | 


treated with sodium tungstate 





for better sunfastness 





and are still leading 





with their outstanding resistance properties 
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“‘Hammermill Bond, eh? Now 
that’s a paper | know! 
Okay, the job is yours.”’ 


“1 liked those last letterheads 
very much. Put us down 
for a reorder.” 
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SENEFELDER 


Absorbent Cotton 
Acids, Litho 
Acid Brushes 
Alum Powder 
Aluminum Piectes 
Antifin Rubber 
Preserver 
Aspheaitum Liquid 
Aspheltum Powder 
Berlin Paper 
Bronze Powders 
Bronzing Pads 
Cerborundum Powder 
Ceustic Sode 
Cellulose Cleaning 
Poper 
Charcoal Sticks 
Chemicals, Litho 
Chine Marbles 
Cold Top Enamel 
Collodion Emulsion 
Columbia Paper 
Copierlack 
Cornelin Solution 
Correction Slips 
Counter Etch 
“Convenient” 
Creyon Holders 
Crayon Ink 


= THE . 
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LITHOGRAPHIC SUPPLIES 
Everything to make the job easier G~»> 


Each month we will 
briefly describe on 
outstanding item in 
the Senefelder group 
of supplies for the 
lithographer. 


The Senefelder Company, Inc. 








CELLULOSE CLEANING PAPER 


Many deep-etched, or photo-composed plates are 
spoiled by the use of improper wiping materials 
while being processed. Lithography, especially the 
processing of the plate, is a chemical process and 
no impure materials may be used in any chemical 
process. 

The ideal and most efficient wiping material avail- 
able for use on photo-composed plates is Cellulose 
Cleaning Paper which is a chemically pure product, 
absolutely clean, highly absorbent, extremely soft in 
texture and sufficiently low in price so that it need 
only be used once. 

Cellulose Cleaning Paper which is chemically pure 
does not affect any chemical solutions; it is bleached 
pure white and this makes it possible to detect 
whether or not a plate has been wiped perfectly 
clean. 

Cellulose Cleaning Paper has excellent absorbing 
properties; it removes the last particle of chemical 
solutions from the plate without leaving any residue 
behind and without harming the most delicate dot 
of the printing image. 

Write for leaflet No. 183 describing characteristics 
of Cellulose Cleaning Paper, directions for use and 


prices. 
e 











“Everything for Lithography” 


32-34 GREENE ST. 


NEW YORK, N. Y. 


Crayon Pencils 
Crayon Transter 
Paper 
Crayons, Litho 
Deep Etch Supplies 
Developing Ink 
Double Etch Salt 
Duralec Lecquer 
Egg Albumen 
Engrav. Needles 
Engrov. Stones 
Etches 
Excelsior Paper 
Felt ubers 
Film Filters 
Fliennel, Litho 
Flint, Graining 
Fly Cord 


Fountain Etch 
French Cholk 
Gamburger Slips 
Gelatine Foils 
Gless Marbles 
Glycerine 
Graining Marbles 
Graining Quertz 
Gum Arabic 
Hand Rollers 
Hydroquinone 
impression Rubber 
Sheeting 
Indie Paper 
Ink Mullers 
Ink Knives 
Ink Slebs 
Liquid Tusche 


Litho Inks Opeque 
Litho Stones Paim Oil 
Lump Pumice Pens, Litho 


Magnesia Carb. 
Maple Balls 
Mica Powder 
Moleskin 
Molleton 

Mutton Tallow 
Negative Brushes 
Negative Collodion 
Negative Glass 
Negeotive Varnish 
Neg-O-Lac 
Nitric Acid 
Offset Bionkets 
Offset Inks 
Offset Powder 


pH Slide Comporctors 
Photographic Gelatine 
Plenium Etch Salt 
Pletes, Lithographic 
Press Boords 
Printing Inks 

Process Glue 

Process Oil 

Proofing Inks 
Pumice Powder 
Quortz, Graining 
Rolling-up Ink 

Rosin Powder 

Rubber Snoke Slips 
Rubbing Stones 


Schumacher Slips 
Scotch Hone 
Scotch Slips 
Scotch Tape 
Scraper Leather 
Scraperwood 
Senebumen 
Senelac Varnish 
Sensitizers 
Sharp Etch 
Snake Slips 
Soapstone 
Sponges 
Stee! Balls 
Steelclay Marbles 
Stone Cement 
Strecker Salt 
Sulphur Flour 
Tracing Blue 
Tracing Paper 
Transfer Ink 
Transfer Papers 
Transporency 
Solution 
Tusche 
Varnishes 
Wire Brushes 
Zinc Plates 
Etc., Ete. 
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MODERN LITHOGRAPHY 


LITHOGRAPHED IN THE INTERESTS OF LITHOGRAPHERS EVERYWHERE 





We've been twelve months 
getting the article by Frederic 
W. Goudy which begins on 
page 26. That’s not a re- 
flection on Mr. Goudy. We’re 
the culprits, if any. We laid 
a twelve month’s siege to the 
man’s pen and by all man- 
ner of cajolery and shameless 
coaxing wore his resistance 
down to a nub and his peace 
of mind to a frazzle. He had 
to give in or find us dodg- 
ing his heels like an impor- 
tunate beggar at every turn. 
He was. gracious enough 
about it, that’s sure. Gave 
us his Gutenberg Bible so 
we could reproduce a page, 
besides a number of other 
very rare and valuable items. 
Had we been the one besieged 
we’re pretty sure we would 
have sent ourselves packing. 

Coming next month: a 
down-to-earth analysis of all 
the controllable factors in- 
volved in the reproduction of 
color, by Herbert Paschel. 
Titled “Variables in Color Re- 
production,” we think it’s 
something to look forward to. 


Grant A. Dorvanop, 
D. Worrr, Advertising Manager. 


Lithographer, Inc., at 254 W. 3lst St., New 
20th of the month previous to date of issue. 


cents. 


FEBRUARY 1940 


President; Ira ‘ rAY 
Official Organ of the National Association of Photo-Lithographers. 


THE COVER 


February, 1940 


Gutenberg examining the first 
proofs from his press. After an 
engraving by Adolphe Menzel. 


WHAT YOU WILL FIND IN THIS ISSUE 
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RELIABLE LITHOGRAPHIC PLATE CO., Inc. 


44 YELIABLE” is far more than just part of our name. It means 

to our customers that our plates can be depended on to 
Plate Grainers give first-class results because from start to finish the grain- 
ing is handled by experts of long experience. Our plates 
are made right to work right—they are reliable! 


The Pioneer 


of America 


eee ALL PLATES, INCLUDING THOSE REGRAINED FOR 
MULTILITH, ARE MARBLE GRAINED 


We carry a full supply of Zinc and Aluminum Sheets for 
Reliability Offset, Rotaprint and Rotary Presses, in fact for all the 
lithograph trade. 


Plus Service! 
A trial order should “sell” you our services and products. 


RELIABLE LITHOGRAPHIC PLATE CO., INC. 


17-27 Vandewater St. and 45 Rose St., New York, N.Y. e Phone: BEekman 3-453! 











A CRAMER PLATE 











SUPER CONTRAST ze)-l CRACO LITH 
PANCHROME —" Te) 4! CONT 
A M RAST 
duet? 
ALPHA Repr 0 ISO 


CRAMER “25” 


IV / IDI SPECTRUM PROCESS 

















G. CRAMER DRY PLATE CO. 


New York ST. LOUIS am @4 ab Ker: ¥-L0) 
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Tufhide, 


METAL 
LITHO INKS 





Acclaimed by scores of users as a big step ahead in metal litho inks . . . 
TUFHIDE Inks have won favor because they are in step with modern pro- 
duction methods. 


They ''stand the gaff" and allow all manner of fabrication because of 
‘their unusual flexibility. 


They're fast drying... hard drying... easy running ... and permit 
of wet varnishing, thus saving the extra bake. 


Try TUFHIDE Metal Litho Inks and see for yourself how superior they 
are from every angle. 


WRITE FOR SAMPLE OF 
METAL LITHOGRAPHED WITH TUFHIDE...... 


You can then test its flexibility, its remarkable Wt. thore 
adhesion and scratchproof qualities A/Lerever YOu Ale, LMETES 







a Branch to serve you! 


inclair and Valentine Co. 


MAIN OFFICE AND FACTORY: 611 WEST 129th STREET, NEW YORK, N. Y. 


Albany Boston Dallas Jacksonville Los Angeles Nashville Philadelphia 
Baltimore Chicago Dayton Kansas City WF Dalle: | New Haven San Francisco. 
Birmingham OTF Tals Havana Miami New Orleans Seattle KS 














AN OPEN LETTER TO THE 
LITHOGRAPHIC INDUSTRY 





Dear Mr. Lithographer: 


Morally, you are partly responsible for the conduct and 
ethics of the lithographic industry. Whether you have shouldered 
or shirked that responsibility, you will nevertheless benefit 
financially by membership in the National Association of Photo- 
Lithographers. We have prepared a little booklet free on request which 


tells how and why. 


Here is part of the program, for your benefit, adopted 
at the last annual convention. 


1 — The setting up in booklet form of a comprehensive 
cost system for a lithographic plant. 


2 — The revision and bringing up to date, to include 
present day increased costs, the economic hourly rates 


and production standards for all equipment operated in the 
lithographic industry. 


3 — The setting up and publishing in booklet form of a 
comprehensive sales training course for lithographic 


salesmen. 


Work has already started in all three of these vital 
items. It will cost considerable to bring this material to 


early completion. 


No doubt you want to cooperate with other association 
members for the benefit of the industry. Membership is available 


at a very low rate. 


We believe you will agree that our program will be 
of real benefit to the industry. Your membership will help 
us press on with this vital educational program we have under- 
taken. We would like to tell you more about the NAPL and its 
plans and purposes. We would be very pleased upon request to send 
you the booklet describing our work. 


Sincerely, 
NATIONAL ASSOCIATION OF Pret p>. hed 
( Wks 
To the National Association of Photo-Lithographers 
1776 Broadway, New York, N. Y. 
We are interested in receiving the booklet described above. 
Our press equipment consists of presses. 
Firm 
Address 
Executive 
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R leather dis- 


tribution rollers in our plant because they last longest! 
That’s a bit of knowledge | am happy to share with you!” 





ND why wouldn’t he be happy to share such 

information! Those distribution rollers 
he speaks of have been in service for over ten 
years and they haven’t given an ounce of trouble 
or cost a red cent for maintenance. No frequent 
recovering, no chips or composition to break 
off and an average life of service of ten years 


and upwards! 


Yessir! Whenever lithographers gather to share 
their knowledge you'll find them eager and 
anxious to spread the word about ROBERTS & 
PORTER SMOOTH LEATHER DISTRIBUTION 
ROLLERS. Their accumulated experiences all 


bear unanimous testimony to the wealth of 


experience (some 40 years of it) in back of 


the name of ROBERTS & PORTER. 


If you are not using our smooth leather dis- 
tribution rollers you are out of step with the 
majority of lithographers. You are not keep- 
ing up with the parade in this era of “share 
your knowledge.” And that, as you well know, 
you cannot afford to do. So why not today, 
now, send us a set of distributors for recovering 
with smooth leather. We guarantee that they 
will be even, and we know you'll be pleased. 


The majority of lithographers can’t be wrong! 


ROBERTS & PORTER, Ine. 


402 SOUTH MARKET ST. 


CHICAGO 
Phone: WAbash 6935 


100 LAFAYETTE ST. 
NEW YORK 
Phone: CAnal 6-1646 
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le acts about 
MODERN LITHOGRAPHY 


An Improved Publication ... 


During the past year readers have been commenting on the improved publication. They 
like the new name—Mobern: LirHoGRaPHY—as more descriptive of the wide field the 
publication is serving. They find the new format much more attractive. They have 
appreciated the additional editorial material and the fact that it is more varied. The 
publishers have made every effort to maintain MopERN LITHOGRAPHY’s good reputation 
for practical information and at the same time have added features covering other 
problems of the lithographer. 


In a Rapidly Expanding Field... 


The lithographing industry is growing by leaps and bounds! Census figures show 
that output increased fifty per cent from 1935 to 1937. In the country’s most important 
printing center there has been an increase of seventy per cent in the number of plants 
operating lithographic presses over the past two years (Printing Trades Blue Book). Sales of 
lithographing equipment are far outstripping sales figures for other divisions of the 
graphic arts industry on the basis of reports from exhibitors at the recent Graphic 
Arts Exposition. It has always been good business, if you are going to hitch your 
wagon to a star, to make sure it’s a shooting star. Grow with a growing industry! 


Share in its prosperity! 


Increased Circulation ... 


Circulation has increased sharply—the gains have exceeded our fondest expectations. 
Paid subscriptions have shown a fifty per cent jump. Total distribution is up almost 
sixty per cent. Through the practice of rotating a substantial number of sample copies 
among subscription prospects, MopERN LitHoGRAPHY blankets the entire industry. 
Naturally this includes large plants as well as small, color houses as well as those 
specializing in black and white. It is not possible to separate the industry into two 
groups as there is a decided community of editorial interest. 


A Lithographed Job... 


Movern LitHoGrRaPHy is a lithographed publication. As such it naturally has an 
increased acceptance in the lithographing industry. Lithographing has been transferred 
to one of the most prominent plants in the metropolitan district where we may confidently 
expect to receive a job consistent with the highest standards of commercially produced 
lithography. All of this points to MopERN LitHoGRAPHY as the best advertising 
medium for 1940. Why not provide a place on your next year’s list for this progressive, 
interesting and growing publication? May we send rates and other information? 


MODERN LITHOGRAPHY 254 W. 31st St., New York 
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what first impression 


doe\ YOUR LETTERHEAD geve? 


You get an impression of elegance the minute you enter Hampshire 
House, one of New York’s newest and smartest hotels. Styled and 
decorated by the famous Dorothy Draper, every public room and 
private suite is a masterpiece of sophisticated taste. 


The management’s conviction that such perfect detail pays, is evi- 
denced, too, by their choice of Strathmore paper for the Hampshire 
House letterhead. 


Every day, every person who opens a letter from you gets a quick, 
first impression from the letterhead you use. Consider how many times 
that impression is multiplied in a year...and consider your letterhead! 


When you write a letter on STRATHMORE BOND, or STRATHMORE 
WRITING, it costs less than 1% more than the same letter written on the 
cheapest paper you might buy. And on STRATHMORE PARCHMENT, or 
STRATHMORE SCRIPT, as fine papers as can be made, a letter costs 
only 2.9% more. Such plus value, for so little cost difference, is sound 


business economy. 
y * * * 


THE STRATHMORE BUSINESS PERSONALITY CHECK LIST shows all the ways in 
which a business is seen and judged by its public, gives all the appearance fac- 
tors important to your business. Write on your business letterhead for this check 
list. Dept. M.L.1, STRATHMORE PAPER COMPANY, WEST SPRINGFIELD, MASS. 


STRATHMORE 





MAKERS 
OF FINE 
PAPERS 


STANDARDIZE ON 


STRATHMORE 







STRATHMORE LETTER- 
HEAD PAPERS for offset 
printing are easier to sell 







because of advertise- 








ments like this...adver- 
tisements that tell 








why a fine letterhead is 
true economy...feature 
leading business firms 
that use STRATHMORE 
LETTERHEAD PAPERS. 











This series appears in: 






FORTUNE 

TIME 

BUSINESS WEEK 
NEWSWEEK 
ADVERTISING & SELLING 
TIDE 

FORBES 

PRINTERS’ INK MONTHLY 
SALES MANAGEMENT 





























@ Motion picture studios, recogniz- 


/ EFA / ing color fidelity as a factor of major 
importance in color photography, 


have learned to depend on carbon 


FROM THE BOOK OF EXPERIEN CE are lighting. This fact merits consid- 















eration by every photolithographer. 

Light from the white flame carbon 
arc has an essentially even balance 
of all colors. Because of this quality 
it produces well-balanced negatives 
that simplify the making of 


NATURAL color reproductions. 





PHOTOGRAPHIC 
CARBONS 











One tells another 


about.... 





MANUFACTURERS 
OF PRINTING 
AND LITHO INKS, 


VARNISHES 


















SUPERTEX 


HARD DRYING OFFSET 


BLACK 


The tested BLACK that 
meets every requirement 
for Albumen or Deep Etch 
plate press runs. 


TRY ECLIPSE ON YOUR NEXT RUN AND BE CONVINCED 





AND DRYERS GAETJENS, BERGER & WIRTH, Inc. 


35 York St., Brooklyn, N. Y. 538 S. Clark St., Chicago, Ill. 
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OFFSET 
GRAINING 
COMPOSITION 
ROTOGRAVURE 
NON-MELTABLE 
FABRIC-COVERED 
NATURAL RUBBER 
SYNTHETIC RUBBER 


VARNISH & LACQUER 


ROLLERS 


















































SAM’L BINGHAM’S SON MFG. CO. 


CHICAGO 








ATLANTA CLEVELAND NASHVILLE DES MOINES DETROIT 
DALLAS HOUSTON INDIANAPOLIS KALAMAZOO KANSAS CITY 
ST. LOUIS MINNEAPOLIS PITTSBURGH SPRINGFIELD, 0. OKLAHOMA CITY 
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Acom any business today 
would welcome Lincoln as an 
executive. As a one-call salesman 
he might not get past the girl at 
the desk immediately, ‘but he'd 
carry on in his homely, honest 
fashion to the great good of his 
employer. We like to feel that in 





our business we have some of the 
great Emancipator’s attributes. 
We make honest papers, papers that stand all the tests of modern use. 
And we sell them at honest prices. We invite correspondence on paper 


problems that you may face. 





Since 





<3 
or T\We 


STOCK LINES 
EQUATOR OFFSET @ EQUATOR INDEX BRISTOL @ VALLEY CREAM Post CARD @ BUCKHIDE TAG 
MIDDLETOWN Post CARD @ SULPHITE BOND @ SOREX AND WHITE SOREX @ No. 1 JUTE TAG 


We manufacture a wide variety of Fourdrinier and cylinder papers. 
Specially constructed papers made to individual orders. 


THE SORG PAPER COMPANY * MIDDLETOWN, OHIO 


NEW YORK OFFICE: Chanin Building © CHICAGO OFFICE: Daily News Building 
BOSTON: C. H. Dodge, 10 High Street ¢ Los ANGELES: N. L. Brinker, 943 North Main Street 


MADE BY SORG means 
TESTED dy TIME 
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MERCURY 
ROLLERS anp 


MERCURY 
BLANKET 


Buk for Serice 





Ca 








Manufactured under scientifically controlled process to give 
uniform distribution under all conditions and to give maximum 
wear, Mercury Rollers are “‘just what the doctor ordered” for litho- 
graphers. Best evidence of the high quality of Mercury Rollers is to 
be found in the constantly increasing sales of this quality product. 


Do yourself and your customers a favor. Use Mercury Rollers. 


Mercury Blankets have smooth, uniform, 

oil-resistant surface. Plies, too, are oil- 
resistant, preventing separation. Safest 
minimum stretch and unusually great 
tensile strength, together with other 
exceptional features, make this a 
perfect blanket for your needs. 











APID ROLLER COMPANY 


DD. MVM. RAPPORT, President . FEDERAL AT 26th STREETS, CHICAGO 





With no electrical parts and op- 
erating entirely by air, the new 
ATF Diafram Gun costs less to 
make...we pass the savings 
along to you! Never in ATF 
history has any ATF Gun been 
priced so low or operated with 
greater economy or simplicity. 
Simple fingertip adjustments 
make it easy to control the 


amount, duration and size of 


Priced Lower 
than ever before?! 


... new ATF Gun operates by Air! 







Fingertip control 
of spray shapes, 
volume, direction 





spray,inany direction. You get 
positive protection against off- 
setting anywhere on the sheet. 
The new ATF Diafram Gun is 
light and compact,easily moved 
from press to press and takes up 
less floor space. Whether your 
plant is offset or letterpress,now 
is the time to buy ATF Diafram 
Guns for all-around economy! 
Ask your ATF Salesman today. 


American Type Founders 


Branches and Agents in Principal Cities 


200 ELMORA AVENUE: ELIZABETH, N. J. 





companions in service 
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CHEMICAL 
2ND & MALLINCKRODT STS., ST. LOUIS, MO. 
70-74 GOLD ST., NEW YORK, N. Y. 


PHILADELPHIA i 


SSN binckrod 


4 


WORKS 


TORONTO 


MALLINCKRODT AMMONIUM BICHROMATE (Di-chromate) 
is an improved product. New methods have made possible a product 
that remains clear and sparkling in solution—no precipitation or 
suspended matter. The crystals are slightly larger—free from dusty 
particles. The color is distinctive—a rich red-orange—very beautiful 
and uniform. It is bichromate at its best. 

MALLINCKRODT ALBUMEN EGG SCALES—a fitting com- 
panion of the Bichromate. Selected for purity and uniformity, they 


are free from dirt and foreign matter. Solutions are clean, making 
a smooth, even coating. Specify definitely, MALLINCKRODT. 






MONTREAL 
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DUROLITHS are the remarkable new, tough rollers 
that lithographers have helped us develop! 


DUROLITHS are our answer to the qualities that 
lithographers have insisted upon: 


1. Strength 


DUROLITHS are as tough as leather and have four times the tensile 
strength of regular Ideal lithographic rollers—and yet this durable 
new roller maintains all of the excellent lithographic qualities of the 
vulcanized-oil material. 


2. Water Control 


DUROLITHS have a dry, non-greasy surface, lathe-ground to precision 
and of the exact consistency to guarantee light setting and perfect 
control of water. DUROLITHS prevent water accumulating in either the 
distributor or intermediate positions. 


3. Inking Uniformity 
DUROLITHS, with their particular affinity for inks, regulate uniform cover- 
age on heavy solids, light tints or delicate details of exacting color work. 


4. Economy 
Guaranteed for two years! DUROLITHS will not crack or split at highest 


ONCE AGAIN— press speeds. Are not affected by oils, inks, humidity or water. Will 
AN IDEAL ROLLER not change diameter or dry out. DUROLITHS are easily washed and 
MADE BY IDEAL! maintained due to their non-porous surface. 


IDEAL ROLLER & MANUFACTURING CO. 


CHICAGO, ILLINOIS = Sales offices in the principal cities _ LONG ISLAND CITY, N.Y. 
INQUIRE ABOUT OUR FULL LINE OF SYNTHETIC ROLLERS 
Canadian Agents, Sinclair & Valentine Company of Canada, Ltd., Toronto 
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ONE “DOUBLE O” 


will make practically every 
type of fold you will ever need 
in sheet sizes up to 22 x 28”. 
As approximately 90% of 
all Direct Mail Literature comes 
within the maximum sheet size 
and Folding Range of the 
“DouBLE Oo,” this one Folder in 


your plant will give you top 


CLEVELAND 





service and extra profits on this desirable class of printing. Ask for “In 
Step with the Times,” and become acquainted with this practical Folder. 


DEXTER FOLDER COMPANY «- Pearl River, New York 














TAYLOR 


pi SL IDE COMPARATORS 


for 
Control 


of 


FOUNTAIN 
SOLUTIONS 





Accurate control of acidity ‘pH) of fountain solution is 
necessary for obtaining consistently good results. If the acid is too 
week the non-printing creas of the plate lose their resistance to 
ink and become greasy. if the acid is too strong, the metal of the 
plate is attacked too rapidly and the albumin image swells exces- 
sively, losing its ink receptive properties. The pH can be accurately 
controlled with Taylor Slide Comperctors. 


For zinc pletes fountain solutions should have a pH of 3.8 
and a bromphenol blue (pH 3.0-4.6) slide comporator is required. 
For aluminum pletes the pH should be 4.6 and a bromcresol green 
(pH 3.8-5.4) comperetor is required. The price of either set is 
$15.00. In a wooden carrying case $20.00. 


Full information on request. 


W. A. TAYLOR & CO., Inc. 


879 LINDEN AVENUE BALTIMORE, MD. 








Does your “routed” copy of Moa- 
ern Lithography reach your desk 
a week or more late? A personal 
subscription will eliminate this an- 
noyance. You will get your copy 
promptly. It will be yours. Start 
this month. 


Annual subscription—$3.00 


MODERN LITHOGRAPHY 


254 W. 3ist St.. NEW YORK, N. Y. 


MODERN LITHOGRAPHY 
254 West 3lst St. New York City 


Send me MODERN LITHOGRAPHY every month for a year. Mail 
me invoice for $3.00 to cover — Foreign and Canada $4.00. 


Name 

Company 

Address 

City Country 
Type of Business Position 
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Portrait of a Man Looking for Trouble in the 
Photomicrography Laboratory 





That’s what this man is doing, looking for trouble. Of course, the troubles 
he is looking for are the kind that bother pressmen. This picture was 
taken in the photomicrography laboratory. Quite a mouthful to say, but 


it’s the section of IPI’s Research Laborato- 
ries devoted to microscopic investigation 
of various lithographic and printing 
problems 

The equipment here enables technicians 
to magnify cross sections of paper, lor 
example, and then photograph these cross 
sections so that the penetration of ink into 
the paper and other details may be studied 
minutely. The photomicrography camera 
can photograph a tiny halftone dot so 
that it looks like a good-sized dried pea. 
By examining such magnified impressions, 
technicians can obtain valuable facts on 
how various types of ink print. For exam- 
ple, these photomicrographs show clearly 
that the quick-drying inks print much 
more cleanly than do slower-drying inks. 

Basic research studies, like those possi- 
ble in this photomicrography laboratory, 
are making possible developments that 
can help YOU produce finer lithography! 








There may be no reason to associate these 
Jacts, but right after the Atlanta premiere of 
“Gone With the Wind,” two Atlanta news- 
papers went with the Wind, too. 


Note for Movie Goers 


Have you seen “Keeping in Touch,” the 
new IPI color movie? This film is available 
to Graphic Arts organizations, and it is 
being shown all over the country. If your 
local group would like to see it, write to us. 
and we'll be glad to arrange for a showing. 


in Touch 
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How Black Is Black? 


We once ran an advertisement with the 
headline, ‘‘When Isa Black Really Black?” 
Included in this ad was scientific data indi- 
cating how maximum black could be meas- 
ured. While this data is useful, the real test 
of a “black”’ black is simple—how does it 
look to the observer—the reader. For a 
lithographic black that looks black, we 
recommend Lithox. Mr. Lewis C. Gandy, 
who was responsible for production on 
“Litho Media,” called Lithox ‘“‘the finest 
lithographic black I have ever seen.”’ Just 
recently, a customer in New England sent 
us some press sheets which show how 
handsomely Lithox can reproduce black 
and white photographs. For a “‘black”’ 
black, try Lithox. 
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CLICK! ANOTHER VICTIM 
FALLS BEFORE CAMERA 


New Photo Annual Contains 
Best Pictures of Year 








It used to be that people were afraid to 
go into night clubs and burlesque houses 
for fear of being seen. Now they're afraid 
to go into such places for fear of being 
photographed. The all-seeing eye of the 
candid camera is everywhere, and photog- 
raphy enthusiasts in America are now as 
numerous as Democrats (though not nec- 
essarily of the same political beliefs). 

One of the bibles of these modern knights 
of the lens is ““U. S. Camera Annual.” 
Since its first edition in 1935, this book has 
included the finest examples of American 
photography for each year. To do these 
fine pictures full justice, ““U. S. Camera 
Annual” must be exceptionally well re- 
produced. It always has been. The newest 
volume, just released, is ““U. S. Camera 
Annual 1940."’ It was produced by the 
John P. Smith Company, Rochester. Both 
the color pages and the black and white 
section have been reproduced with a spar- 
kle and lustre that compliments the origi- 
nal subjects 

What about ink? Glad you reminded 
us. Every edition of “U. S. Camera 
Annual,” both the lithographic and letter- 
press forms, has been produced entirely 
with IPI inks. 


Trylon Ahoy! Another Fair 
Year Offers Opportunities 


When you read this, you won't be in 
any danger from sunstroke, and unless you 
are fortunate enough to live in the winter 
resort area, your golf game is just a mem- 
ory at present. But this chilly weather is 
bound to pass (at least, it always has) and 
soon spring and the New York World's 
Fair 1940 will be upon us. It’s going to 
be better than ever, says the management, 





with new features rumored, like five cent 
hamburgers and a larger amusement area. 
Once again, the Fair brings an oppor- 
tunity to do a lot of lithography for ex- 
hibitors—nearly all of the big 1939 
exhibitors have contracted for 1940, and 
there will be some new firms represented on 
the “‘Enchanted Meadow” this year, too. 
The Fair's color theme continues to be 
that special shade Orange and Blue. Re- 
member this when you have a job for or 
about the Fair. And remember that IPI 
has the official Fair colors in standard 
inks, approved by the Fair color authori- 
ties. Roll out the Perisphere! Call the 
Crystal Lassies! We're ready, 1940! 
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YOU, who by advertising, move the world’s goods 
swiftly from factory to consumer, do your advance 
work with ideas. You entrust those ideas to printed 
to a hundred a hundred 


advertising sent 


thousand ...or a million prospective customers. 

In your search for mediums to dramatize your 
expression, you study various papers, inks, types 
and plates as thoroughly as a lawyer studies his briefs. 
You must, because you practice the fine art of selling 
direct to an audience that is also a Supreme Court of 
Publie Opinion. 

For over fifteen years, in its 121 issues, “ Westvaco 
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PRINTER: THIS DOUBLI 
APPEAR IN THE MARCH 
WILL SUPPLY YOU WITH 


PAGE 
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VEST VIRGINIA PULP & PAPER COMPANY 
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Inspirations for Printers” has been a moving exposi- 
tion of the forward movement of printing. It has 
illustrated and dramatized the appeal of publication 
advertising ... of direct mail... books ... folders .. . 
.. leaflets 


other fields of advertising and promotional printing. 


brochures . . broadsides . and many 
It is a valuable aid to every user of advertising. 
“Westvaco Inspirations for Printers” is not for 
sale. But your printer will, upon request, supply you 
with copies of this issue. Tell him you want “ Westvaco 
Inspirations for Printers,” and No. 121, bearing the 


cover design shown above, will soon be on your desk. 
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SIZE OF SCALES 
SOLUBILITY IN WATER 


CLARITY OF SOLUTIONS WHEN 
MIXED WITH DICHROMATE 


QUALITY OF COATING WHEN WHIRLED 
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SPEED UNDER ARC LAMP 
RESISTANCE TO AMMONIA 
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v TESTED AND APPROVED FOR OFFSET 


HAROLD M. PITMAN CO. 
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150 Bay Street 51st Ave. and 33rd St. 


Pacific Coast Representative . . G. GENNERT, Inc., 1153 Wall St.. Los Angeles, Cal. 
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EW YORK CITY, we understand, is con- 
sidering doing its own printing and lith- 
ographing. Naturally, that places New 
York in competition with private concerns, and since 
the volume of printing which the city buys is large, 
we hope that officials can be dissuaded from the 
plan. However, it is not for that reason that we 
call attention to the city’s proposed new printing 
plant. No, moralists that we are, we mention it as 
a superlative example of what can result from cut- 
throat competition and price cutting. For years, 
through such tactics, a large and well-known print- 
ing and lithographing concern in New York under- 
bid all competition and enjoyed the city’s business 
almost exclusively. The whole thing had a tangy 
odor, however, and someone investigated. It was 
found that while for ostensible reasons the com- 
pany’s bids were lowest, actually, through fixing, it 
was overcharging the city. Result? The firm in 
question goes into receivership, and the city, in- 
censed at such underhand methods and associating 
the wrong with an entire industry, says to hell with 
all printers; hereafter we'll cut these chiselers out of 
the picture and do our own. 
Moral: the price cutter eventually ruins not only 
himself, but heaps calumny and ruination on all his 
brothers as well. Don’t chisel prices! 


Do 


F COURSE, the big news last month was 

the announced intention of the Federal 

Trade Commission, armed with an appro- 
priation from Congress for the purpose, of conduct- 
ing an inquiry into national advertising and its rela- 
tionship to the cost of selling and distribution. The 
advertising trade press took it grimly. ‘Another 
War Begins” read the caption over Printers’ Ink’s 
lead editorial. ‘Advertisers may as well make up 
their minds,” the editorial ran, “that at last they are 
up against the real thing and prepare for the fight 
of their lives.” It admonished advertisers to take 
into ‘full account the Commission's hostile attitude 
toward advertising, its far-flung and arbitrary power 
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and its discretionary authority which it is not alto- 
gether scrupulous in exercising.” 

The litho industry, as well as all branches of the 
graphic arts are a part of the advertising business. 
The litho industry is one of the important suppliers 
of the raw materials of advertising. As such what- 
ever touches advertising touches lithography. Of 
the $138,000,000 reported by the U. S. Census as 
the total value of all lithographed products in 1937, 
over $80,000,000 can be identified as making up the 
production of positive advertising media, such as 
posters, displays, direct mail, labels, calendars, etc. 
The remainder may be less positively identified as 
advertising products. Hence, while the FTC probe 
is aimed, for purposes of definition, at advertising 
and distribution, it is just as surely directed at the 
litho industry, or at least that part of it which pro- 
duces $80,000,000 worth of its goods. If the inquiry 
assumes the character of a Gestapo investigation, 
and there are many quite open in their opinion that 
it will, then lithographers also might well prepare 
for the ‘fight of their lives.” The often-expressed 
argument that “advertising has nothing to fear from 
any fair, decent and honest investigation’’ is no 
defense. The dictum that truth always triumphs over 
persecution is one of those pleasant falsehoods which 
men repeat after one another till they pass into com- 
monplaces, but which all experience refutes. History 
teems with instances of truth put down by 
persecution. 


Do 


T IS not too early to begin thinking about the 

Lithographers National Association Conven- 

tion, at Del Monte, California, June 4 to 7. 
From all advance indications this promises to be one 
of the most successful and popular meetings in the 
association’s history. West Coast lithographers will 
be hosts during the 4-day sojourn, and they are plan- 
ning a reception befitting visiting royalty, and an 
extension of hospitality and good-fellowship which 
will warm the cockles of your heart. The expedi- 
tion from the East will undoubtedly be large. Cer- 
tainly it is time now to begin making plans. 


























GUTENBERG 


T IS generally con- 
ceded that the de- 
velopment of the in- 
vention of printing on 
separate movable types 
may safely be referred 
to the decade 1440-1450. Whether 





Gutenberg or another was the first to 
conceive the principle of casting let- 
ters in metal, is a problem which has 
occupied the minds of various writers 
for over 400 years. He was by con- 
census of opinion the first actually to 
apply the principle. It is no less an 
honor that it was known and in use 
centuries before him. 

The time was ripe and it is reason- 
able to assume that other ingenious 
inventors may have been working 
along parallel lines in several 
countries. .It is even possible that 
Gutenberg derived his inspiration 
from some tentative essay by one of 
these, possibly even from the some- 
what mythical Coster of Holland. 
Ulrich Zell in the Cologne Chronicle 
printed in 1499, said that “the art 
was first invented at Mentz in 1440; 
that for the next ten years it was 
being investigated; and that in 1450 
men began to print.”” It is an estab- 
lished fact that Gutenberg spent some 
years at the Monastery of St. Arbo- 
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Gutenberg 


FATHER OF PRINTING 


By FREDERIC W. GOUDY 
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A Page from the 42-line Bible, attributed to Gutenberg. A comparison with the 
hand-lettered sheet of vellum from a German Bible of the year 1350 (reproduced 
on page 28) shows fairly persuasively what Gutenberg used as the model for his 
characters. Note the similarity in tieing together letters like po, pp, oq, ed, st, etc. 
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Pen and ink sketch of Frederic W. 
Goudy shown in his study at Marlboro- 
on-the-Hudson. By Alexander Stern. 


gastus in Strassburg in the decade 
referred to and he may have spent 
his time in attempts to bring a new 
and more expeditious means of pre- 
serving knowledge into practical use 

I remember when I determined to 
be the founder and matrix cutter of 
my own designs (after I had passed 
my sixty-first birthday) I put in hours 
of work trying by this means or that 
to find some method that would 
enable me to produce my types ex- 
peditiously and economically. For 
me, it meant the learning of every 
detail of type production from the 
design to the printed sheet, and I 
learned what I could from the meagre 
texts available. The details of the 
various processes in print mostly 
described methods already antiquated ; 
there was no place where I could go 
for instruction. The American Type 
Founders Co. looked on me as a 
competitor, a harmless one, of course, 
and while the company officials were 
kind and helpful, I could not rea- 
sonably expect much more help from 
them than courteous replies to direct 
inquiries as to this or that point. 
And then there was, just as in Guten- 
berg’s case, my lack of capital to 
purchase tools and paraphernalia of 


type-founding. It remained for me 


to make experiment after experiment 
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An appreciation of the man and _ his 
work by his famous American disciple; in 
celebration of the 500th Anniversary of the 
invention of printing from movable type. 


just as Gutenberg must have done, 
before I succeeded finally in devis- 
ing the simple methods I later put 
into use. He probably tried cutting 
letters in wood which he could use 
as patterns to make moulds in sand 
—I do not hold with the theory 
that he ever attempted to print with 
wooden types—and in these moulds 
he might cast crude separate types 
which would require some finishing 
or trueing up by hand to make pos- 
sible the printing of a few words or 
sentences and to fix, thereby, the 
art of typography. But this method, 
as pointed out by Lawrence Wroth 
(of the John Carter Brown Library, 
Providence, R. I.) in a recent lecture, 
involved the breaking up of the sand 
mould after each casting in order to 


recover the character cast, and requir- 
ing a new mould for each separate 
type, obviously impracticable for the 
production of any large number of 
types. The process itself was not new 
as the Romans had utilized such a 
method years before for casting coins 
and medals, but for which probably 
no great number of similar casts was 
required. The 
easily suggest an improvement of the 
method born out of necessity, the 


theory still might 


construction of a device that would 
permit the type 
character and mould to 


recovery of the 
allow the 
be reassembled undamaged for a new 
casting. 
My own theory is that Gutenberg 
never got much farther than an idea, 
a vision, as I do not find any evi- 
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Leaf from a hand-lettered German Bible dating about 1350. Comparison of the let- 
tering, both in form and size, with Gutenberg’s 42-line Bible is fairly conclusive evi- 
dence that it, and similar ones common at the time, served as Gutenberg’s first models. 


dence that he was mechanically 
minded. His years in Strassburg 
possibly were spent in meditation on 
the need of some more expeditious 
method of producing books, making 
some crude attempts only that would 
occur to one with little mechanical 
facility. When he returned to Mentz 
(the town where he was born in 
1440) from Strassburg, he succeeded 
in interesting Johann Fust, a wealthy 
burgher there, in his dream for mak- 
ing books by a new method and Fust 
contributed large loans toward the 
cost of the experimental work neces- 
sary. These experiments required 
the services of some one with me- 
chanical ability and Peter Schouffer, 
a servant of Fust’s and later his son- 
in-law, seems to be the one who 
could have given such aid. He may 
have been the one to devise a mould 
of metal from Gutenberg’s sugges- 
tions, and even carry out a method 
of cutting letters in brass or bronze 
from which matrices could be driven 
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in a softer metal and in which, when 
fitted to the metal mould, types 
could be cast. 

Gustav Mori, of the research de- 
partment of the great Frankfort type 
foundry, describes the process very 
thoroughly, showing some impres- 
sions of types cast from leaden ma.- 
trices, in a little book entitled ‘Was 
Hat Gutenberg Erfunden?” a copy 
of which he presented to me on the 
occasion of a visit by Mrs. Goudy and 
myself to the Stempel establishment 
in 1929. As I have no German and 
he no English our conversation was 
carried on through young Mr. Crunz 
of the foundry. I recall Herr Mori's 
amusement (and my chagrin) when 
I requested Mr. Crunz to ask Herr 
Mori whether his book had ever 
been translated into English. He 
carefully wrote out this reply on a 
slip of paper: “Ars Typographica, 
Vol. II, No. 2, Oct. 1925,” which 
book collectors, librarians, and a few 
printers will remember as the quar- 








terly magazine which I, as editor and 
the late Hal Marchbanks, as printer, 
published now and then, and which 
later was carried on for several issues 


under the guidance of Douglas 
McMurtrie. Mr. Mori, no doubt, 
thought I was still editor when the 
article was published. Owing to my 
abysmal ignorance of German I had 
not connected his German text with 
the English translation which ap- 
peared in Ars Typographica. I have 
several of Mori’s experimental type 
casts in sand. 


— discussions regarding the in- 

vention of typography are endless 
and in the main, bootless. I have noth- 
ing new to add to the findings and 
it is rather with the design of the 
first types brought about by the in- 
vention with which I am concerned. 
I do not think Gutenberg himself 
was a man of great culture or one 
whose taste in manuscripts was ex- 
ceptional. He, no doubt was fami- 
liar with the German manuscripts of 
his time and he did not feel it nec- 
essary or advisable to seek other 
models for his letters. 

When printing began, the practices 
of scribes as to book making were 
accepted as law, and printers were re- 
luctant to break away from the 
customs of their predecessors and de- 
vise new forms of letters better 
adapted to the technicalities of type 
founding. The types of Gutenberg 
and to a still greater degree those 
of the Italians, were the natural and 
inevitable materialized letters of the 
manuscript writer, and furnished the 
art just come into existence with its 
noblest models, requiring only to be 
simplified to meet the requirements 
of type founding. But the vagaries 
of the scribe, his constantly varying 
whimsicalities, were seldom repeated 
or exactly duplicated to the point of 
irritation, and although entirely ac- 
ceptable in manuscript, his variations 
could not easily be carried into me- 
chanically produced types, if indeed, 
technical difficulties could be over- 
come. The scribe’s variations in 
handling no doubt added interest to 
his text, but it was not feasible to 
cut a number of each letter simply 
to show these variations. Single let- 
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ters which betrayed no flamboyant 
features would then have to be select- 
ed for use to avoid irritation on the 
part of the reader because of the 
monotonous repetition of such fea- 
tures in the type made from the 
scribe’s manuscript. 

When Gutenberg’s studies had 
reached the point where printing 
actually seemed practicable, he cast 
about for a suitable letter for his use. 
At this time the Bible was the fa- 
vorite subject for the scribe’s efforts. 
A hand-lettered sheet of vellum from 
a German Bible, in my possession, 
and dating about 1350, 1234 x 174% 
inches in size, is, in letters, curiously 
similar to the types of my 42-line 
Bible page attributed to Gutenberg, 
both in the forms of the letters and 
in sizes of the characters used. The 
vellum sheet discloses the same tie- 
ing together of certain letters like de, 
po, pp, oq, ed, st, etc., which com- 
binations later were carried into the 
first types. Comparing the scribe’s 
letters with those printed by Guten- 
berg, careful measurements show a 
difference of less than one hundredth 
of an inch in heighths. It is easy 
to see where Gutenberg got his model 
letters; I do not mean he actually 
got them from my own manuscript 
sheet, but from those similar to it and 
common at that time. In confining 
my comments to the 42-line Bible 
type, I am not forgetting the types 
of some Letters of Indulgence issued 
by Pope Nicholas V assigned to the 
year 1454 which were printed on 
single sheets of vellum on one side 
only. These Indulgences fall into 
two classes of which there were 
various issues, first, those of 30 lines, 
second, those of 31 lines. It is in- 
teresting to mote that the 30-line 
Indulgences are printed partly in the 
type of the 42-line Bible and partly 
in a type which is the same as that 
employed for the Bible printed by 
Albrecht Pfister at Bamburg, a Bible 
that vies with the 42-line Bible in 
point of time as the first printed 
book. The Pfister type is quite simi- 
lar to a manuscript leaf of vellum in 
the Boston Library written in the 
12th century and is quite unlike the 
Gutenberg type in character. I have 
a leaf in a similar type but smaller 
in size than the Pfister, which I as- 
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Leaf from Durand’s Rationale printed by Schoeffer 
in 1459 and believed to be the first small type cut. 


sume to be the type of Durand’s 
Rationale printed by Schoeffer in 
1459 and which I believe is the first 
small type cut; it is not as interest- 
ing from the new point of design 
as the Gutenberg letter. 

Gutenberg’s letter was based on 
the gothic hand of a Teutonic peo- 
ple; in Italy a lighter Roman form 
was common almost from the first, 
and it is one of the types of Italy 
that has developed into the types 
which are used today by English 
speaking peoples. But aside from 
his lack of taste, I am amazed by the 
quality of his printing. The sheet I 
own is a page of the last chapter 
of the Book of Esdras and is printed 





on one side only. I purposely picked 
this particular leaf that I might better 
study the quality of impression 
achieved on his crude press. Printed, 
probably one page at each impression, 
he arrived at a perfection not gener- 
ally bettered today; the lines are well 
spaced although his spacing material 
must have been meagre. Spacing, of 
course, was made easier by the fre- 
quent use of abbreviations; the color 
of the page is quite even. Spaces 
were left in the text for the illumina- 
tor to insert initials and versals in 
color with letters in burnished gold. 
The book and chapter headings were 
written in by hand, usually in red 
and blue, as Gutenberg had not as 
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EXHIBITIONS HONOR 500th ANNIVERSARY 


HE 500th anniversary of the invention of printing from 
movable type, which is being celebrated throughout 1940, 
was inaugurated in New York last month when nineteen libraries 
and institutions in Manhattan, Brooklyn, Queens, and the Bronx 
opened exhibitions. Careful planning has avoided duplication and 
each exhibit covers a different subject, from the history and 
technique of printing to the use of printed words in educational 
and cultural progress. The events initiated a program of nation- 
wide anniversary observance sponsored and coordinated by the 
Printing Anniversary Committee of the American Institute of 

Graphic Arts. 

The nineteen New York exhibitions were arranged by the 
New York Library Club, in cooperation with the Printing Anni- 
versary Committee, and the participating organizations are: 
American Geographical Society: Development of Geographical 

Thought in America as shown in Books and Maps. 

American Institute of Graphic Arts: Latin-American Printing. 

Association of the Bar of the City of New York: Growth and 
Development of Legal Institutions: Gutenberg in the Law 
Courts. 

Brooklyn College Library: Printing in Brooklyn. 

Columbia University Libraries: Invention, Technical Develop- 
ment, and Educational Significance of Printing. 

Cooper Union: Living American Typograpkers. 

Grolier Club: Bibliography and Iconography of Printing. 

Jewish Theological Seminary: Hebrew Printing in the Fifteenth 
Century. 

Manhattan College, Cardinal Hayes Library: Series of Exhibits, 
covering five centuries. 

Metropolitan Museum of Art: Woodcuts and Woodcut Books. 

Pierpont Morgan Library: Transition from Manuscript to Printed 
Book. 

New York Academy of Medicine: Printing and Medicine. 

New York Historical Society: The Press in America. 

New York Public Library: Printing from the 16th to the 20th 
Centuries. 

New York Society Library: New York City Imprints. 

New York University Libraries: Printing from the 15th Century 
to the 20th Century. 

Pratt Institute Free Library: Private Presses. 

The Queens Borough Public Library: Evolution and Sfread of 
Printing, Printing on Long Island, Uses and Contributions of 
Printing, Book Illustration. 

Queens College: Hieroglyph to Printed Book. 

Besides the 500th anniversary of the beginning of printing, 
three other associated centennials, by strange coincidence, fall 
in 1940. The first printing in the New World was done four hun- 
dred years ago at Mexico City, the earliest publication in Colonial 
North America of which copies still remain was the Bay Psalm 
Book printed by the Stephen Daye Press at Cambridge in 1640, 
and the first paper mill in the United States was erected at Phila- 
delphia 250 years ago. For sentimental good measure, Geoffrey 
Chaucer is believed to have been born in 1340, the first postage 
stamp was used in 1840, and practical photography was achieved 
at approximately the same time. 








yet learned that he could print in 
colored ink as well as black. It is 
not surprising that the first copies 
were accepted as products of the 
scribes. It is from the colophon 
written by the illuminator in a copy 
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of the Bible in the Library of Car- 
dinal Mazarin that established ap- 
proximately the time of its printing, 
August 1456; the type is known to 
have been in existence in 1452 and 
the book must have been printed 





prior to the writing ot the colophon. 
The date of publication is usually 
given as 1455. 


7 IS significant that he should have 
chosen the Bible as the first book 
to be printed. His work should in- 
spire a feeling of awe and reverence 
in every one privileged to look upon 
even a single leaf of this primeval 
Adam, the first of a printed race of 
books. It is a book that has sur- 
vived storms and trouble, kings and 
princes, armies and revolutions, fire 
and devastation, and, in spite of at- 
tempts today by certain great powers 
to ignore and destroy it, undoubtedly 
it will survive as long as the world 
survives. Curiously enough this first 
product of the press does not any- 
where in itself say that it is a Bible, 
or that it was printed from type and 
not written by hand, as was custo- 
mary then, nor does it say by whom 
it was printed, or where or when. 

I am proud that the Gutenberg 
leaf I own is accompanied by an in- 
scription written by Dr. Aloys Ruppel 
of the Gutenberg Museum at Mainz, 
on the occasion of his visit on June 
6, 1933 to The Village Press. A 
part of his inscription says “It was a 
genuine pleasure for me to find a 
disciple of Gutenberg ...I saw 
him work, almost like Gutenberg 
himself would have worked nearly 
500 years ago. An original leaf of 
the 42-line Bible, which went 
through the master’s own hands he 
respectfully preserves in his house. 
It was surprising for me to see the 
workshop of The Village Press and 
to learn that the excellent composition 
there is the work of no one else 
but Mrs. Bertha Goudy. Gutenberg 
gives his benediction to this disciple 
as well, because she fulfills with dig- 
nity the duty imposed by his inven- 
tion.” 

The history of the origin of print- 
ing remains still so full of confusion 
and intricacy, so obscured by irtele- 
vant and distorted details, so much 
conjecture, so lacking in clear, simple 
authoritative statements by contem- 
porary writers, the non-survival of 
authenticated equipment of the pio- 

(Turn to page 69) 
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RESEARCH MARKET 


HE 500th anniversary of the 

invention of printing from 

movable type being celebrated 
this year suggests, oddly enough, a 
new market for offset printing which 
has scarcely been touched, if at all. 
This new market is concerned with 
the interest of historians, bibliogra- 
phers, bibliophiles and research stu- 
dents in incunabula, specimens of 
printing extant, dating from the 
middle of the 15th century when 
printing from movable type was in- 
vented, and research material on the 
subject; and with the remarkable 
developments of the past four years 
in micro-photography. The market, 
however, is by no means concerned 
with incunabula alone, or with just 
reference material pertaining to print- 
ing but with the entire world of 
printed reference and research ma- 
terial. It has remained for the cele- 
brations in honor of the first print- 
ing, to lend it fresh interest. 


*Mr. Dobell is a member of the staff of a large 
private library. 
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... and the possibilities it offers the 
offset printer as a result of recent de- 
velopments in micro-photography 


Ky Abugh Debell’ 


For example, a glance at the pro- 
gram arranged by the 500th Printing 
Anniversary Committee of the Ameri- 
can Institute of Graphic Arts reveals 
lectures, 'Print- 
ing and the Rise of Modern Culture,”’ 
at the Pierpont Morgan Gallery, New 
York, before an invited audience; on 
“The Invention of Printing,’ and 
“What Remains of the _ Earliest 
Printing’’ and “Printing as a Craft 
and an Industry,” at Columbia Uni- 
versity, New York, also by invitation. 
These lectures, and particularly the 


with exhibitions, on 


exhibitions of incunabula, are of in- 


terest to students, bibliophiles and 
members of the graphic arts every- 
where. Yet due to their rarity, their 


value, hazards of transportation, 
theft and damage, only a few persons 
can be permitted to view them. Size 
of lecture rooms and the care with 


which incunabula and rare reference 
be handled, of neces- 
Yet, if the 


printed word, if books, have ‘'se- 


material must 
sity, place restrictions. 
achievements 


cured the _ intellectual 


of the past and furnish a sure guar- 
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antee of future progress,” as one 
commentator has said, then they must 
be made available to wider audiences. 
Offset printing, with the aid of mi- 
cro-photography, can, we think, do 
this—and at a profit to the lithog- 
rapher. 

What student, educator, or graphic 
arts craftsman, or what library 
wouldn't be pleased, not to say 
practically benefitted by having a 
copy of a copy of the Gutenberg 
Bible, 1454, the 1455 Indulgences, 
which is the earliest printed piece 
with a date now in America, the 
1459 Psalter, any one of the items 
in the John Boyd Thacher collection 
of incunabla in the Library of Con- 
gress in Washington, or the first 
printed English Bible, 1535? What 
research worker, student, historian or 
just plain lover of books wouldn't 
be pleased to have a copy of a copy 
of any of the valuable printed and 
literary treasures in the Pierpont Mor- 
gan Library in New York? A glance 
latest catalog reveals 
Aesop's Fables, in 
Italy in the 11th 
century; a manuscript, illuminated, 
of Froissart's Chronicles in French 
of the 15th century; the first English 
printed Bible translated “out of 
Douche and Latyn into Englyshe’ by 
Miles Coverdall, dated 1535; and 
many other items in that vast collec- 
tion of illuminated manuscripts, 
papyri, printed books, autograph 
manuscripts, letters and documents. 
In spite of the fact that the Pierpont 
Morgan Library was incorporated by 
the legislature, to the dedication of 
world scholarship, access to the li- 
brary is limited to a very few. 

The Library of Congress in Wash- 
ington contains over six million 
printed books besides millions of un- 
counted pieces of historical and liter- 
ary manuscript material. There are 
the John Boyd Thacher collections of 
incunabla, the Vollbehr collection of 
3,000 incunabula, including the St. 
Blasius-St. Paul copy of the Guten- 
berg Bible on vellum. The library 
is rich in history, political science, 
government documents (federal, state 
and foreign), and Americana, includ- 
ing important files of early American 
newspapers and original manuscripts 
of Colonial revolutionary and later 


through =the 
such items as 
Greek, done in 
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periods. There are thousands of 
libraries, research groups, associations, 
colleges and universities, clubs and 
societies which could make use of 
this material if access to it were made 
easier. The physical location of the 
library, rarity of some of the ma- 
terial and other factors prevent its 
being used as it should. Yet Ameri- 
can students of subjects for which 
printed nranuscript materials are used 
for research are in need of this ma- 
terial. Through the aid of offset 
printing in combination with micro- 
photography the American scholar 
would be able to tap enormous re- 
sources which up to now have been 
difficult of access. 


Fw this could be made possible 
by a number of factors working 
together: mechanical developments, 
developments in communication and 
developments in library science, the 
most helpful of which are the devel- 
opments which have been made in 
micro-photography. While experi- 
ments in  photostatic reproduction 
have been in progress for many years 
and have accomplished much in mak- 
ing available necessary research ma- 
terial, the cost for photostating is 
still too great to permit a very wide 
use of this process in research work. 
Micro-photography in combination 
with offset printing offers greater 
possibilities. 

The development of micro-photog- 
raphy service for the reproduction 
of manuscripts and books is largely 
due to the efforts of a doctor in the 
United States Navy. Ships are not 
able to carry large libraries, yet fre- 
quently a life may be saved if the 
ship's doctor can get quickly the in- 
formation he needs. If every book 
could be reduced in size say from 
9” by 11” to 1’ by 1”, and in weight 
from several pounds to a few ounces, 
the ship's doctor could store several 
thousand of these capsules in his own 
quarters. He could have ready access 
to a larger library than is found in 
a number of the smaller hospitals 
ashore. This U. S. Navy doctor 
worked on this problem and with 
the co-operation of film and camer- 
a manufacturers developed micro- 
photography to the point of enabling 





him to do just that. Apparatus was 
devised to photograph books rapidly 
and sharply, and other apparatus to 
project negatives for easy reading. 
The cost, negligible as compared 
to the cost of scientific or out-of- 
print books, was found to depend on 
the size of the page to be photo- 
graphed, running from two cents a 
page for large pages to a cent a 
page where two pages can be photo- 
graphed with one exposure. For ex- 
ample, a photographic edition of any 
rare 200-page book which would sell 
on the market for many thousands of 
dollars could now be made available 
to any scholar or research library 
for two to four dollars. This lowness 
in cost is especially attractive to the 
offset printer in considering this mar- 
ket, since if it costs that little for 
the negatives from which hundreds 
of copies can be reproduced, the prof- 
it possibilities should be great. Natur- 
ally copyright agreements must be 
considered in the project, but for a 
great part of research material, copy- 
rights have expired. The photo-du- 
plication of copyrighted material is, 
of course, forbidden unless the appli- 
cant can give adequate assurance to 
the copyright owner that the film will 
not be used for piracy. The value 
to the research worker would be that 
any book, manuscript or map in the 
world would be available to him in 
his study or research library at a 
negligible cost. Since this material 
is today available only in limited 
quantity at central libraries and access 
to it involves long delays, the stu- 
dent very often carelessly hurries 
over its reading or, what is worse, 
skips it entirely, depending on his 
text alone. The enormous interest in 
the subject of government and eco- 
nomics raised by recent worldwide 
trends has strained the facilities of 
our libraries to a degree that offers 
a very receptive market to some form 
of relief. Micro-file photography is 
the development by which the lithog- 
rapher can offer relief. The material 
which the student wants, once photo- 
graphed by the library becomes the 
film copy of the lithographer. The 
rigid application of recent laboratory 
technique has produced films capable 
of such great resolving power that 
reductions from 10 to 30 times are 
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possible. These small films are ex- 
cellent copy for offset. 

In their present form, it might be 
inconvenient to proceed directly from 
micro-file films prepared at the libra- 
ry. Some intermediate work may be 
necessary. The films, usually either 16 
mm. or 35 mm. wide, are used in 
copying devices photographing one, 
or at most, two pages at a time in 
direct rotation. That is to say, in 
copying a book the only convenient 
order to follow is to begin at page 1 
and proceed straight through. This, 
ot course, presents a composing prob- 
lem to a printer whose pages must be 
laid out to fold and bind correctly. 
Any effort to skip around in copy- 
ing would be disastrous because of 
difficulties in focusing and possible 
errors On paging. 

Paging, then, becomes an 
mediate step and recent improvements 
in micro-filming lead us to believe 
that the whole process can be carried 
out automatically. The ideal ar- 
rangement, from the lithographer’s 
point of view, would be one in 
which the paging was done outside 
of the shop and he was furnished a 
pair of negatives or positive trans- 
parencies, each representing the com- 
plete impression of one side. The 
size of this negative is not necessarily 
material to the lithographer but it 
is a determining factor in the whole 
process since tt governs the size of 
the paging apparatus. 

Assuming for the moment that the 
material to be copied is now in book 
or pamphlet form, our negative strip 
of film will be a sequential record of 
each page. A photo composing ma- 
chine can be constructed to page 
automatically the entire material if 
the original exposure and develop- 
ment have been such as to make the 
photo composing exposures uniform. 
To design such a machine involves 
some complication, although the prin- 
ciples are relatively simple and are 
all in use today. 

In the motion picture industry, 
for instance, it known that 
printing devices can be prepared to 
print every second or every third 
frame in sequence on a 
second film. Thus, some color mo- 
tion picture cameras film the three 
one film, 


inter- 
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separation negatives on 
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The 42nd Street Public Library in New York City contains one of the largest and 
most complete collections of reference material, on every subject, in the world. There 
are thousands of libraries, research groups, associations, colleges, clubs and soci- 


eties which could make greater use of this material if access were easier. 


However, 


rarity of some of the material, space limitations and other factors place restrictions. 


changing the filter automatically so 
that, for instance, the negatives fol- 
low each other thus: R-G-B-R-G-B. 
In preparing the master positives 
from this negative, it is preferred to 
make three separate positives, one of 
the red, one of the green and the 
third of the blue filter negatives, 
these positives carrying all the nega- 
tives of one filter in immediate se- 
quence. This is accomplished in 
special projection printing machines. 
The projector moves the original 


negative three frames for every frame 
that the raw positive stock is moved. 


i IS not impractical, then, to con- 

struct a projection printer to step 
our micro-file record two frames each 
time so as to page up each impression 
separately. The important operation 
therefore becomes the automatic con- 
trolling of the photo composing de- 
vice so that the successive alternate 
frames projected are automatically 
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printed in their proper place. This, 
of course, could be controlled by 
hand but the quantity nature of the 
work suggests completely automatic 
equipment. Such control is not diff- 
cult to anyone familiar with modern 
machine design but it is perhaps 
best illustrated in our automatic ele- 
vators. You, of an operator, can 
select any floor in the building, press 
a button and be automatically taken 
The car stops and the door 
opens with no further control on 
your part. In fact, a number of 
floors may be selected and the ele- 
vator automatically stops at them in 


there. 


sequence. 

In just such a manner a photo 
composing machine may be operated 
to move over its entire area, placing 
each page in its proper place. The 
machine, having found the correct 
place, would stop and automatically 
expose the page. It would then turn 
off the light source or close a shutter, 
advance the master film two spaces 
and select and proceed to the next 
page’s correct location, stopping and 
exposing as before. This is in nature 
a derivation of the step and repeat 
process with the exception that by 
means of special control we move 
successive exposures to any predeter- 
mined place within the area of our 
sheet. 

It is, of course, possible to enlarge 
these small micro-films to full size 
and construct our photo paging ma- 
chine on that basis, projecting directly 
to the litho plate. The slow speed of 
present emulsions, together with the 
high degree of enlargement necessary, 
would make this impractical at the 
moment. New advances in _ plate 
making, involving the use of silver 
emulsions, will, however, make such 
a proceeding perfectly satisfactory by 
reducing the exposure time to within 
practical limits. Such a process in- 
volves the principles of Washoff Re- 
lief where the action of a chemical 
bleach on a silver image selectively 
hardens the gelatine in proportion to 
the silver density, the rest remaining 
soft and readily washing off in hot 
water. This, of course, requires posi- 
tive instead of negative copy but it 
greatly speeds up the exposure with 
but little additional work involved in 
development. 
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The alternative procedure, and per- 
haps one having decided advantages, 
would be to use a relatively small 
film or plate for paging. By follow- 
ing micro-file practice in developing 
this master-paged positive, the com- 
plete impression could be produced 
on an 8 x 10 film or plate and this 
used in preparing the lithographic 
plate. The exposure involved in en- 
larging from 8 x 10 to full plate size 
can be compensated for by using the 
silver emulsion process mentioned 
above. The distinct advantage of 
this method of procedure over pag- 
ing directly on the plate lies in the 
probability that the job of editing 
and paging the material would then 
be kept out of the lithographer’s 
shop or, if not, the paging machine 
would be so small as not to involve 
the great expense of the heavy ma- 
chine required in the first instance. 

The mechanics, then, involved in 
preparing lithographic copies of 
manuscripted material is by no means 
impossible. The editorial job is, 
naturally, one which the market it- 
self can best perform. As a begin- 
ning, any college course which re- 
quires considerable research reading 
from material which the student can 
only obtain at the library is decided- 
ly in need of such a service. The 
references are, in general, a relatively 
fixed list prepared by the college 
staff. They may consist of complete 
books or pamphlets or only certain 
chapters selected from a number of 
books. This material can be micro- 
filmed and lithographed into one or 
two paper bound volumes and placed 
in the hands of the student at a cost 
which could be extremely attractive 

Outside the scope of research ma- 
terial, such a service would find a 
still larger market. Rare and out of 
print volumes, which cannot be re- 
printed because of the great cost 
involved can be lithographed at a 
cost, well within the price which 
would be paid for such reproductions. 
Expensive editions can be reproduced 
for the less affluent trade in their 
original type, including all line draw- 
ings, etc., at a fraction of their origi- 
nal cost. 

This process of automatically pag- 
ing from a continuous film negative 
may prove well adapted to advance 





the lithographic industry in the book 


and magazine field. The time and 
material involved in present methods 
is a very important part of the cost. 
Micro-filming the original copy will 
involve approximately the same 
amount of time but will represent an 
enormous saving in material. A few 
dollars worth of micro-film is equiva- 
lent to several gross full size plates. 
The time and labor saved by auto- 
matic paging is partially offset by the 
additional cost of the machine but to- 
gether with the first material sav- 
ing, the process offers an interesting 
possibility. 

The question will, of course, be 
raised: Can this micro-film retain all 
the quality and sharpness of regular 
The answer is decidedly 
Materials in use 


material ? 
in the afhrmative. 
today under present methods of proc- 
essing are doing exactly that where 
the reduction is not excessive. There 
are many examples of reductions of 
full 32-page sheets to postage stamp 
size, which, upon enlargement, re- 
tained all the sharpness and contrast 
of the original. It can be done and 
it is only a question of time before 
it will be done regularly. 


HE SIZE of the market? Well, 

let’s see: There are over a million 
and a half students 
rolled in our colleges and universities; 
there are over 900,000 school teach- 
ers, not including university instruc- 
tors and professors; there are over 
1,515 higher institutions of learning 
in the United States; there are over 
twenty-six million school students 
regularly enrolled; there are approxi- 
mately a thousand associations and 
societies in the United States engaged 
constantly in some form of research 
These are only a few. The 
It needs 


regularly en- 


work. 
market is there all right. 
promoting, and there are some com- 
plications that have to be 
worked out. But for the offset printer 
looking for a specialized market, it 


would 


looks good. 


e 

Where will you be the night of 

June 4, 1940? A dollar to a dough- 

nut Says we know. Turn to bot- 

tom of 3rd col., page 69 and see if 
we're not right. 
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Fig. |—Offset print on uncoated offset stock 
with dense surface and good absorbtive power. 


? 


a coverage table for 


LITHO INKS 


By GEORGE CRAMER* 


E HAVE always thought that 

an ink coverage table for the 

lithographic industry show- 
ing the number of pounds of ink used 
on a specific job, its ratio of coverage 
in comparison with other inks, size of 
sheet used, type of paper, number of 
sheets in the run, the color and the 
specific gravity of the ink, would be of 
immense value to every lithographer. 
Such a series of related graphs has been 
worked out for letterpress inks and, as 
most letterpress printers will tell you, 
it has been very helpful to them in 
calculating costs, selecting the type of 
paper for a particular job and for 
establishing general all-around efficient 
operation. Naturally, such a chart 
could not, if it were to be of practical 
be theoretical, but based on 
In other words, it 


value, 
actual operation. 
should be collected from a large num- 
ber of reputable lithographic houses 
doing representative offset printing. 
Greater color is crowded into litho 


*Sinclair & Valentine Company, New York. 
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inks than is the case with printing inks. 
They must be made stronger in color, 
especially those manufactured for the 
offset press, because surface printing 
of necessity requires greater color 
strength, and because in passing from 
the distributor rollers to the blanket 
and thence to the paper, loss in trans- 
fers are liable. These factors do not 
work in the case of direct lithographic 
printing, yet greater color is also 


crowded into these inks than into 





Fig. 2—Offset print on ripple finish, hard stock with little 
absorbtive power, causing irregular inking and bad coverage. 


printing inks. As such, one would 
expect greater coverage from litho 
inks. However, there are a number of 
factors which are not within the con- 
trol of the ink manufacturer when he 
formulates his inks that affect the 
coverage for a specific ink. It is in 
determining the influence of these fac- 
tors on ink coverage that the ink manu- 
facturer needs help from the lithog- 
rapher and from other supply and 
equipment manufacturers. 


Can one be established which will 
assist the lithographer in estimating 


the amount of ink necessary for each 
job? The author thinks so and outlines 
a procedure and the factors involved. 





Fig. 3—Offset print on metal foil with glassy surface with poor 
absorbtive power, requiring an excess of ink on the rubber blanket. 


Every lithographer knows that the 
paper stock being run must be con- 
sidered as an important factor in esti- 
mating the amount of ink required to 
get a certain result. The smoothness 
of the surface to be lithographed and 
the penetration are the elements which 
determine the amount of ink to be 
used. The rougher the surface, the 
more ink will be required to reproduce 
satisfactorily. Then the physical char- 
acteristics of the pigments which are 
available for use in lithographic inks 
are such that they, in part, have a direct 
bearing on the coverage to be expected. 
For example, there are on the market 
litho inks which range in gravity from 
2.50 to 1.10. Such a difference in 
mass per unit volume would indicate 
that the lighter ink requires more than 
twice the cubicle content of the same 
weight as the heavier. Then there is 
the factor of the strength of pigments 
used in litho inks. Even though they 
are stronger than those used in print- 
ing inks they vary to a considerable de- 
gree among themselves. Thus, a pig- 
ment having two or three times the 
strength of another color and hue 
should be capable of greater coverage 
and, as has been proved in the ma- 
jority of cases, is. The opacity of the 
pigment, however, which is quite often 
confused with strength, must not be 
compared on the same basis. For 
example, it happens quite frequently 
that an apparently weak pigment hav- 
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ing good opacity will appear to have 
good coverage on colored stocks, but it 
turns out that actually its coverage is 
entirely dependent on its strength. 
Strong inks may at times be too good 
for the purpose for which they are 
used. Stocks requiring heavy applica- 
tions of ink for complete coverage can 
advantageously use strong inks let 
down with laketine or similar ex- 
tenders and the lithographer may then 
get greater value. 

Another factor which has an im- 
portant effect on ink coverage is the 
equipment used. Even where the type 
of equipment used is standard, such as 
the same standard make of offset press 
used on two jobs to be compared, ink 
coverage is not always the same due to 
differences in efficiency of operation. 
It stands to reason that efficient opera- 
tion of equipment will vitally affect the 
distribution of ink and, therefore, af- 
fect the coverage. Water mechanisms 
and their controls can be either waste- 
ful or economical depending on the 
way they are set so that a minimum of 
water is always used. Waste due to 
ink becoming unduly emulsified must 
always be charged against poor cover- 
age. 

Another factor which has an im- 
portant bearing on the coverage of a 
certain ink is the amount of work on a 
litho plate. For example, a plate with 
a 10 per cent print will tend to develop 
a larger quantity of water logged ink 





Fig. 4—Offset print on glossy paper with a very absorbent coating. If 
the paper is too absorbent an excessive amount of ink is the result. 


than a plate using a 75 per cent print. 
With fresh ink coming up at a fairly 
good rate less time would be allowed 
for absorption of water. Also, the 
grain of the plates used will in no 
small measure affect the results ob- 
tained as regard coverage of inks. 
There are many other contributing fac- 
tors such as, for example, the fact that 
certain copy must be matched, requir- 
ing that the ink should either run spare 
or full, press troubles caused by defec- 
tive paper, and faulty mechanical 
operations, which may be serious 
enough to cause a series of wash ups, 
thus causing a loss in ink coverage. 


HUS, it can be seen that any ink 

coverage chart however worked up 
must provide for a plus or minus factor 
which must be arrived at on the basis 
of past experience. One might gather 
the impression that such a chart might 
be impractical and misleading, inas- 
much as there are so many variables 
present. However, a series of charts 
will, without doubt, be helpful in esti- 
mating if they are considered in the 
proper light. The ink coverage when 
being determined for cost purposes 
cannot hope, for example, to take into 
account all unexpected losses. Yet, 
over a period of operation experience, 
some measure of the effect of unex- 
pected losses can be gauged, depend- 

(Turn to page 69) 


MODERN LITHOGRAPHY 








N ORDER to understand the 
principles involved in the prepa- 
ration of original drawings for 
the lithographing of metal packages, 
it is first essential that the methods 
of their manufacture and the me- 
chanical principles involved be under- 
stood. All metal packages (with a few 
rare exceptions) are lithographed in 
sheet form. The sheets, after decora- 
tion, are cut into pieces of the proper 
size, and then each individual piece 
formed into a can body or closure. 
While this very general description 
of the method followed appears sim- 
ple, the principles involved are more 
complex. In fact, they often present 
problems that tax the ingenuity of 
the man producing the design. Very 
often, for instance, the design on the 
package is so arranged that an unin- 
terrupted pattern or border must 
show on the finished package. This 
requires careful manipulation of the 
design in order to obtain the desired 
effect. In addition, every design 
should be so arranged that it is even- 
ly placed between the top and bottom 
of the package, and if the package 
has a rectangular or miulti-sided 
shape, the labels, borders, etc., must 
be so placed that they appear in the 
exact center of each side. 
It is often necessary to make al- 


*Director of Lithography, National Can Co. 
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in METAL 





LITHOGRAPHY 


by W. N. Misuraca* 


lowance in the placement of the de- 
sign on the can for a space with no 
decoration whatsoever, to permit the 
soldering or welding of the various 
seams of the can. This feature is 
required in cans which are to contain 
liquids, or cans for preserved food- 
stuffs, the latter usually being proc- 
essed or pasteurized to preserve the 
product. Since the seam allowances, 
location of beads, bottom seams, etc., 
vary with each type of can or pack- 
age, it is advisable to prepare and 
keep on hand a diagram such as that 
shown in Figure 1. These diagrams, 
generally called “scribed blanks’, are 
scribed with a sharp instrument on 
a coated piece of metal of the proper 
size to form the can desired. They 
are usually prepared in duplicate, 
and one of these blanks, after being 
scribed, is then formed into the de- 
sired can or package in order to veri- 


fy the markings and ascertain that 
all seams, beads, panel centers, etc , 
correspond, after the can is made up, 
with the original markings on the 
flat blank. Of course, once a flat 
blank has been properly scribed and 
verified, it is retained for future refer- 
ence, and it is seldom that a new 
scribed blank is necessary, unless the 
method of manufacture is changed. 
While the shape or size (base) 
of a can or package does not change, 
it is often necessary to alter the 
heighth of the can to meet a partic- 
ular customer's requirements, in which 
case the standard scribed blank is used, 
increasing or reducing the heighth of 
the can by adding the increase in 
heighth at the center point of the 
blank, or reducing it in the same 
manner, in order to retain the bead 
lines, seam lines, etc., in their proper 
locations, as they remain the same. 


The preparation of original drawings for 


lithographing metal packages is a com- 


plex procedure, often presenting prob- 
lems that tax the ingenuity of the de- 


signer. Here are some pointers, born of 


experience, which should be of help. 
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Fig. 1 It is often necessary to make allowance in the place- 
ment of the design on the can for a space with no deco- 
ration whatsoever, to permit the soldering or welding of 
the various seams of the can; such as cans which are to 
contain liquids or preserved foodstuffs. Since the seam 
allowances, location of beads, bottom seams, etc., vary 
with each type of can or package, it is advisable to pre- 
pare and keep on hand a diagram such as the one above. 


The foregoing does not apply to 
the metal packages or cans which are 
formed in a die, or to parts of a 
complete can such as covers, caps, 
etc. It is im such instances that a 
very accurate method is necessary for 
estimating the stretch that takes place 
in the metal when the part is formed 
by the die, as the stretch or distor- 
tion of the metal is governed by the 
shape of the piece being formed. 
Parts of cans which have seamless 
square corners of a small radius are 
very difficult to decorate, because any 
kind of design applied on the corner 
or angle is distorted considerably in 
the drawing of the part, so much so 
that at times it is practically impossible 


to produce a_ satisfactory design. 

To determine the amount of stretch 
that occurs in the fabrication of such 
deep drawn parts, and also to obtain 
a guide to follow in laying out the 
design, it is necessary to prepare and 
keep on hand for the purpose, pieces 
of metal of the proper weight and 
quality, marked as in Figure 2. 

The light lines of the diagram are 
spaced 1/16 of an inch apart, the 
heavy lines marking the 14 inch 
spaces, these lines being drawn at 
right angles to each other in order 
to gauge the stretch of the metal in 
both directions. It is advisable to 
prepare a printing plate with the 
the above diagram extended over its 


Fig. 2 Guide to follow in laying out the design. 
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entire surface, and print several sheets 
of various thicknesses and qualities, 
retaining these sheets for trial pur- 
poses whenever necessary. 

In forming up these test sheets, it 
will be possible to note and measure 
the distortion to which the decoration 
is subjected, and to make corrections in 
the design so that it will appear 
evenly on the finished part. In pre- 
paring a design of this type, how- 
ever, it will be found that no matter 
how carefully it has been done, there 
will always be corrections and ad- 
justments to be made which are only 
possible through the use of a ‘‘cut 
and try” method. It is therefore im- 
perative that each design, or a fac- 
simile of it, be printed on metal and 
this metal formed up in the proper 
die in order to note the distortions 
that have taken place, so that the cor- 
rections can be made accordingly. 

It would be a difficult matter to in- 
clude in an article of this kind all 
the various problems that arise in 
preparing designs or engravings for 
can decorations, and the above are 
only a few of the problems involved. 
It may be mentioned that the shape 
of the finished metal package should 
be taken into consideration when pre- 
paring an engraving or design for it. 
An instance of this is the elongation 
that takes place when a circular de- 
sign is applied to a cylindrical pack 
age, which makes the design appear 
as an oval, or the distortion that is 
quite apparent when perpendicular 
lines are included in a design for a 
container which has a decided flare in 
its shape. 

Of course, there are no limitations 
to the types of designs that it is pos- 
sible to use in the decoration of metal 
packages or closures, provided that in 
the reproduction of such designs the 
mechanical problems involved are 
taken into consideration. 

It is well to stress at this time the 
fact that the can or closure manu- 
facturing industry is highly mechan- 
ized, most of the operations involved 
in the production of a can ar closure 
being performed by automatic ma- 
chinery. Consequently, extreme ex- 
actness is required for a satisfactory 
reproduction of the design which is 
to be a part of the finished metal 
package. 
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Canning Age 


J. H. Eleveld (left), secretary of 
Michigan Lithographing Co., Grand 
Rapids, Mich., was elected presi- 
dent of the Canning Machinery 
and Supplies Association. W. E. 
Nicholoy, Scott-Viner Co., Colum- 
bus, O., presents him with the gavel. 


CANNERS’ CONVENTION 


RESOLUTION to 
with consumer groups and to 


cooperate 


engage in economic research 
so that a complete knowledge of the 
canning industry and its distribution 
and merchandising methods will be 
made available to the consumer, and 
the urgency of the label situation 
in the absence of labeling standards 
for canned peas and approximately 
forty other unmixed vegetables un 
provided for by the Food & Drug 
Administration, were among the ma- 
jor topics of discussion at the annual 
convention of the National Canners’ 
Association, held in Chicago last 
month. Many label and metal lithog- 
raphers attended. 

Dr. E. J. Cameron, director of the 
Association's Washington _ research 
laboratory, 
information regarding labeling stand- 
ards. As of the 
standards of identity, 
fill of container have been established 
for one vegetable and four fruits— 
tomatoes, peaches, apricots, pears and 
cherries. Standards of identity have 


been issued for four tomato products 


gave the canners latest 
convention date, 


quality and 
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National Canners’ Association votes to adopt 
broad public relations program and to cooperate 
with consumer groups in study of distribu- 
tion and merchandising, at annual meeting. 


—juice, puree, paste and catsup. The 
canning industry is now awaiting 
the missing standards for peas and 
the forty 
when these are issued it is of the 
opinion that the labeling situation 
will be somewhat stabilized. 
In spite of the fact that more than 
a year’s time has been spent in the 
effort to determine what constitutes 
legal labels, the 
was advised to enjoy a_ breathing 
spell pending further announcements. 
The industry produces approximately 
300 different canned food products, 
the labels for which are regulated 
by the provisions of the new Federal 
Drug Act. 

Dr. Cameron in his talk summariz- 
ed the situation by redefining the 
four sub-divisions of the canned food 


unmixed vegetables, and 


more 


canning industry 





products picture. These are, he said, 
Class 1, which includes exempt prod- 
ucts, consisting chiefly of unmixed 
vegetables and fruits for which it is 
to present a detailed 


statement of ingredients on the label, 


unnecessary 
but which must 
statement of contents and a conspicu- 
ous statement of name and place of 
business of the canner or distributor; 
Class 2, 
covered by exemptions such as soup, 
spaghetti, pork and beans or other 
food mixtures for which full declara- 
tion of ingredients is required on la- 
bels, unless old supplies of labels 
are being used up as permitted by the 
Lea Act until July ist. (Dr. Cam- 
eron pointed out that any new labels 
ordered now or later for this class 
must carry a declaration of ingre- 


carry a required 


which includes products not 
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Gamse Lithographing Co., Baltimore, displayed its complete line of litho- 


graphed labels at the convention. 


Herman Gamse, president, and William 


A. Gissell, of the company, were on hand throughout the six-day meeting. 


Class 3, which includes 


covered by standards 


dients) ; 
products now 
(one vegetable and four fruits) new 
labels for which should conform to 
requirements set forth in the stand- 
ards of identity (Dr. Cameron point- 
of these 


while none 


effective in time to 


ed out that 
standards was 
control labeling of last season's pack, 
they will control the labeling of the 
1940 pack, and that the standards 
established list optional ingredients 
which technically may not be sub- 
stituted by other optional ingre- 
dients) ; Class 4, which includes prod- 
ucts for which hearings on standard- 
ization have been held, but for which 
final standards have not yet been an- 
nounced (peas and forty other vege- 
tables). Dr. Cameron pointed out 
that while the effective date of the 
standards of this classification will 
presumably be in advance of the 1940 
pack, canners and label manufacturers 
should cooperate in purchasing and 
manufacturing labels prior to an an- 
nouncement of the standards. 

Ideas on label designing, to con- 
form with covering 
presentation of essential information 
on the label, have been revised many 
One seri- 


requl rements 


times, Dr. Cameron said. 
ous difficulty concerned placement of 


ingredients in case of unstandardized 
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products. He described an “informa- 
tion panel,’ developed by the Can- 
ners’ Association which he stated has 
received approval of the Food and 
Drug Administration and is being 
increasingly accepted in new label 
designs. This information panel, 
comprising about 20 per cent of the 
label, is placed adjacent to the prin- 
cipal panel and presents all informa- 
tion required in a convenient uni- 
form way where consumers can be- 
come accustomed to look for it. 


MONG the lithographers exhibit- 
ing at the convention were: 
Gamse Lithographing Co., Bealti- 
more. Interviewed in his booth at 
the convention, Herman Gamse, 
president of the company, said that 
his firm had attempted to ameliorate 
the uncertainty of the labeling situa- 
tion by using direct mail advertising 
urging food manufacturers to submit 
their labels for discussion. Mr. Gamse 
said that his son, Nathaniel Gamse, 
was in charge of this work and also 
with responsibility of keeping in close 
touch with developments in Washing- 
ton. ‘We make it part of our ser- 
vice,” said Mr. Gamse, “to gather 
last minute information and relay it, 


without charge, to all inquirers, 





whether customers or not. Naturally, 
as you can expect, we have been able 
to build up a lot of goodwill as a 
result of this practice.’ Mr. Gamse 
was assisted in his company's booth 
by William A. Gissell. 

Calvert Lithographing Co., Detroit. 
Calvert's booth, as in previous years, 
displayed a model grocery store with 
shelves filled with canned products 
carrying Calvert labels. ‘Spotlight 
Your Products” was the theme of 
the Calvert display and was accented 
by a flashing light focused on a mov- 
ing style show of label designs. S. R. 
Scott of the Detroit sales staff was 
in charge of the booth. In addition 
to Mr. Scott, other Calvert Litho 
representatives on hand were Frank 
W. Barnard, sales manager, Detroit; 
M. G. Rudderow, Philadelphia; and 
R. R. Flesher and B. H. Hunter, both 
of Chicago. 

Michigan Lithographing Co., Grand 
Rapids, Mich. Again in charge of 
Michigan's booth this year was vet- 
eran field salesman, Leonard Howe. 
In attendance with Mr. Howe was 
J. H. Eleveld, secretary of the com- 
pany, and his son J. H. Eleveld, Jr., 
Grand Rapids; Earl Eckart, Indian- 
apolis; and George Laning, Chicago. 
Mr. Howe reported, incidentally, that 
his company had recently installed 
two new Harris offset presses, one 
as a replacement and the other to 
handle increased business. 

Nivison-Weiskopf Co., Cincinnati. 
In charge of this booth was Benjamin 
F. Klein, sales manager, assisted by 
Howard D. Hill, Mark Scharff, Sol 
Mark and Randolph Tregar, all of 
the Cincinnati office. 

Stecher-Traung Lithograph Corp., 
Rochester, N. Y. Stecher-Traung 
this year introduced to the convention 
its mew merchandising service em- 
ploying ‘‘Salers,” the new four-color 
lithographed folders conceived by 
Stecher-Traung for stimulating sales 
of canned goods. H. W. Johnston, 
Rochester, sales manager, was in 
charge of the Stecher-Traung booth. 
He was assisted by Walter A. Stew- 
art, Chicago district sales manager; 
Leo Blank, San Francisco office; and 
William B. Pigott and F. S. Booth, 
both from the Chicago office. 


Outserts, Inc., New York. This 
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company again this year displayed 
its line of Outsert package folders, 
and the labeling machine for attach- 
ing them to the outside of food con- 
tainers. Robert R. Brown, president 
of Outserts, was in charge of the 
booth. Also present were James W. 
Reid, secretary and sales manager of 
Eureka Specialty Printing Co., Scran- 
ton, Pa., which does the lithograph- 
ing for Outserts, and R. G. Crossette, 
Chicago merchandising executive of 
the company. 

Owens-Illinois Can Co., Toledo, 
Ohio. This company featured foods 
packed in tins with lithographed la- 
bels reproducing the contents of the 
can in actual size and color. 

Anchor Cap & Closure Corp., 
Long Island City, N. Y., featured 
metal caps and closures decorated by 
metal lithography. 

Crown Cork & Seal Co., Baltimore, 
also featured its latest metal cap and 
closure products decorated by metal 
lithography. 

Other manufacturers who do metal 
lithography, with booths at the show, 
included American Can Co., Con- 
tinental Can Co., National Can Co., 
all of New York; and Heekin Can 
Co., Norwood, O. These companies 
did not have products on display 
but maintained booths and accommo- 
dations for visitors. 

H. F. Krimendahl of Crampton 
Canneries, Inc., Celina, Ohio, was 
elected president of the National 
Canners’ Association for the coming 
year succeeding Walter L. Graefe, 
and J. H. Eleveld, of Michigan Litho, 
was elected president of the Canning 
Machinery and Supplies Association. 


Charles R. Cosby, secretary of the 
Label Manufacturers’ National Asso- 
ciation, New York, has conceived a 
new and interesting method for dis- 
pensing latest information regarding 
label requirements to members. A 
cross between a message, a brief and 
a filing system, the new information- 
letter has been named _ Labelgram. 
Since there are more than 600 label 
salesmen and departmental executives 
interested in the latest information 
regarding label technique, it has been 
necessary to find a system to suit all. 
Labelgrams seem to be the answer. 
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The second in a series on offset paper by Mr. Wheelright, 
editor of "Paper & Printing Digest" and author of From Paper 
Mill to Pressroom." He is a member of the Technical Associa- 
tion, Pulp and Paper Industry, and also of the American Insti- 
tute of Graphic Arts of which he is an honorary vice president. 








BY WILLIAM BOND WHEELWRIGHT 


N THE previous article we con- 

sidered some of the advantages 

enjoyed by offset printers because 
the offset process is more adaptable to 
strong, hard papers than letterpress. It 
might be stated as an axiom that hard 
papers work best with soft printing 
surfaces and soft papers with hard 
printing surfaces. In the olden days 
wher only rag paper was made, the 
sheets were so hard that they had to be 
dampened before printing. ‘The rea- 
son why paper must be wetted,” ex- 
plained one writer, “before it is in a 
fit state to be printed upon, is that it 
may become sufficiently soft to adhere 
closely to the surface of the letter, and 
take up a proper quantity of ink, that 
it may receive a fair and clear impres- 
sion. It is also mecessary to wet the 
paper lest its stiff and harsh nature, 
when dry, should injure the face of the 
letters.” 

Printers today seldom soften rag 
paper for letterpress printing, but de- 
pend upon a strong even impression to 
get good results. This necessary hard 
impression on bond paper, ledger 
paper or any hard sheet soon wears 
down type or engravings. The offset 
printer finds no such resistance as his 
rubber blanket conforms to the surface 
of a rough or hard paper without ex- 
cessive pressure. Hence when a job 
properly calls either for a rough, or a 
smooth strong sheet, the offset printer 
has a natural advantage, even when no 
illustrations are involved. 

The character of the work required 


of the finished job will, or should dic- 
tate the strength of the paper for the 
given purpose. The fact must not be 
overlooked, however, that in all ma- 
chine-made papers the strength is in- 
variably greater in the grain direction 
of the sheet. Paper tears with more re- 
sistance across the grain, withstands 
more folding across the grain, will not 
fold smoothly across the grain without 
scoring. In the case of bristols or card- 
boards the stiffness of a given piece is 
considerably increased when the grain 
runs longitudinally. All such physical 
characteristics must be reckoned with 
in laying out a job, in order that the 
individual piece will function to the 
best advantage. 

Generally speaking, the grain has to 
run the long way of the press-size sheet 
to satisfy the printing requirements, 
and the job must be so laid out that the 
grain direction in the ultimate indivi- 
dual units will also satisfy the require- 
ments to be met. It may be far more 
important to observe these require- 
ments, than to lay out the job so as to 
secure the maximum number of fin- 
ished units per sheet. Let us consider a 
few specific examples. Suppose a win- 
dow card is to be produced. Probably 
the cards will have to stand on one 
edge. The grain of the stock must run 
at right angles to the base of the card, 
or else the card will sag when set up 
for display. 

Suppose some index or record card 
is being produced, the grain in each 

(Turn to page 69) 
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Incorporates Under New Name 
The firm of Frank H. Jones, print- 

publishers, 
incorpo- 

as Valley 


ers, lithographers, and 
Holyoke, Mass., has been 
rated and 
Litho, Inc. The firm was founded 
in Boston in 1923, 
Pleasant, Mass. in 1932. 


is now known 


moving to Lake 
New offset 
and lithographic equipment was in- 
stalled there in 1937, and the entire 


plant moved to the present location, 


100 Water Street, Holyoke, Mass., 
in May 1939.  Incorporators with 
Frank H. Jones are John W. Cook 
and Harold J. Farrell. Frank H. 


Jones has been elected president and 
treasurer. The new corporation takes 
over the business of Frank H. Jones 
without any change of management 
or personnel. Frank H. Jones has 
been in the advertising and printing 
business in New England for over 
twenty years. The company reports 
that 1938 showed a 50 per cent in- 
crease in business over 1937 and that 
1939 was 33 per cent ahead of 1938. 
Business booked thus far in 1940, it 
is added, exceeds both of the previous 
years. 
+ 

Griffins Buys Argus Co. 

John H. Griffin, Sr. and his neph- 
ew, William V. Griffin, 2nd, have 
bought controlling interest in the 
Argus Co., printers and lithographers, 
of Albany, N. Y., it was announced 
last month. The officers, in addition 
to John H. Griffin, Sr., who is presi- 
dent, and William V. Griffin, 2nd, 
treasurer, are: Richard Douglas and 
William H. Stiles, vice presidents; R. 
Bruce Hutchison, secretary; and John 
H. Griffin, Jr., assistant secretary and 


treasurer. 


e 
John Melvin Strobridge Dies 
John Melvin Strobridge, retired 


treasurer of Strobridge Lithographing 
Co., Cincinnati, died at West Palm 
He was 87 


native Cin- 


Beach, Fla., last month. 
years old. He was a 
cinnatian and the son of Hines Stro- 
bridge, who founded Strobridge 
Lithographing Co. 75 years ago. Sur- 
brother, 


viving are his widow; a 
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Nelson W. Strobridge, chairman of 
the board of the Strobridge company, 
and two sons, John B. Strobridge of 
Cincinnati and James G. Strobridge 
of New York. 


. 
Holds Open House 
Webendorfer Offset Division of 


American Type Founders, Inc., Eliza- 
beth, N. J., held open 
newspapermen and publishers at the 
Webendorfer-Wills plant, Mt. Ver- 
non, N. Y., during the week of Jan- 
uary 18 to 25th. During the week 
the Webendorfer web-fed offset 
newspaper press, which is being used 
by the Hartford (Conn.) Newsdaily, 
was shown in operation. The Inter- 
national Paper Co., New York, pro- 
vided the offset newsprint which will 
be used by the Newsdaily when tt 
starts production, and test runs were 
made new offset black ink 
manufactured by Fuchs & Lang Mfg. 


house for 


with a 


Co., iNew York. The press has been 
shipped to the Hartford plant of the 
Newsdaily, and the new offset paper 
is expected to get into production 
about March Ist. Visitors from as 
far west as Idaho attended the open 
house demonstration. John B. Web- 
endorfer, vice-president of the com- 
pany, acted as host for the occasion. 
e 

Charles P. Duffy Dies 

Charles P. Duffy, 63, supervisor 
of the pressroom of Morgan Litho- 
graph Corp., Cleveland, for 49 years, 
died last month. Mr. Duffy's son, 


Robert Duffy, is associated with 
Braden-Sutphin Ink Co., also of 
Cleveland. 

* 
Lee L. Duckett Dies 
Lee L. Duckett, president of 


Howard Duckett Co., lithographing 
concern, Kingsport, Tenn., died last 
month. 


At open house inspection of the Hartford Newsdaily offset press, Webendorfer- 


Wills plant, Mt. Vernon, N. Y., last month. 


Left, Jack Webendorfer, v.p. of 


the company and host; center Fred Dankert, Fuchs & Lang; and right, Lou 
Tamb, New England manager, Fuchs & Lang, who seems more interested in 
how the Hartford press, in the background, is operating than in the cameraman. 
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NAPL Cost System Complete 

The National Association of Photo- 
Lithographers, New York, announces 
that the standardized cost system, with 
revisions to include present-day in- 
creased cost of all hourly rates and 
production standards for equipment in 
the lithographic industry, is now in 
its complete form. A meeting of the 
cost committee, which includes Merle 
S. Schaff, Dando-Schaff Printing & 
Publishing Co., Philadelphia, presi- 
dent of the N.A.P.L.; George Loder, 
National Co., New York; 
John R. Rollman, Intelligencer Print- 
ing Co., Lancaster, Pa.; and Philip 
Terry, Spaulding-Moss Co., Boston, 
will be held in New York the latter 
part of February to approve the final 
draft. As the committee 
has given its approval, the standard 
system will go into effect. 


Process 


soon as 


Reid Heads California Ink 

C. M. Reid was elected president 
of California Ink Co., San Francisco, 
at a meeting of the board last month. 
Mr. Reid, who was formerly vice- 
president, succeeds George D. Gra- 
ham who has been named chairman 
of the board. Other officers elected 
were A. N. Nathan, 
P. C. Weber, 
Wellington, treasurer. 


vice-president, 
secretary and R. H. 


Keller To E. H. Walker Supply 
George R. Keller, former manager 
of the Washington office of Ameri- 
can Type Founders, Inc., has been 
appointed manager of E. H. Walker 
Supply Co., in Washington. The 
Walker Co. deals in machinery 
supplies for the 


equipment and 


graphic arts. 
o 


Charles Traung Dies 

Charles Traung, 73, president of 
Stecher-Traung Lithograph Corp., 
San Francisco, twin brother of Louis 
vice president of the com- 
San Police 
died Sth. 
the 


Traung, 
pany, 

Commissioner, February 
He of 
San Francisco Recreation Commission, 
of the State Athletic 
Fran- 


and Francisco's 


was a former member 


once member 


Commission and one of San 


cisco’s best known sports lovers. 
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LONG -- JONES 
FACE RUNOFF 





Has Slight Lead Over Jones 
In St. Landry Parish Returns 


Governor Ear! K. Long and his heated rival, Sam Jones. 
ran neck and neck in St. Landry parish, with first one and 
then the other taking a lead as the reports trickled in 
throughout the day At press time tonight, with 21 boxes 
reporteg, Long had pulled into a slim lead, polling 2,819 


votes against 2,755 by Jones. Noe was running third with | 


745 votes, Moseley fourth with 439 and Morrison trailing 


with 169 





Fifth New Dealer 
On Supreme Court 


WASHINGTON (UP) — 


the supreme court, probably to 
maintain ascendancy there til! 
1953 or later. The fifth New 
Dedi justice was confirmed to 
day and shortly will take over 
the oath 

Given health and 2 desire to 
Temain on the job, the young 
ext of Roosevelt's highest 
cial nominees still will be com 


election as governor fo Michi 
an 


U. S. Opens 
Browder Trial 


NEW YORK, (UP) 
lection of « jury was started in 
the government's passport fraud 
prosecution of Earl Browder 
— 
munist perty 
Browder is accused of 

passport in 1937 and wine 
wach he obtained fraudulen 
im 1034 


‘The oe | 


of the Com | 

















Mare M a 
the L- 


ton was well in 





ry of State EB A on 
Jas. A. Gremi illion 
H F Magee 200 


cille May Grace 

Supt of Education Jonn Coxe 
2.236, T H Harris 2.023, L. A 
33 


| 


y General Francis F 


Parish Candidates 
Run Neck-'n-Neck 


Late Returns Show Governor Far 
Short of Majority Over Opponents 


In Late Returns 
Sheriff D To NEW ORLEANS, ‘UP)—Governor Earl K. Long wil 
Face Stelly In have to carry the fight to save his administration into the 
R td second primary, incomplete returns from 903 of Louis 


tabulating in the 31 precinets 
of St 
went to 


Landry perish Voters 


ana’s 1,705 precincts indicated today 


ces remeined Long had a total of 126,515 votes against the mbined 
total of 169,229 of four anti-administration candidates at 

clock tonight 
Sam Houston Jones, Lake Charles attorney, was sec 

polls in large num yd with 83,132 
The vote for the others was: Noe, 62,786, Morrison 19 


bers Tuesday to settle one of 
the hardest fought Demecratic 
primaries in the state's history 

rit! D J Doucet was at 


327, Moseley, 3,984 





Two Editions 
In One Day 


How did you like the carly 
edition of the Daily Werld to. 
éey? 











Long heid a majority of 350 

‘otes in New Oriesns © 

ott cial complete returns 
in 





y DJ iley had 741 votes ers tho first reports 
and Macile Savoy 420 election. insofar as ooh pon 
It appeared at press time that || turns were ° 
Lastrapes, incumbent Tonight’ Ital Ma F hi 
drs ot sours wosid te tat || eas ES Satan SS her boi 
by his only opponent seribers today. was Anied 
Paul D PavyLavtraper had'3- | lame perpensty’ iw gire'resaees | Lf War Spreads 
312 votes against 2.328 by Pavy tho ment ccmgine. “ 
Lennie Savoy was in the lead || svailebie Pom ang ist Part 
ase vous ‘ogenas at @e ll os de ae Detond Itaell a 
Garland DeJean cm ales achat 
A runoff was believed likely 
in the rece for coroner with J 
4 Stagg, leading with 2,482 
Bienv. | 
win ign ana 3c man | Moseley Refuses 


trailing with $28 


the senate race in Acadia 


| from his 


Comment 


Vincent 
pendent gubernatorial candidate 
tmeued the following statement 
this morning. but 


local inde 


7 saying that the returns 
plete 


hed | 


| fish volunterr wort 
| behalf of my gratitude for their 
labors 


incomy that only a 

feo! will make statements with 
out facts 

1 wish to assure my friends 

of tt . sincere of 

their support end the few unsel 

ers in my 


they have given tate 
best with all the 


oats, | cee cay peated po fo 


go down in the 
Book of Gold, beside that of Ben 
Adhem, for they have nobly 
proven their love of their fel 
low man 





to have information indicating 
thet Hitler is considering er 
serial attack on British ports 





not, 1926, Leo L. Lafleur, 2 " a and transportation centers, start 
285, Henry D. Larcade, Jr, 4. the sp | 
116; J. B. Lewis, 1,746; A.J Per. | Attorney To Address ns qenere! cpinion, ov 

Martin A. Rey @  Parent-Teachers among the Allies, appeared 





Seth Lewis, attorney, will dis 
® Feetor in 


meeting is the regular 
monthly session of the organs 
tation 








wer drec out 
Finnish worries about Spring 
grew out of their need for fur 
_ foreign sid ageinst the 
which are still being held 
poe Pog snow and power 
ful military ection 


Page one make-up (during the recent gubernatorial primaries) of the Opelousas 
(La.) Daily World, at present the only offset daily in the U. S. (The Hartford 


Newsdaily expects to get into production about March 1). 


This month Time 


gave a column to discussion of the Daily World and offset newspapers in general. 


It reported that James Fitzgibbon, editor of the sheet, 


had thus far received 


some 500 letters from U. S. publishers great and small asking him how offset 
worked. His replies, according to Time, were: operating costs with linotype and 


offset presses are not more than 10 per cent lower. 
may bring the total saving to 15 per cent. 

planned 
newspapers and try to develop a chain of offset dailies. 


be that 


towns 


so pleased with offset 


without 


Mr. Traung and his twin brother, 
Louis, sons of Capt. Louis Traung, 
a Swedish sea captain, entered the 
lithographic industry at the age of 
13. In 1911 they formed the Traung 
Label and Lithograph Co., which 
grew to be rated as a $5,000,000 
business. In 1934 the brothers took 
over management of the Stecher 
Lithographic Co., in Rochester, N. Y., 
and merged the two companies into 


he 


But initial costs, cut, too, 
Editor Fitzgibbon was said to 
to look around for small 


the Stecher-Traung Lithograph Corp. 
The net income from the plants was 
$426,189 for 1937. 

At 19 Charles Traung became an 
amateur prizefighter and manager of 
Jack Dempsey. He and his brother 
also owned a racing stable. He was 
a director of the Lithographers Na- 
Association, New York. Sur- 
viving, besides his brother, are his 
wife, a son and a daughter. 


tional 





To Repeat Intensive Course 

Plans are being completed by the 
Lithographic Technical Foundation, in 
cooperation with the New York Trade 
School, for another Intensive Course 
in the Fundamentals of Lithography 
for graduate chemists and engineers 
during 1940. This course was first 
given in 1938 and again in 1939. The 
value of the training has been praised 
by both students who have taken the 
course and their sponsoring companies. 
The aim of the Intensive course is to 
acquaint young technical men with the 
fundamentals of the lithographic proc- 
ess, and thus enable them to more 
quickly equip themselves for employ- 
ment in the production end of the 
business. 

The New York Trade School, 312 
East 67th Street, New York City, 
houses one of the most completely 
equipped lithographic schools in the 
country. Classes for the students in 
the Intensive course will be held all 
day for a period of nine weeks dur- 
Enrollment will be 


ing the summer. 
Practical in- 


limited to twelve men. 
struction in the following subjects will 
be given by experienced teachers who 
also are expert craftsmen in their field: 
camera work; stripping (Demonstra- 


tion Classes); color correcting 


(Demonstration Classes) ; plate mak- 
ing; and press operation. 

The practical portion of the course 
will be supplemented by a series of 





E. G. Schreibeis, sales manager, and W. A. 
Deegan, Rutherford Machinery Co., division 
General Printing Ink Corp., New York, 
were honored by members of the Rutherford 
staff with a dinner at the Hotel Pennsyl- 
vania on January 31st in celebration of 
their thirtieth anniversary with the Ruther- 
ford and F. & L. group. Mr. Schreibeis and 
Mr. Deegan were both presented with wrist 
watches as remembrances of the occasion. 


44 








N. Y. LITHO CLUB MEETINGS 


The New York Litho Club has announced the following advance program 


of educational meetings during March and April. 


All meetings will be held at 


the Builders Club, 2 Park Ave., New York, and will get under way imme- 


diately following dinner, served at approximately 6:30 at the Club. 
The advanced schedule is being released in order | 


periods will follow each talk. 


Discussion | 


to give lithographers opportunity to prepare questions well ahead of time, since 
it is felt the schedules provides subjects of vital importance to the industry. All 


lithographers are invited. 


March 27: 
speakers: Paul Rose, 
Adams Engineering Co. 


Air Conditioning 
Carrier Corp., 


the Production Departments; 
and Robert T. Williams, 


April 24: Recent Developments in Multt-color Presses, Inks and 
Paper; speaker: Harry Porter, Harris-Seybold-Potter Co. 


The annual dinner dance of the New York Litho Club was held at the Hotel 


McAlpin, February 17th. 


scientific lectures by a member of the 
Foundation’s research staff. There 
will also be a number of talks by other 
leading technical men. These lectures 
will cover every phase of lithographic 
procedure, with round table discus- 
sions by the students. A number of 
inspection trips to lithographing plants 
as well as to supply and equipment 
manufacturing plants will also be 
scheduled. Each student will be spon- 
sored by a lithographing company with 
the understanding that if the candidate 
satisfactorily completes the course, he 
will be offered a position by the spon- 
soring company. In order to assist 


lithographic concerns to secure suit- 
able young men for the course, the 
Foundation has compiled a list of 
well-qualified candidates who are 
available for employment. Complete 
data on these men is available on 


req uest. 


Renews Poster Contracts 
The Wine Advisory Board, San 


Francisco, has renewed contracts dur- 
ing 1940 for two-sheet posters to 
appear on the station-platforms of 
New York Subway and Elevated sys- 
tems, the Chicago Elevated and the 
Illinois Central Railroad. 
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Wee ald the Kdeléth Vilas 


L  iewomnpe capable, each type of Kodalith Film 
does certain work exceptionally well. Con- 
sequently, more and more photolithographers are 
finding it profitable to stock all types, fitting the 
negative material closely to each particular job. 
Let the Eastman demonstrator show you just what 
each can do. 

Kodalith Regular Film —for average black-and- 
white work. 

Kodalith Orthochromatic Film—for fine line 
work, colored copy,and for making contact screen 
positives. 

Kodalith Halftone Film —for maximum halftone 
quality. Especially adapted to dot etching. 

Kodalith Thin Base Film—for reversal of the 
image by printing through the back. 

Kodalith Stripping Film—used regularly by many 
photolithographers in making complicated 
combinations. 


All Kodalith Films are ready for the camera as 
they come from the package—uniform, depend- 
able, economical. Kodalith Film is on “safety” 
type base, dries quickly, holds size closely. All 
types are supplied in both sheets and rolls. Order 
from your Graphic Arts dealer. 


EASTMAN KODAK COMPANY ®rrrcscr nr 
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Rising bond 


RISING BOND, as Rising Fiscal Bond, has been one 


of the most popular among the Rising papers. We are 


proud to identify it more closely with our company 


name and call it RISING BOND. 


RISING BOND is an improved line 
with important and interesting 
added items, consisting of: (1) 
a new Ivory in Wove and Laid; 
(2) a new White Laid; (3) a new 
White Opaque; (4) added sizes. 


These, with the five regular colors 


and White, formerly in Fiscal 
Bond, make RISING BOND one of 
the most complete of all 25% rag 


content bond papers. 


Ask your Rising merchant for a 
sample book or sample sheets of 


RISING BOND. 


>» G tng « Supier “Company « 


HOUSATONIC 


MASS. 
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Named Shapiro Sales Head 
Shapiro Paper Corp., New York, 


announces the appointment of Frank 
Marty as sales manager. 


Formerly 


FRANK MARTY 


in the printing business, Mr. Marty 
has been in the paper manufacturing 
1926, the last nine 
years of which time he has concen- 
trated his efforts in the offset print- 


business since 


ing field. 
e 

N. Y. Group Meets Feb. 29 

The New York Photo-Lithographers 
Association will hold a ‘‘Share-Your- 
Knowledge” Clinic at Newark, N. J.. 
February 29th. Sam Denburg, Bar- 
ton Press, Newark, wiil be in charge 
of the program. 

. 

Writes on House Magazines 

William H. Elliott, sales promo- 
tion manager, National Process Co., 
New York, is the author of an 
article on the selection of the right 
paper for house magazines in the 
current issue of Paper Progress. The 
title of the article is “Dress Up for 
Your Public.” Mr. Elliott reviews 
a number of the more prominent 
house publications, pointing out the 
relation between the service perform- 
ed by the publication and the paper 
used. He reviews, among others, 
Steel Horizons, published by Alle- 
gheny Ludlum Steel Corp., Walworth 
Today, published by Walworth Co., 
and The Tide Water World, pub- 
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lished by Tide Water Associated Oil 
Co., all of which are lithographed 
magazines. 
o 
Chicago Club Elects B. V. Jones 
At the annual election of the Di- 
rect Mail Advertising Club of Chi- 
cago held last month, Bert V. Jones, 
Link-Belt Co., was chosen as presi- 
dent for 1940. Other new officers 
elected included Joseph D. Landes, 
Jr., of Rand McNally & Co., Chester 
Carlson of American Colortype Co., 
and Julien Smith of Swigart Paper 
Co., as first, second and third vice 
presidents, respectively; Edward Rug- 
gles, of H. L. Ruggles & Co., treas- 
urer; and Jack Mannion, of Austenal 
Laboratories, Inc., as secretary. Among 
the six directors chosen was Homer 
J. Buckley, of Buckley Dement & 
Co., printing and lithographing con- 
cern. 
” 
New Estimating Course 
A course in Black-and-White Esti- 
mating will be offered by the Litho- 
graphic Technical Foundation, New 
York, beginning Feb. 19. The course 
is designed for employees of black- 
and-white houses who specialize in 
short runs. It has been designed to ap- 
peal to salesmen as well as to estima- 
tors. Students will work out on live 
accounts under competent supervision. 
The course will be in charge of 
Edward N. Mayer, secretary, James 
Gray, Inc., and president, Interna- 
tional Mail Advertising Association. 
There will be ten weekly two-hour 
sessions on Monday evenings, and 
classes will be held in Room 1910, 
News Building, 220 East 42nd Street. 
Tuition of $12.50 will be charged ex- 
cept where two or more enroll from 
the same company, in which case a 
discount of $1.50 will be allowed. 
6 
Outdoor Names Curtiss 
Kerwin H. Fulton, president, Out- 
door Advertising, Inc., New York, 
recently announced the appointment 
of Donald Curtiss as promotion man- 
ager of the company. 
o 
Lutz & Sheinkman Move 
Lutz & Sheinkman, color lithog- 
raphers, have moved from 2 Duane 
St., New York, to newer quarters, at 
405 Hudson St. 


Announces Rubber Plate Dept. 


American Type Founders, Inc., 


Elizabeth, N. J., has announced the 
establishment of a Rubber Plate De- 





Frep A. HACKER 
partment as an advisory service to 
cooperate with the printing trade in 
the development of the rubber plate 
A. Hacker, 
active in promoting the 


technique. ‘Fred who 
has been 
manufacture and use of rubber print- 
ing plates, will head the new depart- 
ment. To assist Mr. Hacker, Mrs. 
Madelon L. Huellinghorst has been 
named eastern representative, cover- 
ing, Boston, New York, Philadelphia, 
Baltimore, Washington, Atlanta, 
Pittsburgh and Buffalo, and Harry 
Loose has been made middle-western 
representative, with headquarters in 
Chicago and covering in addition to 
that Detroit, St. 
Louis, Min- 
neapolis, Kansas City and Denver. 


city, Cleveland, 


Cincinnati, Milwaukee, 
Representatives of the new depart- 
ment will function primarily as tech- 


nical advisors, supervising  installa- 
tions of rubber plate-making equip- 
ment, cooperating in the training of 


operatives and pressmen and suggest- 
ing new and profitable uses for rub. 
ber plates. 
oe 

Henry A. Laatsch, Sr., 61, Gugler 
Lithograph Co., Milwaukee, died last 
month. He had been associated with 
the lithographic industry for the past 
forty years. 





Foundation Issues Report 
The Lithographic Technical Foun- 
dation, New York, recently issued an 


annual summary of its activities in 
graphic arts education and research 
during 1940. The Foundation 
attention to the nineteen lithographic 
offered in co- 


calls 


courses which were 
operation with the New York Trade 
School, and to the Intensive Course 
in the Fundamentals of Lithography 
for college students, as particularly 
There was 
an increase of 500 students in 1939, 
making a 1600 enrolled 
which is an increase of 1100 students 


ago. 


significant steps forward. 
total of 


in comparison with five 
An important feature also was the ex- 


Foundation’s activities 


years 


tension of the 
during the year to include a series 
of lectures on marketing procedure 
for Boston graphic arts salesmen, by 
L. Rohe Walter, advertising manager, 
Flintkote Co., New York. 

In research the program was con- 
tinued in the development of offset 
surfaces, inks and photo-mechanical 
reproduction of color and black and 
white. Experiments on a new type 
of printing plate of particular interest 
albumin 


in connection with the 


process were carried through the 
laboratory development stage and sub- 
jected to practical tests. Experiments 
were continued on platemaking and 
The 


tion again cooperated in the research 


platemaking methods. Founda- 
work being carried on by the Na- 
tional Bureau of Standards, Washing- 
ton, D. C., towards improvements in 
fibre refinement and sheet formation, 
improve the 

paper and 


Informa- 


endeavor to 
offset 


in an 
characteristics of 
paper 


tion on temperature conditioning of 


eliminate variables. 


paper was obtained and a chart on 
the subject published recently. 

The year, 1939, also saw the de- 
velopment of the Inkometer, an in- 
strument for determining the consis- 
tency of ink. Experiments are now 
being conducted to develop satisfac- 
tory laboratory tests for dryness of 
lithographic inks. Progress is also 
reported in research studies of tone 
rendering in halftone color reproduc- 
tion. The Foundation’s laboratory is 
also at the present time experiment- 
ing with a practical integrating light 
During 


meter for exposure control. 
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Little trouble did you say? 


The above plight of an exasperated motorist getting all tangled up in a road 


R-r-r-rip! xlb???- #%@—c! (Censored.) 
Folded all right. But who cares now? 


map, losing both his temper and the map, appeared in a direct mail piece 
issued last month by Rand Avery Printing Co., Boston, (Captions ours) to 
Rand 


drive home the point that maps printed and lithographed by 
Avery are originally folded so you can put them back together 
again without having a fit of apoplexy. We'll wager it took, too. 











the past year an important cleaner 
and preservative for offset blankets 
called Litho-Kleen was developed and 
placed on the market. 

* 


“Gun Mix” Excites Italians 

Some idea of the panicky tension in 
even neutral countries of Europe was 
revealed in an incident, fraught with 
international ramifications, which oc- 
curred last month. When the 24,000 
ton liner Vulcania docked at Genoa, 
Italy, with her $1,000,000 cargo one 
of Il Duce’s custom guards clapped 
one eye on 15-five gallon cans 
labeled “ATF Gun Mix’, screamed 
for a military guard and placed the 
entire cargo under seal. The cans were 
consigned to the Swiss agents of A- 


merican Type Founders, Inc., from the 
home office in Elizabeth, N. J. In reply 
to a frantic cable from Italian officials, 
Louis M. Plenninger, export manager 
of American Type Founders, explained 
that “ATF Gun Mix” had nothing to 
do with munitions, but referred to a 
harmless liquid used in air guns on 
printing presses to prevent offset. The 
voluble and jittery Italian officials were 
satisfied and the Vulcania's million 
dollar cargo was released. 
. 

Ad Sales Tax Proposal 

A bill was recently introduced in 
the New York legislature at Albany, 
N. Y., which provides for a three 
per cent sales tax on “amounts re- 
ceived by a person for services and 
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facilities in promoting by advertising 
or otherwise the business ot another 
or others, and the amount received 
by publishers from the sale of ad- 
vertising.” Control or regulation of 
outdoor advertising strongly advocated 
by Governor Lehman in his annual 
message, is also before the New York 
legislature. 
e 

Insecticide Label Standards 

The Food and Drug Administra- 
tion, Washington, D. C., has issued 
new labeling standards for insecticide 
powder which will become effective 
September 1, 1940. The new stand- 
ards provide that all insecticides con- 
taining pyrethrum must bear on the 
label information showing the amount 
of active as well as inert ingredients. 
Active ingredients had not been listed 
on labels heretofore, due to the fact 
that until just recently there was no 
way of determining them. 
* 


Gage Honored 

Harry L. Gage, vice president of 
Merganthaler Linotype Co., Brooklyn, 
was awarded the Henry G. Friedman 
Memorial Medal for distinguished 
service in the cause of graphic arts 
education last month. The presenta- 
tion was a feature of the graduation 
exercises of the Vocational High 
School department of the New York 
School of Printing, held at Textile 
High School, New York. The cita- 
tion which accompanied the medal 
called attention to Mr. Gage's ac- 
complishments as a student, scholar, 
educator, author, lecturer, critic and 
graphic arts consultant. 


Col. Collins to Retire 

Col. Martin J. Collins, president 
of Graham Paper Co., St. Louis, and 
prominent in graphic arts circles in 
the middle west, has announced that 
retire shortly from active 
Col. Collins, who gained 
appoint- 
ments to various Missouri governor's 


he will 
business. 
his title through — several 
staffs, says that he’s “moving over” 
to make room for Charles W. Lewis, 
vice-president, who 
presidency. Col. 
Collins, who will continue as an active 
director, has been at Graham con- 
tinuously since 1890 when, at the 


now executive 
will assume the 
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age of 21, he became a salesman. He 
became vice-president and sales man- 
ager in 1906, president in 1926. He 
is 71. 
« 
Shows Offset Printing Film 
Peter Dennerlein, managing direc- 
tor of Crowell-Collier Publishing Co., 
Springfield, O., was ‘he featured 
speaker at the Cincinnati Club of 
Printing House Craftsmen’s monthly 
meeting, held in Cincinnati last 
month. He showed the premier 
showing of a sound film recently 
taken at the Springfield plant in 
which offset printing of magazines 
was narrated in detail from actual 
runs. Following the film story, Mr. 
Dennerlein answered many technical 
questions. 
+ 
To Exhibit Package Designs 
The attention of Chicago lithog- 
raphers has been called to the March 
exhibit of package designs to be held 
at the Art Center, Chicago, in con- 
nection with four lectures on the de- 
sign of packages by Robert Sidney 
Dickens, industrial designer. 
. 
F. & L. in New Cincy Office 
Fuchs & Lang Mfg. Co., division 
of General Printing Ink Corp., New 
York, has moved its Cincinnati branch 








to mew quarters at 3rd and Walnut 
Street in that city. The new Queen 
City branch of the F. & L. group 
will be under the direction of Frank 
E. Steele who has had many years 
practical experience in all phases of 
lithography. Fuchs & Lang are dis- 
tributing a handsome announcement 
folder with an aerial view of the 
branch office. 
. 

Course for Offset Pressmen 

The New York Trade School, in co- 
operation with the Lithographic Tech- 
nical Foundation, New York, is mak- 
ing arrangements for a course in off- 
set press operation for journeymen 
pressmen who would like training in 
the operation of the new high-speed 
offset presses. 
pressmen interested in this course get 


It is suggested that 


in touch with the Foundation, at 220 
E. 42nd St., New York. 
* 

Installs New Harris 

Edwin Flato Co., lithographers of 
Corpus Christi, Tex., 
stalled a new 17 x 22 Harris offset 
press. 


recently in- 


* 

Monotrade Co., Minneapolis litho- 
graphing concern, recently installed 
a new Lanston M-H 
head-precision motor-focusing camera. 


24-inch over- 


New Cincinnati branch office of Fuchs & Lang 
Mfg. Co., and Frank E. Steele, who is in charge. 

















BETTER REGISTER on color jobs 
BETTER PRINTING on any jon 





LITHO LASTIC 
NON-RUBB ER 
ROLLERS 


Because they contain ne 
rubber, Vulcan Litholastic 
Rollers are not affected by 
heat or cold, oF by oils, 
driers, inks, OF toners. They 
will not become pitted, and 
they do not accumulate 
lint. They last longer in 
service, forestall ¢o* tly 
press delays, distribute ink 
more uniformly, and turn 
out better presswork. Why 
. : \- 
take a chance with a secont 
choice roller? Speci fy 


’ 
» gure: 
Litholastic and be su 





VULCAN 


OFFSET BLANKETS and LITHOLASTIC ROLLERS 


VULCAN OFFSET BLANKETS 
By using Vulcan Offset Blankets, you can ob- 
tain better register — with less trouble — on 
your multi-color work. And get cleaner, sharp- 
er, smoother printing — on any kind of work 


— because the sheet can’t cling to the blanket. 


There’s a right Vulcan Offset Blanket for every 


type of work in your plant — laboratory-tested, 


and tested in service, too. Learn the reasons 


why most American lithographers standardize 


on Vulcan Blankets . . . write for complete 


information and recommendations. 


VULCAN PROOFING COMPANY 


First Avenue and 58th Street, Brooklyn, New York 


Sales Representatives in Principal Cities 
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Farkas to Conduct Ad Course 
George B. Farkas, New York ad- 

vertising artist and designer, has 

joined the faculty of McLane Art 





Mr. Farkas is shown wear- 
ing a model of a new wrist 
watch he recently designed. 


Institute in New York, where he 
will conduct a course in Modern Ad- 
vertising Art. Mr. Farkas will give 
instruction in poster design, package 
design, and direct advertising layout, 
emphasizing their practical application. 
” 

Named by Chamber of Commerce 

The lithographic industry is well 
among the committee 
chairmen for 1940 appointed last 
month by the St. Louis Chamber of 
Commerce. George B. Gannett, presi- 
dent of George D. Barnard Co., 
heads the charities committee; Henry 
G. Keeler, president of Keeler-Mur- 
ray Printing Co., is chairman of the 
publicity committee, and G. R. Bard- 
gett, vice-president of John S. Swift 
Co., directs the military affairs com- 


represented 


mittee. 
* 


Address Young Lithos 

Henry Hoke, editor of the Reporter 
of Direct Mail; Lawrence Jacobson, 
production manager in charge of di- 
rect mail, R. L. Polk Co., New York; 
and Frederick Pinkerton, sales pro- 
motion manager, United States Rub- 
ber Co., New York, were speakers at 
last month's meeting of the Young 
Lithographers’ New 
York, on the subject of direct mail. 
The meeting was held at the New 


Association, 
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York Advertising Club. Mr. Hoke 
talked on “The Facts of Life about 
Direct Mail." He covered the forms 
and uses, selling strategy, develop- 
ment of appeal, letter construction, 
design, production and copyrighting 
of direct mail. Mr. Jacobson talked 
of ways of uncovering new prospects. 
All advertising effort, all copy and 
all media selection 
uncovering prospects, he pointed out. 
Mr. Pinkerton gave an illustrated talk 
showing specimens of direct-mail ad- 
vertising, both letterpress and lithog- 
raphy, which his company is using. 


is a business of 


St. Louis Classes Begin 

The educational program sponsored 
by the Associated Printers & Lith- 
ographers of St. Louis got under way 
early this month at the Adult Study 
Center, in that city, when the class 
in Estimating, conducted by Charles 
Pollock, formerly head estimator and 
now production manager of Skinner 
& Kennedy Printing and Stationery 
Co., held its first meeting. A course 
Layout Typography, 
Louis Herzberg, advertising counselor, 
as the instructor is also being given. 


in and with 


Lithographs “Cuplets” Carton 
Stecher-Traung Lithograph Corp., 
— We litho- 
graphed new carton containers for 
“Cuplets,"” a prepared cup cake mix- 
ture manufactured by Flako Products 
Co., New Brunswick, N. J. Arthur 
S. Allen, well-known New York de- 
signer has created the new package. 
The old ‘‘Cuplets” package employed 


Rochester, has just 


New Cartons for “Cuplets” lithographed 


by 


a yellow background which, it was 
felt, destroyed its own effectiveness. 
In the new design ‘‘Cuplet’ cakes 
middle-value 


are shown 


background of purple-blue. 
e 
David Landis Dies 


David Bachman Landis, 


against a 


77, presi- 
dent and owner of Landis Art Press, 
As- 
sociated with the graphic arts since 
1878, Mr. 
editor of the 


Lancaster, Pa., died last month. 


at one time 
Ait Printer, 
New York graphic arts paper which 


Landis was 


American 


flourished in the 1890's. He founded 
1914. 
Elvin G. Landis, was associated with 


Landis Art Press in His son, 


him in business. 


a 
G.P.I. to Sponsor Clinics 

Herbert Kaufman, advertising 
manager of General Printing Ink 


Corp., New York, is serving as sec- 
retary in the organization of a series 
of printing and advertising clinics 
which are being sponsored by Gen- 
eral Printing Ink for members of the 
advertising and graphic arts indus- 
The 


which will get under way shortly, is 


tries. purpose of the clinics, 
to bring together leaders in the fields 
of advertising and printing to study 
new developments and trends, to ex- 
change ideas and discuss common 
problems and to encourage higher 
standards in the graphic arts. A board 
of directors to guide and advise on 
the program has been drafted from 
all walks of the industry. Meetings 
will be held at the General Printing 


Ink Galleries, 
collection of old lithographic prints. 


well known for its 


Stecher-Traung Litho, Rochester, N. Y. 
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LITHOGRAP 
One reason why we have exactly right before it leaves 


grown to be the largest plate our plant 
graining plant in the world isthat every .. and it must leave on “time” or 
plate, no matter how small, must be sooner than promised. 


Zinc and Aluminum Plates 
UNGRAINED GRAINED REGRAINED 


We specialize in small plates; including plates 
for the Mulctilith. 


Service plus Quality — You get this important combination when 
you send your plates to us. 


LITHOGRAPHIC PLATE GRAINING CO. 
37-43 Box St., Brooklyn, N. Y. _— of Ameriea, Ine. EVergreen 9-4260-4261 
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USE INKS MADE 
TO YOUR LIKING 


The responsible leadership and management back of every Sinclair & Carroll ink you pur- 
chase mean value to you over and above the price per pound. Sinclair & Carroll inks 
tell their own story by press performance and in the uniformly good results lithographers 
are obtaining with them throughout the country. They are manufactured under the super- 
vision of men whose lifetimes have been spent in the development and perfecting of inks 
to their present high standard. Use a Sinclair & Carroll ink on your next job going to 
press. We will welcome an opportunity to cooperate with you and personally serve your 
ink requirements. 


SINCLAIR & CARROLL CO.., Inc. 


LITHO INKS OFFSET 


591 ELEVENTH AVENUE, Tel. BRyant 9-3566 
NEW YORK CITY 














CHICAGO LOS ANGELES SAN FRANCISCO NEW ORLEANS 

440 W. Superior St. 417 E. Pico St. 345 Battery St. 518 Natchez St. 

Tel. Sup. 3481 Tel. Prospect 7296 Tel. Garfield 5834 Tel. Main 4421 
NT — 
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ONAN CLO OD VOANO AUTO 


BULLETINS 








New Graining Machine 
American Foundry Equipment Co., 
Mishawaka, Ind., recently announced 
a new offset plate graining machine, 
which, it is claimed, will grain plates 
without the use of sand _ blasting, 
marble or steel ball engraving, and 
will, it is further claimed, grain 
plates at the rate of two, 52 x 70- 
inch in size, in 10 minutes. The new 
machine will grain steel plates, it is 
added. A special machine is avail- 
able for multilith graining. 
e 
Photo Paper Dryer 
Simplex Specialty Co., New York, 
has just announced a new photo- 
graphic paper dryer, Peerless Jr., 
measuring 25” in heighth, 23” in 
width, 29” in depth, operated by a 
1/50 H. P. A. C. or D. C. motor 
(which can be plugged in an ordi- 
mary wall socket), capable, it is 
claimed, of drying at the rate of 130 
9” x 11’%, 100 11” x 14” photo- 
static prints, or 65 8” x 10”, 46 11” 
x 14” photostatic prints, per hour. 
. 
Analyzes Letterheads 
Whiting-Plover Co., Stevens Point, 
Wis., in its latest copy of Permanized 
Selling, issued for the men who sell 
the ‘‘Permanized” papers of the com- 
pany, has published another analysis 
of a typical letterhead submitted to 
its recently organized letterhead clinic. 
The company is grading all letter- 
heads submitted to it, and publishing 
the results in Permanized Selling. 
Companies who wish to have their 
letterheads graded are requested to 
send two copies of any letterhead on 
which ratings are desired to the clinic. 
. 
New Ideal Roller 
Ideal Roller & Manufacturing Co., 
Chicago, recently announced the de- 
velopment of a new lithographic vul- 
canized-oil roller called “Durolith.” 
The new roller, it is claimed, has four 
times the tensile strength of older 
Ideal rollers and permits uniform 
regulation of ink for heavy solids as 
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well as for light tints. The ‘‘Duro- 
lith,”” it is further claimed, will last 
longer than older Ideal rollers because 
its mon-porous surface permits easy 
washing and prevents changes in di- 
ameter under adverse conditions. The 
manufacturers also call attention to 
the roller’s light setting ability and 
water control in distributor and inter- 
mediate positions, as factors insuring 
longer life. 
. 

Ink Specimen Book 

Fuchs & Lang Mfg. Co., division 
of General Printing Ink Corp., New 
York, has just issued a new ink 
specimen book, prepared especially 
for small offset presses. Thirty-nine 
colors and blacks, lithographed on 


coated and offset stock, are displayed 
along with an index of the character- 
istics of each inks. The book is 
available on request. 
. 

Linton Bros, Folder 

Linton Brothers & Co., Fitchburg, 
Mass., recently issued a three-colored 
folder containing inserts of specimens 
of their offset Bristol line for direct 
mail folders, covers, menus and post- 
cards. The inserts include an unusual 
menu that simulates a newspaper mat 
and which was made for the News- 
Center Restaurant, New York, a four 
color post card, two publicity folders 
and a booklet entitled “A Story of 
Fifty Years’, a record of the com- 
pany’s progress. Copies are available. 


Ink specimen book for small offset 
presses offered by Fuchs & Lang. 











Life Begins (in) ’40.... 





New Long Life 


for Your Dampenersa 


Starts When You Use 





PULLS ON LIKE A STOCKING—FITS LIKE A GLOVE 


and 


DAMPABASE 


AQUATEX —the seamless tubing developed 
and constructed to meet the requirements of 
modern lithographic and offset printing. 
DAMPABASE—the seamless undercovering 
which gives prolonged life and increases effi- 
ciency as a base on your dampeners. Use both 
thru 1940 and the years to come for better 
dampening control. 


DISTRIBUTORS: 











ALGRAPHY, Ltd., London, England 


SAM’'L BINGHAM’S SON MFG. CO., 
Chicago, Hlinois, and All Branches 


THE CALIFORNIA INK CO., Inc., 
San Francisco, Calif, and All Branches 


CANADIAN FINE COLOR ¢ r - td., Toronto, Canada 


THE FUCHS & LANG MFG, 
Chicago, Illinois, New York Cc tty, and All Branches 


A. GILBY & SONS, Ltd., London, England 

McKINLEY LITHO SUPPLY CO., Inc., Cincinnati, Ohio 
GUSTAVO E. MUSTELIER, Havana, Cuba, Puerto Rico 
NATIONAL PAPER & TYPE CO., Branches in So. America 
PRINTING PRESS PARTS & SUPPLIES, Inc., Boston, Mass. 
ROBERTS & PORTER, Inc., Chicago, Ulinois, and New York City 
J. H. & G. B. SIEBOLD, INC., 47 Watts St., New York City 


SINCLAIR & VALENTINE CO., 
New York City and All Branches 








GODFREY ROLLER COMPANY 


WILLIAM P. SQUIBB, PRESIDENT 


(SOLE MANUFACTURING AGENTS) 


({ cath 211-17 N. CAMAC ST. 


PHILADELPHIA, PA. 


Roller makers for 75 years. Lithographic — composition 
— newspaper — varnish — lacquering — every kind of 
good roller required for good printing and lithographing. 
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°“HUNT 


OFFERS A COMPLETE 
LINE OF CHEMICALS 
for the LITHOGRAPHER 


Listed below are twelve of our most widely used 
chemicals for the Lithographic Industry. Like 
all Hunt products they are carefully pre-tested 
and of such uniform quality that they always 
give the same results. Complete catalogue and 


price list on request. 


Glycerine C.P. 
Hydroquinone 

Rubber Solution 

Negative Collodion 
Stripping Collodion 

Gum Arabic Selected 
Litho Developing Ink 
Edible Hen Egg Albumen 
Paraformaldehyde U. S. P. 


Sodium Carbonate Photo Pure 











National Photographic Carbons 
Sodium Sulphite Anhydrous Photo 





PHILIP A. HUNT COMPANY 


2432 LAKESIDE AVE. 1076 W. DIVISION ST. 


CLEVELAND, OHIO CHICAGO, ILLINOIS 


253-261 RUSSELL ST. 111 BINNEY STREET 
BROOKLYN, N. Y. CAMBRIDGE, MASS. 
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This special lighting unit over the inspection table at H. M. Gousha Co., 
Chicago map lithographer, provides 125 footcandles of fluorescent “day- 


light” for checking color and register. 


The specially designed 12-foot 


aluminum reflector overhead contains eight 36-inch fluorescent lamps. The 
light is diffused through a frosted glass panel to reduce glare. The 
company has installed a similar fluorescent unit over the art table for work- 
ing on glass negatives, and in other production units throughout the plant. 


New Packaging Catalog 

Breskin Publishing Co., New York, 
has just published its 1940 Packag- 
Contents are classified 
heads in 


ing Catalog. 

under _ thirteen 
which all phases of packaging in non- 
technical terms are discussed for the 


sectional 


benefit of the packager. The list in- 
cludes: Design Principles; Paper 
Boxes; Wrappings and Ties; Bags; 
Metal Containers; Glass Containers 
and Closures; Labels, Seals, Tags; 
Plastics; Displays; Machinery and 


Supplies; Printing; Shipping; Trans- 
parent Containers and Displays. A 
new section of the catalog introduced 
this year is devoted to federal and 
state regulations concerning packag- 
ing. The catalog runs to 535 pages 
filled inserts and 
samples of packaging materials. The 


and is well with 
cover is lithographed in seven colors. 
It is priced at $2.50. 
. 

Announces Electra Cursive 

Mergenthaler Linotype Co., Brook- 
lyn, has just brought out a new cur- 
sive face for its Electra type face. 
The original companion italic, it is 
said by C. H. Griffith, vice-president 
in charge of typographic develop- 
ment, lacked contrast when used with- 
in texts for emphasis, therefore the 
new cursive was made to fulfill that 
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need. The new face is designed so 
that only the lower-case characters 
need to be added to fonts already in 
use. 
+ 

Estimating Graphs 

Fred W. Hoch Associates, Inc., 
New York, has just published a 
booklet, entitled ‘Estimating Graphs 
for the Printer.’’ The booklet con- 
tains graphs which show at a glance 
the economic cost values for printing 
production work. The classifications 
contained are: Hand and machine 
composition, page make-up and press 
lock-up, monotype keyboard and 
caster costs, press makeready, ink, 
binding, cutting and folding costs. 
The price of the booklet is $3.00. 

e 

Photo-Chemistry Book Revised 

Mallinckrodt Chemical Works, St. 
Louis, has just published the sixth 
revised edition of the book, “The 
Chemistry of Photography’, the first 
edition of which was published in 
1929. The new edition has been 
completely revised and illustrated to 
include all latest information and 
developments in photo-chemistry. The 
book endeavors to point out the 
more common problems encountered 
in the developing and fixing of 
photographic negatives, with definite 


suggestions for their elimination. The 
table of contents includes chapters 
on the history of photographic chem- 
istry, including discussion of the 
camera obscura, history of the dis- 
covery of the effect of light on silver 
compounds, appreciations of the 
chemical researches of Wedgewood & 
Davy, Josef Niepce, Daguerre and 
Fox-Talbot; the chemistry of develop- 
ment, with sub-topics on functions 
of reducing agents, restrainers for 
making developers selective, preserva- 
tives for long life of solutions and 
common development and solution 
troubles; fine-grain development; the 
chemistry of fixation; the chemistry 
of toning; the chemistry of reduc- 
tion; the chemistry of intensification; 
and a chapter with hints and tables 
for photo-mechanical workers, which 
includes discussion of temperature 
control, differences in action and ef- 
fect of common developing agents, 
importance of water and methods of 
purifying it, weights and measures, 
formulas for diluting solutions, rules 
for storing chemicals, methods of 
cleaning trays and tanks, and mis- 
cellaneous information. 

In a section at the back of the 
book, 90 of the most important 
photographic chemicals in use at the 
present time, and which Mallinckrodt 
manufactures, are listed and graded 
according to the photographic work 
for which the manufacturers think 
they are most suitable. A complete 
list of the distributors of Mallin- 
ckrodt photographic chemicals is also 
included. Price of ‘The Chemistry 
of Photography” is $.50. 

e 
Prism Prints Exhibits 

Prism Print Co., New York, held 
an exhibit of Prism Prints, four-color 
photographs in limited runs which 
breach the gap between the color 
photograph’s single print and the 
long run requirements of printing 
presses, at the Roger Smith Galleries, 
New York, last month. Sweeney 
Lithograph Co., Belleville, N. J., 
Niagara Lithograph Co., New York, 
and Einson-Freeman Co., Long Island 
City, N. Y., showed a number of dis- 
plays at the exhibition produced for 
the drug and brewing industries, for 
four-color Prism Prints were 
made for sales promotion purposes. 


which 
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New ideas for the lithographer and printer in new issue of Linde Lines, Vol. 2, No. 1 


Linde Lines, Vol. 2-No. 1 

Volume 2, No. 1 of that ultra- 
ultra in house magazines and mint 
of information for the graphic arts, 
Linde Lines, published by J. E. Linde 
Paper Co., New York, made its ap- 
pearance last month, “‘one year young”, 
as the editor reminds his readers in 
the lead editorial. Not that his read- 
ers need reminding, however. For 
young, in the sense of being alive and 
brimful of ideas with fresh slants for 
the printer and lithographer, Linde 
Lines is and always has been since its 
inception a year ago. The new issue 
brings ideas for die-cut folders and 
broadsides, with dummy suggestions, 
by Guy Hodges; new examples of the 
photo-mechanical work of Martin J. 
Weber (readers will recall the article 
and examples of his handiwork which 
appeared in our Feb. 1939 issue) ; ex- 
amples of transparent transfer impres- 
sions; ideas for using the advertising 
space available on envelopes; and in- 
formation on how not to plan broad- 
sides for P. O. okehs. 

* 

Publishes DMA Course 

Henry Hoke, editor of the Reporter 
of Direct Mail Advertising, New 
York, has announced publication in 
bound volumes of the course in Di- 
rect Mail Advertising offered to stu- 
dents in the Direct Mail School, con- 
ducted during 1939 at the Direct 
Mail Center in New York. The 
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volume contains all of the material 
presented by eleven experienced 
practitioners in direct mail work dur- 
ing the course, each of which handled 
a separate phase of the subject. The 
purpose, both in the course and in 
this publication, has been to present 
a complete outline of the technique 
necessary for success in the use of 
direct mail. There are 473 pages, 
including numerous _ illustrations, 
charts, and examples. Priced at $30. 


Reviews FTC Activities 

National Better Business Bureau, 
New York, has just published a re- 
port reviewing the activities of the 
Federal Trade Commission under the 
Wheeler-Lea Act up to January 1, 
1940. 

= 


Steel Horizons Impressive 

One of the handsomest _litho- 
graphed house magazines to come to 
our attention recently is Steel Hori- 
zons published by Allegheny Ludlum 
Steel Corp., Pittsburgh. In format 
similar to Fortune, Steel Horizons 
has been reproduced by four-color 
offset from deep-etched plates. In 
the issue which we have at hand, 
Volume 1, No. 5, there are two 
spreads of beautiful large color 
photographs reproduced from 8” by 
10” Kodachromes. Other _ illustra- 
tions are reproductions made from 


black and white photographs which 
are tinted. The inside front cover 
bears the reproduction of an oil 
painting of turbine generators re- 
cently built for the Detroit Edison 
Co. by General Electric. The front 
cover and other color illustrations 
are colored art work. 

. 
“Design and Decoration” 

McGraw-Hill Book Co., New York, 

has just published ‘Design and 
Decoration’”’ by Paul Carlyle and Guy 
Oring, a practical guide book in 
creating designs and decorations in 
advertising and packaging work. The 
text is by Herbert S. Richland. Use 
of design and decoration in advertis- 
ing and packaging has become a 
highly important factor in all mer- 
chandising programs. This book has 
been designed to show advertising 
executives how to create and how to 
use designs to produce results. Over 
one hundred, classical and modern, 
exquisite and spectacular, have been 
reproduced in the book. They are 
shown in a size large enough to be 
used without change and to be 
adapted for immediate use. The book 
is priced at $3.50. 

. 


New Stevens-Nelson Papers 

Stevens-Nelson Paper Corp., New 
York and Boston, recently distributed 
specimen samples of its Bethany Book, 
a domestic printing paper stock in 
gray white wove antique; Virgil 
Wove, a finely textured domestic 
book paper, also in white wove 
antique; and Ragston, a domestic 
paper with fifty per cent new rag 
content, in antique finish wove and 
laid. The three mew papers are 
adapted for offset printing. Speci- 
mens available. 

+ 


Adds New Equipment 

Chillicothe Paper Co., Chillicothe, 
O., has equipped its second machine 
for making offset paper it was an- 
nounced recently. This was necessi- 
tated, according to the company, by 
the increased demand for its Adena 
Offset stock. The development of 
two new offset papers, Halftone Off- 
set Dull and Gloss, has also been 
responsible for an increase in produc- 
tion, it was announced. 
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When We See Evidence of What Others ee > ae 
are accomplishing with CHAMPION quesite Asitry (AEAMOKS 
ALBUMIN it's time We Master Lithog- 7, \ | pe R \ | LK 

raphers Supply it to our Plate Making 7 


Departments a 2 





































CHAMPION ALBUMIN 
(Non-Egg-Non-Deteriorating) 


is doing a Masterful Job in Numerous BIG Shops whose 
Personnel is Old and Experienced enough to know how 
to Produce Excellent Photo Lithography — but young 
enough to know, too, that Chemical Progress has made 
old, favorite, shop formulas costly and obsolete. 


Send for Free Directions “How to Make 
Champion Albumin Plates.” 


Litho Chemical & Supply Co. 
63 Park Row New York, N. Y. 
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HERE ARE TWO OPAQUES 
TO CHOOSE FROM 


AT LONG LAST 


A GRAPHITE | Silver| OPAQUE 
( Black ) 


OF INCOMPARABLE EXCELLENCE 
AT A PRICE THAT REFLECTS REAL 
ECONOMY 


Graph is air-spun Graphite 
in paste form milled to the 
smoothness of a caress — 
blocks out with one stroke 
GRAPH & with a film as thin as a 
OPAQUE fF shadow. Graph is re- 
—> duceable with water — 
may be used with brush, 
air-brush or pen. 


Will not crack, peel or chip 
— can be removed without 





PRICES . 
GRAPH BLACK OPAQUE Stain. 


2 Oz. Jar $1.25 


4 Oz. Jar 1.50 
8 Oz. Jar 2.75 
16 Oz. Jar 5.00 CLOSS 
24 Oz. Jar 7.25 


Graph Opaque will cover 
more acreage per dollar 
than any other opaque. 


BUT, IF YOU ARE PARTIAL TO RED— 
USE VELVO RED OPAQUE 


It is smooth as velvet. 


Has single stroke block-out 
properties. 
Velvo will do anything that 


a Red Opaque can do — 
and do it well and will- 


ingly. 
Our Popular 9 Oz. Jar 
each, only $1.25. 


Other Sizes Available. 











Litho Chemical & Supply Co. 
63 Park Row New York, N. Y. 


Dealers 
Pacific Coast: California Ink Co., Ine. 
Canada: Canada Printing Ink Co., Ltd. 
Principal Cities East of Rocky Mountains: 


The Fuchs & Lang Mfg. Co., Division Gen- 


eral Printing Ink Corp. 








Dr. HANS 7, UBER’s 


German Strle 


ETCH SALT 





NOW 
AMERICAN OWNED 


MADE IN U. S. A. FROM CHEMICALS 
PRODUCED WHOLLY IN AMERICA. 


One Pound of ZUBER SALT added to 
water — or water and gum solution — 
will make 3 gallons of Non-Poisonous 
Plate Etch for use on Zinc or Aluminum 
Plates. American ingenuity has made 
ZUBER SALT the best Etch Salt ever 
offered the Lithographer. 
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NE POUN 


Hans’ Zumt 
cae onet PER LB. $2.20 
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Litho Chemical & Supply Co. 
63 Park Row New York, N. Y. — 


Dealers 
Pacific Coast: California Ink Co., Inc. 
Canada: Canada Printing Ink Co., Ltd. 
Principal Cities East of Rocky Mountains: 


The Fuchs & Lang Mfg. Co., Division Gen- 


eral Printing Ink Corp. 





























Be sure YOU have a 
FEVER THERMOMETER 


at home/ 


B-D 


STANDARD OF THE MEDICAL PROFESSION SINCE 1897 





Human interest embellished by realistic photography awakens the 


response which has 


made this 


drugstore display by FEinson- 


Freeman Co., Long Island City, N. Y., one of its most successful. 


Addresses Display Class 

Dorothea C. Brennan, educational 
director of the Lithographers’ Na- 
tional Association, New York, ad- 
dressed the graduating class of the 
New York School of Display on the 
relationship of point-of-purchase dis- 
play advertising to the field of 
special display, last Miss 
Brennan said there were similarities 
in planning both forms of displays in 
that both must command the atten- 
tion of the passing shopper; develop 
points of interest that will hold his 


month. 
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attention; impress the observer with 
the quality and desirability of the 
merchandise; remind of forgotten 
needs or intended or desirable pur- 
chases; tie in advertising in other 
media; and provide a cooperative 
means for the merchandiser to sell 
more of his complete line of mer- 


chandise. 
s 
Reprints Marketing Talk 


Outdoor Advertising, Inc., New 
York, is distributing copies of the 


talk presented by its president, Ker- 
win H. Fulton, at the annual con- 
vention of National Advertisers, held 
at Hot Springs, Virginia, recently. 
In his talk, “The Micrometer and 
the Yardstick,”” Mr. Kerwin pointed 
out that in production work the mi- 
crometer was used to insure economy 
and eliminate waste; on the other 
hand, in evaluating markets, the ad- 
vertiser is too apt to substitute the 
yardstick for a measuring gauge and 
consider the nation as one vast mar- 
ket, instead of breaking it up into 
a series of individual 
different habits and needs. 
are available on request. 


districts with 


Copies 


o 

New Krueger Folder 

W. A. Krueger Co., photo-lithog- 
raphers, Milwaukee, has just issued 
a promotional folder for buyers en- 
titled ‘Yours Truly,” the theme of 
which is to illustrate and describe the 
major steps in producing a_photo- 
offset printing job. The booklet is a 
picture and word journey through the 
Krueger plant, starting off with an 
introduction of the personnel of the 
company, and then proceeding to a 
discussion of the many 
customer can be helped in planning 
his job. Preparation of copy for 
reproduction, setting the type, the 
camera department, the plate making 
department, presswork, the finished 
job and final delivery are presented in 
a manner calculated to convince the 


ways the 


buyer of the thorough-going crafts- 
manship behind work produced by 
W. A. Krueger Co. 

. 


Neff Litho Moves 

Neff Lithographing Co., formerly 
at 409 Pearl St., New York, has 
moved to new quarters at 230 Spring 
St., occupying 10,000 square feet of 
floor space. Peter Neff is president 
of the company. 


Hold Press Photo Exhibit 

The fifth annual exhibition of the 
best press photographs for 1939 its 
being held from February 5 to Feb- 
ruary 24 at the Empire State Build- 
ing, New York. The exhibition is 
being sponsored by the Press Photog- 
raphers’ Association and is open to 
visitors every day except Sunday. 
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1 @Q.—Do we need a 
special or high 
etched plate for 
running your sensitive inks? 
A.—-No. Use either albumen 
plate, deep-etched or high 
etched plates. 
2. Q.—Are your inks sensitive to 


water? 
A.—No. Acid only. That is the 
reason you can use any 
type lithographic plates. 
~Is there any special way of 
handling these inks? 
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A. — No. If inks require reducing, 
etc., reduce with any lith- 
ographic varnish from No. 0 
to No. 5. Only bearing in 
mind, never to add dryers, 
nor boiled oil, as boiled oil 
is a drying oil. 

4. Q.—If color is too strong, how 
can same be reduced? 

A. — By using our sensitive white. 

5. ©.— What are the real benefits? 

A.— To enable you to manufac 
ture your own safety paper 
with whatever pantograph 
design or otherwise, giving 
your customer the protec- 
tion against raising, altera- 
tions, or erasures. 


MAIL COUPON FOR DETAILED INFORMATION 


“Over 






half 
a Century 
of Service” 


J. H. & G. B. SIEBOLD, Inc. 


Printing i | KS Lithographing 
and Lithographic Supplies 

Office Factory 

47 WATTS STREET. NEW YORK 


Walker 5-5565-6-7-8 Walker 5-5565- . 7- ton 


99-105 SIXTH AVENUE, NEW YORK 


books, which 


J. H. & G. B. Siebold, Inc Mi 
47 Watts Street, New York, N. Y 
Send me, with« obligation, your price list and sample 
ontains full “we on your safety paper ink 
Company 
Address... 
Attention of 
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HALFTONE OFFSET is 
class by itself. It’s a real “champ” 
that puts the “kayo” on printing 
worries and gets the “okeh” of cus- 
tomers who appreciate a good job 
well done. 


Let HALFTONE OFFSET do its 
stuff on jobs requiring a paper mid- 
way between offset enamel and regu- 
lar offset. Dull or gloss. Never any 
mottling. 


Samples cheerfully sent. Write today. 





> ) moo 


Save Money by Shipping via 


Miami Valley Shippers’ Association 


Makers of Quality Offset, Lithograph 
and Book Papers 


ILLICOTHE 
° PRPER Company 
Executive Offices and Mills: CHILLICOTHE, O. 


Pacific Coast Office: 
1003 N. Main Street, Les Angeles, Calif. 


wt Ltt { 4-4. | , ft f- 
A BUY-WORD FOR HIGH-GRADE PAPERS 
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The product and what it will do is a story quickly told in this counter display 
showing a young lady, a user, we needn’t be told, of the beauty product 


displayed in the discus slots on the shelf piece. 


Poly Names MacMechan V. P. 

MacMechan has__s been 
elected vice-president of Polygraphic 
Co. of 
the company’s Boston branch. 


Thomas 


America. He is located at 


* 
Holmes Heads Crocker 
Joseph E. Holmes, former vice- 


president and treasurer of Chemical 
Paper Co. and Crocker Mfg. Co., 
Holyoke, Mass., was named president 
succeeding the late Clifton A. 
Crocker. 

* 


Letter to the Editor 
Sil 

I have read articles from time to time 
in MODERN LITHOGRAPHY and other trade 
publications in the field about the essen- 
tials for good platemaking in the litho 
industry. It has always occurred to me 
that not enough emphasis was placed on 
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Created by Forbes Litho, Boston. 


the importance of cleanliness. I believe 
it is one of the most important elements 
necessary for making plates. Another « b- 
servation I have made is that while there 
are a number of good books and manuals 
being published from time to time, which 
discuss at great length the procedure in 
making plates, at the same time I am 
of the opinion that the younger members 
of the industry are apt to become too 
filled with theory, and feel that by just 
reading a book one can learn to make 
rather than by learning through 
Good plate making 


plates, 
practical experience. 
requires both a knowledge of theory and 
practical experience. The skilled plate- 
maker must serve an apprenticeship just 
as any other craftsman in our industry. 
The proover, the pressman, the artist and 
the transferer all had to learn their trade 
by working at it. So must the plate- 
maker. He must learn to know what a 
good grain is, whether it is grained with 
water or caustics; he must. learn how to 
judge a negative, what is good and bad 


about it and whether it contains a ghost 
dot or shot too high, or, if it is too 
thin or too flat; he must know his 
formulas and solutions, their speeds and 
viscosities; he must know the speed and 
revolution of his whirler and he must be 
able to measure the strength of light in 
transferring the subject from the negative 
to the metal in order to reproduce all 
the graduations of the original; he must 
know the effects of temperature and hu- 
midity on plate making procedure. All 
of these and many other fine points of 
skill are required for expert platemaking. 
However, they are only acquired by train- 
ing and by serving a definite length of 
time at the bench. The scope of the 
trade has become so wide as to render 
it impractical for the average layman to 
attempt this business in a short length of 
time. I feel that the tendency nowadays 
is too much towards the theoretical ap- 
plication of 
books. 


procedures obtained from 


Yours respectfully, 

Morris V. Rosson 
Fort Lee, N. J. 
e 

Issues Social Security Aid 
Northern Lithographing Co., Chi- 
cago, is distributing as a promotional 
piece a twenty-page booklet of litho- 
graphed check-specimens to aid em 
ployers in calculating employee So- 
cial Security deductions in conform- 
amendment to 
Security Act, 
quires an accounting from the em- 


ance with the new 


the Social which _re- 
ployer to the employee of deductions 
made. The booklet, which is being 
distributed to banks and corporations, 
also contains a copy of the new 
amendment. Sales copy stresses the 
merits of Flatway binding, made by 
Northern Lithographing. 


e 
Joins Skinner & Kennedy Staff 

William Dempsey, formerly with 
Journal Printing Co., of East St. 
Louis, IIl., has joined the sales staff 
of the Skinner & Kennedy Printing 
and Stationery Co., printers and lith- 
ographers, St. Louis. 


New Karnak Face 

Ludlow Typograph Co., Chicago, 
announces Karnak intermediate italic, 
a new type face available in matrix 
form, Ludlow hand cast, in sizes 8 
to 48. 
the eighth member of the Ludlow 


Karnak intermediate italic is 


Karnak family, others being the light, 
intermediate, medium, obelisk, black, 
black black 


italic and condensed. 
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This is our policy. In the LITHOGRAPH FIELD we offer with our Quality products a GOOD NAME for 
reliable dealings. We manufacture a roller for every type of Lithographic Work. There are today a di- 
versity of rollers for use on offset and lithograph presses. To meet these demands we manufacture: 


STAR RUBBER ROLLERS CRESCENT OIL ROLLERS 
GRAIN and SMOOTH LEATHER ROLLERS 
MOLLETON, VELVETEEN and MOLESKIN ROLLERS 


We do not recommend any type of roller, either for ink or water, that will have the slightest tendency 
to scratch the plate. We know how delicate and expensive the plates are. 


Remember, 


“GOOD ROLLERS CREATE GOOD IMPRESSIONS.” 


Order from any of the addresses below. 


BINGHAM BROTHERS COMPANY 4 


RELIABILITY? 


You prefer to buy from a source that assures Reliability 
by standing squarely behind each sale realizing fully 
that pleased and satisfied customers are the basic asset 
_ of a well run business. 





AP 





: i let and Udhest 
( very hind of Kot €¢t ana Lldhestve 


PHILADELPHIA 
$21 CHERRY STREET 


BALTIMORE 
13) COLVIN STREET 


ROCHESTER 
980 HUDSON AVENUE 








““SULLEBARGER’’ 











for 


DEEP ETCH CHEMICALS 





CAMERAS 
SCREENS 

LENSES 

ARC LAMPS 
VACUUM FRAMES 
WHIRLERS 
SUPPLIES 











E. T. SULLEBARGER CO. 


110 FULTON STREET 538 SOUTH CLARK STREET 
NEW YORK, N. Y. CHICAGO, ILL. 








A COMPLETE 

NEW MANUAL of 
TYPEWRITTEN 
COMPOSITION 


Now, for the first time, you can turn to a 
volume designed to furnish the most com- 
plete available information on Typewritten 
Composition. Contains the newest and most 
practical typewriter type faces shown in 
many reductions and line spacings—com- 
plete range of text type sizes—as you want 
them—-defined in metal type composition 
terms. Dozens of specimen sheets that solve 
your everyday problems. Here, at last, is a 
solution to the ever-present problem of 
economy in printing preparation. 


OPENS A TREMENDOUS NEW PROFIT FIELD 


It's the key to a greatly increased Beautifully finished—Two Colors. Bound 





volume of business for you. Com- with “‘Swing-O-Ring” binder loose-leaf 
plete details on how to set up your durable leather-cloth embossed in black and 
own composition department — essen- grey on a Two-tone Green Moorish base. 
tial equipment — fully described and Celluloid tabs completely . $ 00 
illustrated index separate sections Price 10.% 
Send in your order TODAY One job will more than pay for the small investment 
it is impractical to open individual accounts—Please send check with order 


MODERN LITHOGRAPHY 


254 WEST 3157 STREET NEW YORK, NW. Y. 
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Abstracts of important current articles, 
patents, and books, compiled by the Re- 
search Department of the Lithographic 
Technical Foundation, Inc. These abstracts 
represent statements made by the authors 
of articles abstracted, and do not express 
the opinions of the abstractors or of the 
Research Department. Mimeographed lists 
have been prepared of (1) Periodicals 
Abstracted by the Department to Litho- 
graphic Research, and (2) Books of Inter- 
est to Lithographers. Either list may be 
obtained for six cents, or both for ten 
cents in coin or U. S. stamps. Address 
the Department of Lithographic Research, 
University of Cincinnati, Cincinnati, Ohio. 


Photography and Color 
Correction 


Color Photography in the Mod- 
ern Lithography. A. T. Werner 
(reported by A. H. Reiser). Lithog- 
raphers' Journal, 24, No. 9, Dec. 1939, 
pp. 370-1, 390. The direct and in- 
direct methods of making color sepa- 
rations for four-color reproduction by 
the albumin process are discussed 
from an elementary standpoint. Three 
types of color copy are in common 
use; separation negatives made in one- 
shot cameras, Carbro prints, and Koda- 
chromes. Questions on _ procedure, 
materials, and methods are answered. 


Compensating Device for Com- 
bination Negatives. J. T. Campbell 
(to Douthitt Corp..) U. S. Patent No. 
2,184,831 (Dec. 26, 1939). A device 
of the character described comprising, 
in combination with a camera, a com- 
pensating glass mounted in close prox- 
imity to the camera lens and movable 
into and out of the light path through 
said lens, said glass being clear and 
having the same refractory effect as a 
half-tone screen used in the same 
camera, and being at least as large as 
said lens and substantially smaller 
than the exposure area in the camera. 


Better Transparencies. M. T. Stat- 
ler. Photo-Engravers' Bulletin, 29, 
No. 5, Dec. 1939, pp. 55-8. Several 
corrective methods used in making 
separations from color transparencies 
are criticized. A very common defect, 
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that of a too light sky in an otherwise 
normal outdoor shot, can be corrected 
by dodging. A simple masking me- 
thod is advocated, in which a black- 
and-white contact negative made from 
the transparency is mounted in register 
with the copy, a gray scale added, and 
the unit illuminated by two arcs pro- 
jecting directly through with a diffus- 
ing screen between the lights and the 
holder. In making the key plate, ex- 
posure through each of the three pri- 
mary filters in succession yields a much 
better result than that through a “K”’ 
filter. Cooperation between color 
photographer and process photograph- 
er is urged. 


Colour Print Processes. Part VI, 
Dye Mordant Toning. G. L. Wake- 
field. Process Engravers’ Monthly, 46, 
No. 552, Dec. 1939, pp. 398-9. The 
making of color prints by dye mordant 
toning is described in detail. Strip- 
ping film, stripping plates, or Kodak 
Transferotype paper are recommended 
for making the positives, a sulfocya- 
nide bath for bleaching, and the basic 
dyestuffs methylene blue, rhodamine 
3G or 6G, and auromine for toning. 
As the images are composed of trans- 
parent dyes, a very brilliant print most 
suitable for reproduction results. 


Sensitive Surfaces for Photog- 
raphy. I. H. Sayre. Midwestern 
Lithographer, 4, No. 8, Dec. 1939, 
pp. 3, 8. Wet collodion, collodion 
emulsion, dry plates, and films are dis- 
cussed as to their composition, prop- 
erties, and methods of use. The chemi- 
cal reactions involved are presented. 
The chief advantages of wet plates 
are ease of stripping, accurate register, 
and ease of increasing image opacity. 
Disadvantages of collodion emulsion 
are its low light sensitivity and the dif- 
ficulty in keeping the plate moist dur- 
ing the necessarily long exposure. Dry 
plates and films afford great economy 
in time, labor, equipment, and storage 


space, and possess greater sensitivity 
for color work. 


Planographic Printing Surfaces 
and Plate Preparation 


Photographic and Printing Media. 
C. Dangelmajer (to E. I. du Pont de 
Nemours & Co.). U. §. Patent No. 
2,184,288 (Dec. 26, 1939). A light 
sensitive layer comprising polyvinyl 
alcohol, an agent adapted to promote 
photochemical hardening of said poly- 
vinyl alcohol and 0.1% to 20% of a 
monobasic carboxylic acid containing 
at least 5 carbon atoms. A printing 
device having on its printing surface 
ink receptive design portions compris- 
ing photochemically hardened poly- 
vinyl alcohol and 0.1% to 20% of a 
monobasic carboxylic acid containing 
at least 5 carbon atoms. 


Photographic and Printing Media. 
F. M. Meigs (to E. I. du Pont de Ne- 
mours & Co.). U. S. Patent No. 
2,184,311 (Dec. 26, 1939). A com- 
position comprising polyvinyl alcohol, 
dispersed rubber in an amount rang- 
ing from about 1% to 50% by weight 
of the polyvinyl alcohol and a light- 
sensitizing agent. A printing device 
having on its printing surface ink-re- 
ceptive design portions comprising 
hardened polyvinyl alcohol, and dis- 
persed rubber in amount sufhcient to 
give said design portions a high ink- 
receptivity. 


The Preparation of Stainless Steel 
and Other Metals for Lithographic 
Purposes. W. N. Misuraca. National 
Lithographer, 46, No. 12, Dec. 1939, 
pp. 14-15, 54. The need for metal 
lithographic plates of increased resis- 
tance to unavoidable frictional wear 
has long been felt. The major points 
in favor of zinc were as follows: 
(1) it was easy to grain, (2) it re- 
mained flat after graining, (3) it 
was easily attacked by acids, and (4) 
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A DEPENDABLE 
SURFACE 


FOR OFFSET PRINTING 
MID-STATES REALLY FLAT 


ROVAL OFFSET 


GUMMED PAPER 


It takes a full range of tone values, from delicate tints 
to heavy solids. 

Pure White Color—Velvety Smooth Finish. 

Good Weight—Lies Flat—Handles well on the press in 
small or large sizes. 

Permits a profitable production rate. 

Takes pen and ink without feathering: Typing without 


smearing. 
Gives sharp impressions from the finest Steel engravings. 




















Moderate in Price. 


WRITE for new folder showing results obtained with 
Royal Offset Gummed Paper. 


MID-STATES GUMMED PAPER CO. 


2515 SOUTH DAMEN AVENUE 
CHICAGO 


New York * Cleveland °* St.Louis * San Francisco 
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LETTERPRESS 
ANILINE 
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MARTIN DRISCOLL & CO. 


610 FEDERAL STREET - CHICAGO, ILLINOIS 
BRANCH PLANT IN MILWAUKEE, WISCONSIN 











BAUM 


THE FASTEST SELLING FOLDERS 
in AMERICA 





Shown above — the world’s greatest folding machine 
value. Accurate to a hair. Thinnest Bible stock to heavi- 
est paper. 1, 2, 3, 4 or 5 folds in one operation. 15,000 
to 50,000 folded signatures an hour. Also die-cuts, 
perforates and cuts. Only $95 initial — $30 a month. 


RUSSELL ERNEST BRUM 


615 CHESTNUT ST. PHILADELPHIA, PA. 








Now. Aucilable-~ 


The Textbook of 
PHOTOGRAPHY and 
PLATEMAKING for 
PHOTO-LITHOGRAPHY 


The standard textbook used by the 
Chicago School of Printing and 
Lithography. 

280 pages of easy to understand, step- 
by-step procedure for every operation from 
copy to the completed plate. Some of the 
subjects covered are... 


PHOTOGRAPHY: The chemistry of photog- 
raphy and formulas; The procedure for mak- 
ing Wet and Dry Plate Negatives; Filtering; 
Halftones; Screen Separations; Drop-Outs. 
PLATEMAKING: The chemistry of litho- 
graphic printing; Albumin platemaking; with 
formulas and procedure; Deep-etched plates 
by the gum or glue processes; Blue prints and 
other direct printing processes. Hydrometer 
control; pH control, etc. Price $5 with order. 


The Lithographic Textbook Pub. Co. 
. Chicago 


Dept. ML, 45 E. Cedar Street 
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easily affected by grease. As it has 
been established that affinity of the 
metal for grease is not a paramount 
factor and that gum arabic alone is 
the only ingredient necessary for de- 
sensitizing its surface, other metals are 
being investigated. The search has 
narrowed down to the Chromium- 
Nickel Stainless Steels. Allegheny 
Metal 18-8, Type 302, marketed by 
the Allegheny Ludlam Steel Corp. is 
recommended. 


Photographic and Printing Media. 
C. Dangelmajer (to E. I. du Pont de 
Nemours & Co.). U. S. Patent No. 
2,184,289 (Dec. 26, 1939). A light 
sensitive layer comprising polyvinyl 
alcohol, a material adapted to photo- 
chemically harden said polyvinyl al- 
cohol and 0.3% to 20% of an organic 
sulfonyl compound. A printing device 
having on its printing surfaces ink re- 
ceptive design portions, said ink re- 
ceptive portions comprising photo- 
chemically hardened polyvinyl alcohol 
and 0.3% to 20% of an organic sul- 
fonyl compound. 


Photographic and Printing Media. 
F. M. Meigs and C. Dangelmajer (to 
E. I. du Pont de Nemours & Co.). 
U. S. Patent No. 2,184,310 (Dec. 26, 
1939). A light-sensitive layer com- 
prising polyvinyl alcohol, a polybasic 
carboxylic acid in amount sufficient to 
give said layer a high ink receptivity 
and a light-sensitizing agent. A light- 
sensitive layer comprising polyvinyl 
alcohol, maleic acid in amount sufh 
cient to give said layer a high ink- 
receptivity, and a_ light-sensitizing 
agent. 


Paper and Ink 


What Do You Know About 
Printing Ink Driers? G. S. Braznell. 
Share Your Knowledge Review, 21, 
No. 1, Nov. 1939, pp. 16-17. Factors 
such as temperature and paper stock, 
which influence the drier content of 
inks, are beyond the control of the ink 


manufacturer and must be compen- \ / 


sated for in the pressroom. Cobalt 
drier, lead-manganese drier, castor oil, 
and a wax compound should be on 
hand. Drier should be added by 
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weight. Castor oil or wax compound 
can be added to slow the drying, and 
lead-manganese is safer to use than co- 
balt where the ink is to be overprinted. 
A data card bearing the number of 
the ink, proper drier and reducer, and 
other information for the pressman 
Should be supplied with each new ink 


order. 


The 
sistency. R. F. Reed. American Ink 
Maker, 17, No. 12, Dec. 1939, pp. 
27, 29, 31, 33. Following a review 
of static methods of testing ink con- 
sistency, a description is given of the 
Inkometer, an instrument which 
measures the consistency of litho- 
graphic and printing inks under dy- 
namic conditions closely approyimat- 
ing those on the offset press. The 
principle, construction, operation, uses, 
and practical value of the instrument 
are discussed in detail. The Inko- 
meter eliminates the chief  disad- 
vantages of finger tests, namely, re- 
liance upon human judgment and ex- 
perience and upon ‘“‘standards’’ that 
change with age; and produces ab- 
solute results recordable either in the 
form of consistency curves or as nu- 
merical values for tack and length. 


Photographs, diagrams, and curves 
illustrate the instrument and _ results 
obtained with it. 

Speaks On Ink Coverage. H. J. 


Houston. American Ink Maker, 17, 
No. 12, Dec., 1939, p. 39. The four 
principal factors determining ink 
coverage are paper, ink strength, 


specific gravity of the ink, and waste. 
Ink consumption varies with paper 
smoothness and the type of coating 
used, and depends upon whether the 
color is ‘‘first down” or an overprint. 
New dry colors of improved strength 
have increased the covering power of 
inks. Waste varies to a large extent 
with the type of press on which the 
job is run. Even with the available 
charts and tables, ink estimating 1s 
little more than guesswork. 


‘The Dictionary of Paper. Anony- 
mous. American Paper and Pulp 
Association, Box 498, Appleton, Wis- 
consin, 1940. $4.00. This book con- 
sists of four chapters: The Philosophy 


Measurement of Ink Con- 





of Definition; Classification and Defi- 
nitions of Pulps; Classification of 
Waste Materials used by the Paper 
and Board Industries; and Definitions 
of Papers, Boards, and Papermaking 
Terms. 
more than 3500 definitions. 


The last chapter contains 
Printing 
consumes a considerable tonnage of 
paper and therefore brief descriptions 
of printing processes were added. It 
is believed that this work will prove 
of value to all who are engaged in 
the manufacture, conversion, sale, and 
use of paper. (Paper Trade Journal, 
109, No. 26, Dec. 28, 1939, p. 17). 


The Dry Color “Big Three”. 
T. P. Brown. American Ink Maker, 
17, No. 12, Dec. 1939, pp. 23, 25-6, 
43. 
names of the Chrome Yellows, Iron 


The meaningless and confusing 


Blues, and Chrome Greens are being 
changed to names which define their 
shade The 
composition, properties, and produc- 
tion of the leading types of pigments 
of the above 
are discussed. 


characteristics and uses. 


in each mentioned 


classes basic 


Eight 
standards (four yellow, two green, 
and two blue) are sufficient for the 
ink formulator to obtain all the shades 
he requires in these three inorganic 


groups. 


Drying Black Ink On the Offset 
Press. J. Stark. Lithographers’ Journal, 
24, No. 9, Dec., 1939, pp. 372, 391. 
Improvements in the dampening and 
inking systems of offset presses and 
more time for ink recovery are neces- 
sary if the ink emulsification troubles 
intensified by high speeds are to be 
eliminated. Under present conditions, 
however, the problem must be solved 
by the ink maker and pressman. A 
better quality of printing at less cost 
results if rush jobs, especially short 
runs, are printed on a smaller size 
press. Sufficient time should be al- 
lowed for proper drying. 


Perilla Oil, A Vehicle of Increas- 
ing Importance to the Ink Maker. 
Anonymous. American Ink Maker, 17, 
No. 11, Dec., 1939, pp. 18-19, 21. 
Following a discussion of the growth 
of the perilla plant and of the method 
of obtaining perilla oil from the seeds, 
its properties and composition, which 
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A trial will sell when the product is 


OKAY 


Therefore we urge every lithographer 
to send for samples of — 


OKAY DEVELOPING INK 


A time tested material with every quality a developing ink 
should have — also made for deep etch plates. 


OKAY OPAQUE 


The finest negative opaque on the market — consistency and 
satisfaction assured. 


MASKING OPAQUE 


A recent development, a water soluble opoque for masking on 
celluloid sheets; smooth flowing and non-sticking in humid 
weather. 


REX OPAQUE (Red) 


An opaque for paper films and glass, will not chip or crack, 
and dries rapidly. 


All of these photo-offset specialties are monufectured ond 
distributed only by 


F. G. OKIE, Inc. 


247 S$. THIRD ST., PHILADELPHIA, PA. 





or their ogents. Also manufacturers of high-grede 
photo-offset inks, fine printing inks, compounds, etc. 

















Your stenographer... 


and her typewriter looked like this back in ’o5 and ’06 
. . just when Kimble got going with its new idea of a 
specialized motor for printing equipment and machinery. 
All three have had streamlined futures . . . and have played 
important parts in streamlining the world since then. It 
pays to insist on Kimble Motors, tailored to fit the machine. 
Kimate Exvecrric Co., 2011 W. Hastings St., Chicago, III. 


Kim ble MOTORS 


Distributed by AMERICAN TYPE FOUNDERS 


Branches and Sales Agents in Twenty-Five Cities 








ATTENTION 


MULTILITH MCU 


OWNERS and 


For better results, 
have your platies 


act® pa: beats & Regraiming 
We specialize in 

this service. ZING 
WESTERN LITHO 

PLATE & SUPPLY CO. ALUMINUM 


ALL SIZES ALWAYS IN STOCK 
FOR IMMEDIATE DELIVERY 


ST- LOUIS, MO 





A background of 20 years 
experience in the business. 


ALSAGER 


tho Plate § Supply Go 


1019 SOULARD ST. ST. LOUIS, MO. 









FOR ECONOMY USE 


a 
| ONE GALLON SIZE Q 
vif: 8 


DEVELOP 


(0S Pet te, 2627S? 


Non-Onidising and Non-Deterioro™™ 


CONTRAST FILMS, PLATES ond PAPER NEGATI, 
Made by Graphic Economy Developer C# 








- 
ew Wosh Se one 





3 or ape 


LT-15 CONTRAST DEVELOPER 


Non-Oxidizing and Non-Deteriorating! 


It’s New — LT-15 Contrast Developer for film, 
plates and paper negatives — and it has won im- 
mediate and enthusiastic acceptance for use in the 
“Litho” field. 

It will speak for itself — right now order a Trial 
Gallon package at only a $1.10 on a guaranteed 
money-back basis! Send in your order today to: 

SOLE AGENTS 


NORMAN-WILLETS CO. 


316 W. WASHINGTON STREET, CHICAGO, ILL. 
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are very similar to those of linseed 
oil, are presented. The major uses of 
the oil in the ink trade are for gloss 
inks, metallic ink varnish, and non- 
scratch inks. 


Equipment and Materials 


Moisture Distributing Mechanism 
for Printing Machines. W. F. Huck 
(to R. Hoe & Co.). U. S. Patent 
No. 2,183,568 (Dec. 19, 1939). The 
combination with the moistening appa- 
ratus of a lithographic printing ma- 
chine, said apparatus having a plu- 
rality of manually-adjustable pumps 
and a conduit for each of said pumps; 
of a moisture distributing roller, and 
means connecting said plurality of 
conduits with ducts in the roller, 
whereby liquid in regulated amounts 
and from any pre-selected conduit may 
be applied to various predetermined 
peripheral portions of the roller. 


General 


Lithography, Best of Graphic 
Arts, W. Misuraca. Lithographers’ 
Journal, 24, 1939, No. 8, Nov., pp. 
329, 347; No. 9, Dec., pp. 373, 390. 
There is no basis for the fear that 
rotogravure will supplant lithography 
The major advantages of rotogravure 
are fidelity of tones, speed of print- 
ing, the large number of impressions 
possible from the engraved roller, and 
speed of drying. Developments either 
current or anticipated which will aid 
lithography to meet and surpass roto- 
gravure are: (1) color correction with 
less difficulty than in gravure, (2) 
highly volatile synthetic solvents for 
litho inks, (3) a screenless process, 
(4) resistant stainless steel plates, (5) 
deep-etch litho plates which vary in 
depth according to tonal values, (6) 
a copper litho plate produced without 
carbonization, and (7) an improved 
dampening apparatus. 


The Application of pH Control 
to Lithography. F. R. McCrumb. 
National Lithographer, 46, No. 12, 
Dec., 1939, pp. 16, 18, 54. Follow- 
ing a brief explanation of the pH scale, 
the electrometric and colorimetric me- 
thods of pH control are discussed, and 
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Q) 
VW Bor Photolithography. 
H 


a table of indicators for the simpler 
and less expensive colorimetric me- 
thod is given. With a slide compara- 
tor only three simple operations are 
necessary for pH determinations. The 
outstanding application of pH control 
in lithography is the control of 
fountain solutions, the acidity of 
which is affected by contact with metal, 
ink, and paper, and by the evapora- 
tion of water. A pH value of 3.8 
for zinc and 4.6 for aluminum plates 
is recommended by the Lithographic 
Technical Foundation. Control of pH 
is useful in the preparation of albumin 
coating solution; and the pH of the 
water supply is an important factor 
in lithographic work. , 


Photography and , ‘Platemaking 
(Book). I. 

Sayre. Lithographic Textbook 
Publishing Co., 45 East Cedar Street, 
Chicago, Ill. 1939. 280 pp. $5.00. 
In the platemaking section of this 
very useful work, the author presents 
detailed information on chemistry and 
its application to lithographic print- 
ing, zinc and aluminum plates, albu- 
min and deep-etch platemaking, mis- 
cellaneous printing methods, and re- 
lief platemaking. In connection with 
process photography, the author dis- 
cusses the chemistry of photography, 
types of negatives, the darkroom, 
photographic equipment, _half-tones, 
illumination, layout and imposition, 
stripping, and color reproduction. The 
volume contains many valuable formu- 
las and tables, and is well illustrated 
with photographs and diagrams. 


Photogravure. H. M. Cartwright. 
Process Engravers’ Monthly, 46, No. 
552, Dec., 1939, pp. 417, 419. A 
short summary of proposed processes 
for making screen positives for intag- 
lio half-tones, with their references or 
patent numbers, is given. 


The Evolution of Working Prin- 
ciples in the Reproduction Process. 
Deutscher Drucker, 45: 474, 476, 
June, 1939. An attempt has been 


made to develop a completely me- 
chanical method of preparing print- 
ing plates, but automatic reproduction 
has not yet reached a form which is 
applicable to daily practice. The great- 








est advance of this sort has taken place 
in the United States where organiza- 
tion and equipment have reached a 
high level of mechanization. Color 
photography without retouching has 
not yet been realized. By American me- 
thods, much retouching is avoided by 
utilizing the most elaborate lighting 
equipment and the most advanced 
studio methods which resemble those 
used in motion picture studios. In 
color etching and retouching, Ameri- 
can shops do not, as in Germany, 
strive for petty nuances, their object 
being to obtain the desired merchan- 
dizing effect as simply as possible. 
Scientific research attempts to find 
fundamental formulas, but there are 
so many variables that success can 
hardly be expected. Half-tone screen 
photography involves the greatest 
difficulties and attempts to reduce it to 
formulas lead to too many complica- 
tions in use. It is difficult to reconcile 
standardization of methods with com- 
mercial specialization. After outlin- 
ing the advance of the offset process, 
it is pointed out that the infinite vari- 
ability of originals defeats any at- 
tempts at mechanization and it is ex- 
plained why many highly publicized 
processes disappear or are confined to 
marrow applications. (Monthly Ab- 
stract Bulletin of Eastman Kodak Com- 
pany, 25, 1939, p. 521). 


Lithography as a Career. M. 
Saunders. | MODERN LITHOGRAPHY 
7, No. 12, Dec., 1939, pp. 21-4, 63. 
An elementary, non-technical discus- 
sion of lithographic history and the 
differences in the three major graphic 
arts processes is given, and the steps 
which a job goes through in a modern 
offset plant are presented. Lithog- 
raphy employs a wide range of abili- 
ties, from salesman to mechanic, from 
artist to chemist; and the intelligent 
research and organization in the indus- 
try are creating promising opportunt- 
ties for advancement. 


Graphic Arts Illustrations. J. S. 
Mertle. Graphic Arts Monthly, 11, 
1939, No. 11, Nov., pp. 44, 46, 48, 
50, 52; No. 12, Dec., pp. 36, 38, 40- 
2, 44, 50, 52. A few historical details 
and a brief outline of the following 
early illustrative processes are given: 
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OFFSET INKS 


TIN PRINTING INKS 
DEVELOPING INK 
LITHO OPAQUE 


Superior products designed 
for the finest work and de- 
veloped in conjunction with 
leaders in the lithographic 
field. 


THE CRESCENT INK & COLOR CO. 


OF PENNSYLVANIA 
464 WN. FIFTH ST. PHILADELPHIA, PA. 

















We Cover the West Coast 


If you are west of Chicago we can help you keep the 
wheels moving (and the profits rolling in) by supplying 
you quickly with dependable equipment, photo supplies 
and chemicals from one of our six completely stocked offices 


weapquasrens EQUIPMENT 

ON THE WEST PHOTO SUPPLIES 
a CHEMICALS 

Your phone will bring a representative — quickly! 


PHOTO PROCESS DEPARTMENT 


THE CALIFORNIA INK CO., Inc. 


SAN FRANCISCO LOS ANGELES PORTLAND’ SEATTLE 
SALT LAKE CITY SHANGHAI, CHINA 














* 
MONEY with se 20%05,.22 
demonstration peortfeolie, 


“How to Make Money with 

VARI-TYPER” . . . with 
Hundreds of Lithog- ectuel samples of work pro- 
raphers are making eed: 
money by using the Vari-Typer . . . the composing Type 
Writer with changeable faces and spaces. This compact 
machine reduces composition costs for forms, bulletins, 
booklets, catalogs, folders, etc., for Offset reproduction, In- 
vestigate the Money Making possibilities in your business. 


RALPH C. COXHEAD CORPORATION 
Manufacturers of Vari-Typer 


New York, N. Y. 






333 Sixth Avenue 






































American-Made 


LENSES 


for Photolithography 


“‘The Most Exact Tools” 


ARTAR APOCHROMAT GOTAR ANASTIGMAT 
f:9 to £:16 #:6.8, £:8, #:10 


The ideal lens for color Assuring freedom from dis- 
separation negatives. Color- tortion, this is the ideal lens 
corrected to produce images for intricate subjects requir- 
nl yd A alll hy & ‘ie ing an intense clarity of def- 
finishing process cecal inition. Focal lengths: 814 
lengths: 12 to 70 inches. to 24 inches. 
New sizes 4” and 6” for 
color separation blowups 
from 35 mm. Kodachrome. 


GOERZ PRISMS 
of the Highest Accuracy — For reversed 
negatives to save stripping the film, and 
reduction work. 





For FREE literature address DEPT. P L 2 


CPGOERZ AMERICAN OPTICAL CO. 


317 EAST 34°" ST NEW: YORK CITY 








American Lens Makers since 1899 
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wood engraving, copperplate engrav- 
ing, dry point engraving, etching, 
mezzotint engraving, aquatint, wax en- 
graving, lithography, steel engraving, 
and chalk engraving. 


Gutenberg: Father of Printing 
(from page 30) 
neers, that students are misled. The 
careful investigations of Blades, Reed, 
Watson, Le Noine, Mores, Hassels, 
DeVinne and others arrive at differ- 
ent conclusions in important details, 
each writer with his adherents, and 
it may be that the actual inventor 
possibly remains unknown. This 
much, known, that it 
was from Mentz that typography 
spread throughout the civilized world, 
and it was demonstrated there that 
it was possible to produce books 
comparable to the beautiful manu- 
script books of the scribes. 

To me it is not material who 
the actual inventor of typography 
may be, whether Gutenberg or an- 
other; it is the far reaching results 
of his inspiration, the invention of a 
device to furnish a new and swifter 
means of intellectual expression. I 
like to think that maybe his chance 
thought straying through an_ idle 
reverie, a dream that came true, be- 
came the author and originator of 
a power unequaled by any single 
force in the world’s history. 


however, is 


A Coverage Table 
(from page 36) 

ing on the particular job run, and a 
constant established which can be used 
in modifying the information found 
under the coverage graphs. The fact 
that a series of such coverage graphs 
would not only be useful, but are 
actually needed, is borne out, we think, 
by the evidence and data gathered from 
actual production in a number of lith- 
ographic shops. At first examination 
the results obtained from these shops 
showed such a vast variation in ink 
coverage statistics, even for similar 
inks and paper, that it appeared that 
no true conclusion could be drawn. 
Why does this wide variation exist? 
We have not found the answer to this 
as yet, but the very fact that it does 
exist for similar jobs, using similar 
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equipment, is a clear indication of the 
need for a set of standards. 

A series of press proofs wherein off- 
set, coated, super-calendered and ma- 
chine-finished stocks were pulled, us- 
ing black, blue, yellow and red inks of 
both high and low specific gravity, in- 
dicated that the ink coverage problem 
centered around smoothness of paper 
stock, its penetration and the strength 
and gravity of the ink itself. On the 
average, the ink coverage of the offset 
litho press is approximately 50 per 
cent greater than that obtained by the 
direct process. The figures for ink 
coverage for the direct litho process 
average closely to those shown by vari- 
ous graphs and tables previously issued 
in other journals for letterpress print- 
ing. This much we know and with 
these factors for our base, all of which 
are controllable, we plan to establish 
an ink coverage table for standardiza- 
tion purposes. 


Offset Paper at Work 

(from page 41) 
card should run so that when inserted 
in a typewriter it will be parallel with 
the roll of the machine. Only so will 
the card conform flexibly to the shape 
of the roll, and handle to best advan- 
tage. Similarly it is usual in making 
car cards to arrange for the grain so 
that the card will conform to the 
curved surface of the space where such 
cards are usually displayed. 

Even in the manufacture of hangers 
there is a ‘best’ way for the grain; this 
generally is horizontal. A hanger or 
calendar is apt to remain flatter when 
its grain runs parallel to the point of 
suspension as the weight of the sheet 
tends to counteract curling due to at- 
mospheric changes. By considering 
paper not merely as a background for 
printing, but also as the bone and 
muscle of the finished job, the requisite 
functional properties of the units pro- 
duced will best be ensured. It is not 
enough to think of paper at work dur- 
ing conversion—rather how the paper 
will function after it has been com- 
pletely fabricated into the number of 
units ordered by the customer. 


Have you renewed your subscrip- 
tion to M. L.? Better do it NOW! 


Goes Exhibits 

Goes Lithographing Co., of New 
York and Chicago, held an exhibi- 
tion of its stock letterheads, bonds, 
certificates, catalogs, art lithographs 
and novelty advertising pieces at the 
Roger Smith Gallery, New York, last 
month, and the early part of this. 
A feature of the exhibit was the 
collection of demonstration 
showing the actual direct mail uses 
to which the company’s line has been 
put by prominent advertisers. 

. 


Pp 1eces 


Issues Jumbo Mailing Piece 
“Lithographed in the U.S.A.” ts 
the title of an unusual mailing piece 
recently sent out by Graphic Arts 
Process Corp., lithographers of De- 
troit. The portfolio spreads out from 
a square foot, when folded, to over a 
yard when opened. Of an impres- 
sive size, the copy informs the reader 
that he can now buy ‘Color by the 
Yard.” ~— Further “Color 
by the Yard’, the inside of the cover 


describing 


shows multi-colored reproductions of 
bolts of cloth with 
running across the top of the sheet. 
The giant promotional piece also con- 
tains several posters as examples of 
work done by the company. A _port- 
folio such as this is certain to im- 


a tape measure 


press the prospective buyer with the 
possibilities of lithography, and con- 
vince him of the importance of color 
in advertising copy. 
. 
Lithos Chrysler Catalog 
London Printing & Lithographing 
Co., Ltd., London, Canada, recently 
lithographed a 
for Chrysler Corp. of Canada, Ltd., 
describing the Chrysler 1940 models, 
which has been receiving much praise 
as an example of the company’s Tri 
color litho process. ‘Models of the 
automobiles are reproduced in natural 
soft-hued 


twenty-page catalog 


attractive 
A section of the cata- 


colors against 
backgrounds. 
log is reproduced in black and white 
with diagrammatic illustrations of 
Chrysler bodies, and accessories. 
> 

Attending the opening day of the 
LNA convention, at Del Monte, 
Calif. Right? It's not too early to 
start planning you know. The con- 
vention begins on June 4 and is over 


June 7. 
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NOTE: This is a classified list of the companies which advertise regularly in MODERN LITHOGRAPHY. It will aid you in 


locating advertisements of equipment, materials or services in which you are particularly interested. Refer to the Advertiser’s Index, 


on page 73 for page numbers. “Say you saw it in Modern Lithography.” 


CHEMICALS 


Agfa-Ansco Corp. 

Eastman Kodak Co. 
Harris-Seybold-Potter Co. 
Philip A. Hunt Co. 

Litho Chemical & Supply Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 

Norman- Willets Co. 

Phillips & Jacobs 

Harold M. Pitman Co. 
Senefelder Co., Inc. 

J. M. & G. B. Siebold, Inc. 
Sinclair and Valentine Co. 


E. T. Sullebarger Co. 


GRAINING AND REGRAINING 


(Zinc, Aluminum, Glass and Multilith Plates) 


Allan B. Croke & Co. 

Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp. 
International Printing Ink Corp. 

Litho Plate Graining Co. of America, Inc. 

Reliable Litho Plate Graining Co. 

Senefelder Co., Inc. 

Standard Litho Graining Co. 

Texas Offset Supply Co., Inc. 

Western Litho Plate Co. 


GRAINING AND REGRAINING MATERIALS 


American Graded Sand Co. 
International Printing Ink Corp. 
Senefelder Co., Inc. 

J. H. & G. B. Siebold, Inc. 


INKS—(Varnishes and Dryers) 


Crescent Ink & Color Co. of Penna. 
Martin Driscoll & Co. 

Howard Flint Ink Co. 

Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp. 
Gaetjens, Berger & Wirth, Inc. 
International Printing Ink Corp. 

E. J. Kelly Co. 

F. G. Okie, Inc. 

The Senefelder Co., Inc. 

J. H. & G. B. Siebold, Inc. 

Sinclair & Carroll Co. 

Sinclair and Valentine Co. 
Zeese-Brandt Ink Corp. 


MISCELLANEOUS 


Advertising Typographers of America, Inc., The 
(Typography) 

Russell Ernest Baum (Folding Machy.) 

Ralph C. Coxhead Corp. (Composing Machines) 

Ben Day, Inc. (Shading Medium) 

Dexter Folder Co. (Folding Machy.) 

Leiman Bros., Inc. (Vacuum Pumps) 


PAPER 
Chillicothe Paper Co. 


Hammermill Paper Co. 
Mid-States Gummed Paper Co. 
Rising Paper Co. 

Sorg Paper Co. 

Strathmore Paper Co. 

West Virginia Pulp & Paper Co. 


PHOTO DRY PLATES AND FILMS 


Agfa Ansco Corp. 

G. Cramer Dry Plate Co. (Photo Dry Plates) 
Eastman Kodak Co. 

Gevaert Co. of America, Inc. 
Norman-Willets Co. 

Harold M. Pitman Co. 


PLATE MAKING EQUIPMENT & SUPPLIES 


American Type Founders Sales Corp. 

Artists Supply Co. (Opaque) 

California Ink Co., Inc. 

Allan B. Croke & Co. 

The Douthitt Corp. 

Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp. 

C. P. Goerz American Optical Co. (Lenses) 

International Photographic Research Laboratories 
(Cameras—Densitometers) 

William Korn, Inc. (Litho Crayon and Litho Crayon Paper 
Pencil Mfrs.) 

Lanston Monotype Machine Co. 

National Carbon Co., Inc. (Carbons) 

Norman- Willets Co. 

F. G. Okie, Inc. (Opaques—Developing Inks) 

Harold M. Pitman & Co. 

Rutherford Machinery Co., Div. General Printing Ink Corp. 

Senefelder Co., Inc. 

E. T. Sullebarger Co. 

Texas Offset Supply Co., Inc. 


PLATE MAKING SERVICES 


Baker Reproduction Co. 
Photo-Litho Plate Service Co. 
Swart-Reichel, Inc. 


PRESSROOM EQUIPMENT & SUPPLIES 


American Type Founders Sales Corp. (Presses—Offset Spray 
Gun, etc.) 

Bingham Brothers Co. (Rollers, etc.) 

Sam’! Bingham Son Mfg. Co. (Rollers) 

Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp. 

Godfrey Roller Co. (Dampening Rollers). 

Harris-Seybold-Potter Co. (Presses) 

Ideal Roller & Mfg. Co. (Rollers) 

International Press Cleaners & Mfg. Co. (Press Cleaner) 

International Printing Ink Corp. 

Kimble Electric Co. 

Harold M. Pitman Co. 

Rapid Roller Co. (Rollers and Blankets) 

The Rathbun & Bird Co., Inc. (Machinists) 

Roberts & Porter, Inc. 

Senefelder Co., Inc. 

J. H. & G. B. Siebold, Inc. 

Sinclair and Valentine Co. (Blankets) 

E. T. Sullebarger Co. 

Vulcan Proofing Co. (Rollers and Blankets) 
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All classified advertisements will be 
charged for at the rate of ten cents 
per word. $2.00 minimum, except 
those of individuals seeking employ- 
ment, where the rate is five cents per 
word, $1.00 minimum. Address all 
replies to Classified Advertisements 
with Box Number, care of Modern 
Lithography, 254 W. 31st St., New 
York. 


For Sale: 
One 11” by 17” Multilith Press in 


excellent condition, now on floor. Can 
be demonstrated. Price $1,200.00. 
Address Box No. 538. 
7” 
Help Wanted: 
Lithographer, young man with ex- 
perience in stripping, layout, and color 


work. Answer in detail. Box No. 
539. 

* 
For Sale: 


24” Levy Camera, $375; 20” Wesel 
Camera, $325; 17” Camera, $250; Pr. 
30 Amp. 220 Volt Camera Lamps, 
$85; 30 Amp. 220 Volt Macbeth 
Printing Lamp, $85. Singer Engineer- 
ing Co., Camera & Lamp Experts, 242 
Mott St., N. Y. C., Wo. 4-6088. 

= 
Partner Wanted: 

Looking for partner to open offset 
plant. Must be cameraman and strip- 
per. I am experienced platemaker 
and pressman, must invest $1,000 
each. Locate in New York or out of 
Address Box 540. 


town. 


For Sale: 

Offset Lithographing Plant, 28” x 
42” Harris and 14” x 20” Columbia 
Offset Presses, Whirler Vacuum 
Frames, Ben Day equipment, A-1 con- 
dition. Excellent buy. Address Box 
541. 

a 
Position Wanted: 

Litho letter artist who thoroughly 
understands treatment of color separa- 
tions, continuous tone and halftone; 
has considerable experience in dot 
permanent connec- 


etching; wishes 
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Address 


tion as such. Go anywhere. 
Box No. 537. 


Trained Help: 

Do your plans include enlarging 
your Offset Department ? The 
Chicago School of Printing & Lithog- 
raphy can supply you with well-trained 
cameramen, plate makers, and offset 
pressmen. Or, you can send men from 
your other departments for special 
intensive training in Offset Lithog- 
raphy. We offer both day and eve- 
ning courses which run for twelve 
week terms. Our new term begins 
March 4. Why not write or phone 
Harold E. Sanger, Director, Chicago 
School of Printing & Lithography, Six- 
Ten Federal Street, Chicago, for as- 
sistance in your offset employment 
problems ? 


For Sale: 

1—39”x39” Wesel process camera, 
complete with positive rack, 15 ft. 
metal stand and plate holders, 39’’x 
39”: 24x24”; 14x17”. Also re- 
ducing kits for large plate holder 
28x34” and 24x33”. Originally 
priced at $2800. Like new, $975.00. 
Johnstone Electric Co., Inc., 538 S. 
Clark St., Chicago, III. 

. 
Position Wanted: 

Will accept position as superinten- 
dent or assistant with progressive 
lithographic concern. Twenty years 
experience as executive. Can pass 
press sheets. Address Box No. 542. 

. 
My Time is Your Time 

—and there is no time like the 
present for both of us. That is, if you 
are looking for a young, capable, in- 
telligent and serious layout artist who 
can create new ideas for you that sell; 
graduate of Pratt Institute, age 23, 
with a background of experience in 
the photo-engraving business. I have 
designed labels, laid out booklets, fold- 
ers, direct advertising that has cre- 
ated more business. I can do the same 
for you. Unmarried, salary secondary, 
want permanent position. Familiar 





with all graphic arts technique. I shall 
be glad for the opportunity of an in- 
terview if you address Box 535. 
e 

General Information Concerning 
Inventions and Patents 

A reference book for inventors and 
manufacturers, also containing sections 
on the registration of trade-marks and 
copyrights, and a “Schedule of Gov- 
ernment and Attorneys’ Fees’’—sent 
free on request. Simply ask for “‘book- 
let” and ‘‘fee schedule.” Lancaster, 
Allwine & Rommel, Registered Patent 
and Trade-Mark Attorneys, 402 Bowen 
Building, Washington, D. C. 


New St. Louis Addresses 

Wholesale changes in mailing lists 
have been necessitated by the com- 
plete removal of printing and litho- 
graphing firms from the large area 
in downtown St. Louis, which is 
being razed for the Jefferson Me- 
morial Riverfront Project. The area 
affected by the project was known 
for years as the center of the printing 
and allied industries of the city. The 
following mew addresses for con- 
cerns in the graphic arts industries 
who already have or will shortly 
move, have been issued: 


Missouri Box & Label Co., 700-02 
North Main; Mound City Press, 1906 Pine; 
Foerstel Lithographing Co., 509 South 
Broadway; Pence Printing Co., 1708 Del- 
mar; Jones Paper Co., 1202 South Broad- 
way; St. Louis Lithographing Co., 6801 
South Broadway; Libby & Williams Paper 
Co., 907 North Broadway; William G. 
Reitz Printing Co., 706 South Fourth; 
Skinski-Arbeiter Printing Co., 5540 Wren; 
Spaulding Stationery Co., 1619 Pine; 
Glynn Printing Co., 1906 Pine; Linn-Smith 
Printing & Lithographing Co., 307 Olive; 
Banner Printing Co., 307 Olive; Charles 
Schiffhorst Stationery Co., 307 Olive; 
Bailey-Fischer Printing Co., 1510A Pine; 
Flammger & Grahl Blank Book Co., 821 
Washington; Radermacher Envelope Co., 
305 Olive; Becktold Co., 2701-23 Olive; 
Stewart Scott Printing Co., Old Halls 
Ferry Road; Moser Paper Box Co., 4511- 
25 North Euclid; Envelope Manufactur- 
ing Co., 2800 Pine; Atlas Lithographing 
& Printing Co., 1824 Chouteau; National 
Printing Co., 1900 Pine; American Loose 
Leaf Binder Co., 1419 Olive; Compton & 
Sons Lithographing & Printing Co., Seventh 
and Clark; St. Louis Stationery Co., 311 
Locust; and A. R. Fleming Printing Co., 
3868 Washington. 


* 

Western Printing and Lithograph- 
ing Co., Racine, Wis., recently added 
a new Harris 55 x 68 two-color off- 
set press, and a new Lanston M-H 
vertical coating machine to its offset 
equipment. 
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The Mark 














LITHOGRAPHIC ABRASIVE GRAINING MATERIALS 
& 
AMERICAN GRADED SAND CO. - CHICAGO, ILL. 


of Suality 











“ASCO” 
(RED) 
OPAQUE 
BLOCKS OUT 
WITH A 
SINGLE STROKE 


Exceptional opaci- 
ty permits close 
contact with print. 





Ground extremely fine. Flows freely from brush, pen 
or airbrush. Leaves a thin smooth film that will 
not crack or chip off. 

Test it yourself — Send for a sample. 


ARTISTS SUPPLY COMPANY 
7610 Decker Ave. Cleveland, Ohio 


Ask your dealer for “‘Asco”’ 


TRIAL 
OFFER 


That's just what we mean — a 
chance to find out why hun- 
° dreds prefer Supreme Offset 


RYIES TA EAM deving dich bieck with av abeo- 
OFFSET 


lute minimum of “greasing” on 
BLACK 


the plate. 
Write for information on our 


FREE TRIAL OFFER 
E. J. KELLY COMPANY 


1829 N. Pitcher St. Kalamazoo, Mich. 








THE RATHBUN BIRD CO., he. 


IN BUSINESS SINCE 1898 


MACHINISTS 


For LITHOGRAPHERS — PRINTERS | 


PLANTS MOVED REPAIR SERVICE 
MACHINES RE-CONDITIONED 


85 GRAND STREET NEW YORK, N. Y. 
Telephone: CAnal 6-4145-4146 




















LEIMAN BROS. ROTARY 
VACUUM 
— PUMPS— 


Blowers, Gas Pumps, 
Air Motors 
For operating Gas Burn 
ing Blowpipes 
Furnaces 
Oil Burners 
Paper Feeders 
Bottle Fillers 
Gas Machines 
Atomizing 
Agitating Liquids 
Vacuum Printing Frames 
Printers, Bookbinders 
Machinery 
Efficient 
Powerful NOISELESS 


LEIMAN BROS. 
23 Walker Street 
NEW YORK CITY 














FOR SALE 


Two Miehle 38 x 54 
Single Color Offset Presses 


WITH DEXTER FEEDERS 
IN FINE CONDITION 
* 
ZEESE-WILKINSON CO., Inc. 


Metropolitan Building Long Island City, N. Y. 
Phone: STillwell 4-8620 











KORN’S 


LITHOGRAPHIC CRAYONS 
= CRAYON PAPER PENCILS 
STICK TUSCHE 
LIQUID TUSCHE 
RUBBING INK 
= TRANSFER INK 
AUTOGRAPHIC TRANSFER INK 
MUSIC - PLATE TRANSFER INK 





Manufactured by 


WM. KORN, INC. 
260 WEST STREET NEW YORK 
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Cites Success of Cards 

Barron G. Collier, New York, is 
distributing a brochure containing 
case histories of the successful ex- 
periences of a number of local ad- 
vertisers using car card advertising 
in a middle-western city during the 
past year. The brochure points out 
that the space-cost for car card ad- 
vertising in the city in question is 
less per thousand circulation than that 
of any other medium, averaging 
around 6'4c per thousand as con- 
trasted with $3.20 per thousand cir- 
culation cost of a 500-line adver- 
tisement in any of the city’s news- 
papers. The same firm has also is- 
sued a booklet containing testimon- 
ials from building and loan institu- 
tion advertisers attesting to the suc- 
cess of transportation advertising in 
increasing their business; and a four- 
page folder relating the transporta- 
tion advertising case history of a New 
Yor restaurant during the World's 
Fair, which using colorful 11” by 42” 
cards featuring life-size illustrations 
of dishes served on its menu, doubled 


its sales. 
. 


Edison Tech Offers Courses 

Among the many worthwhile edu- 
cational efforts in the litho industry 
should be added that of Edison 
Technical High School, Rochester, N. 
Y., which has maintained a _ school 
of lithography for the past ten years, 
and in a modest way has been doing 
its share in instructing litho crafts- 
men. The school has two full-time 
instructors and all modern equipment, 
including a 19” by 25” Harris offset 
press, plate grainer, process camera, 
plate making equipment, and trans- 
fer presses, to give the student a 
practical background for the industry. 
Both night and day classes are offered. 
Those interested in learning more 
about the activities of this school 
should get in touch with Harry J. 
Sprague, Edison Technical High 
School, 24 Lowell Street, Rochester, 
N. Y. 


W. H. Aaron, Jr., formerly assis- 
tant advertising manager of John F. 
Jelke Co., has joined Wetzel Brothers, 
Milwaukee printer and lithographer, 
as sales manager. 
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For Product Classification See Page 70 


Advertising Typographers Asso- 


ciation of America, Inc., The....Jan. 
Agfa Ansco Corp. 3rd Cover 
American Graded Sand Co. 42 
American Type Founders Sales 

Corp. 18 
Artists Supply Co. 72 
Baum, Russell Ernest... 64 
Baker Reproduction Co. Jan. 
Bingham Brothers Co., Inc. 62 
Bingham’s, Sam’, Son Mfg. Co. 15 
California Ink Co., Ine. 68 
Chillicothe Paper Co. 60 
Classified Advertising 71 
Coxhead, Ralph C., Corp. 68 
Cramer, G., Dry Plate Co. 6 
Crescent Ink & Color Co. of 

Penna. . 68 
Croke, Allan B., Co. Jan. 
Day, Ben, Inc.. 68 
Dexter Folder Co. 20 
Douthitt Corporation, The . 
Driscoll, Martin Co. . 64 
Eastman Kodak Co. 45 
Flint, Howard, Ink Co. Jan. 


Fuchs & Lang Mfg. Co., Div. 

General Ptg. Ink Corp. 11-12 
Gaetjens, Berger & Wirth, Inc. 14 
Gevaert Co. of America Dec. 
Godfrey Roller Company 54 
Goerz, C. P., American Optical Co. 68 


Hammermill Paper Co. 3 
Harris-Seybold-Potter Co.....4th Cover 
Hunt, Philip A., Co. 54 
Ideal Roller & Mfg. Co. . 
International Research Labora- 
tories ......... Jan. 
International Press Cleaner & 
Mfg. Co. ....... Jan. 
International Printing Ink Corp. 21 
Kelly, E. J., Ink Co. 72 
Kimble Electric Co. 66 
Korn, William, Inc. 12 


Lanston Monotype Machine Co. 
Leiman Bros., Inc. 7 
Litho Chemical & Supply Co........57-58 
Lithographic Plate Graining Co. 


of America, Inc. 52 
Mallinckrodt Chemical Works 18 
Merck & Co., Inc. Dec. 
Mid-States Gummed Paper Co. 64 
National Carbon Company, Inc. 14 
Norman-Willets Co. 66 
Okie, F. G., Inc. 66 
Phillips & Jacobs Nov. 
Photo-Litho Plate Co. Sept. 
Pitman, Harold M., Co. 24 
Rapid Roller Co. 17 
Rathbun & Bird Co., Inc., The 72 
Reliable Lithographic Plate Co., 

Inc. . 6 
Rising Paper Co. 46 


Roberts & Porter, Inc. 9 
Rutherford Machinery Co., Div. 
General Printing Ink Corp. Jan. 


Senefelder Co., Inc....2nd Cover and 4 


Siebold, J. H. & G. B., Inc. 60 
Sinclair & Carroll Co. 52 
Sinclair and Valentine Co. 7 
Sorg Paper Co. 16 
Standard Litho Graining Co. Jan. 
Strathmore Paper Co. 13 
Swart-Reichel, Inc. Nov. 
Sullebarger, E. T., Co. 62 


Texas Offset Supply Co., Inc. Jan. 
Union Carbide and Carbon Corp. 14 
Vulcan Proofing Co. 50 


West Virginia Pulp & Paper 


Co. . 22-23 
Western Litho Plate & Supply Co. 66 
“Where-to-Buy-It” 70 
Zeese-Brandt Ink Corp. Jan. 
Zeese-Wilkinson Co., Inc.. 72 


(The Advertisers’ Index has been carefully checked but 
no responsibility can be assumed for any omission.) 














254 WEST 3ist STREET 





Like a Bullet.. 


. this huge airliner speeds straight to its destination. 


OUR advertisement in MODERN LITH- 
OGRAPHY follows the same direct path to 
the man you want to sell! No waste mo- 
tion, no “seatterville” circulation, but a 
message concentrated on the people who 


actually buy your goods. 


Remember also, when you advertise in 
MODERN LITHOGRAPHY you are paving 
the way for your salesmen, making it easier 
for them to sell your goods, and, logically 
enough, for the buyers in the lithographic 
industry to purchase them. 


If you plan to go after more of this busi- 
ness during 1940, you should be advertising 


now in 


MODERN LITHOGRAPHY 


NEW YORK, N. Y. 














Tale Ends 



















WW: NOTICE a few advertisers 
lately (very few, we are happy 
to report) running 24-sheet posters 
upside down. Apparently they haven't 
learned yet that there is a whale of a 
difference between attracting attention 
for attention’s sake and persuading 
people to buy. Wonder what would 
happen if we entered the grocery 
down on the corner on our hands 
sometime? (We could do it, too!) 
When the clerk asked us what we 
wanted we'd wiggle one foot in the 
air and say: “Just looking around, 
buddy, seeing your product for our- 
self, as per your advertisement.” 























* 





* * 





We saw these two headlines above 
a couple of items in the advertising 
trade press the other day: “Lie De- 
tector to Gauge Consumer Reaction to 
Copy; and a few picas away, ‘Law- 
yer’s O.K. on All Copy a ‘Must’.’ 
Do you suppose the make-up editor 
had something subtle in mind? Or 
don’t you draw the same inference 
we did? 


































Incidentally, we heard a tale the 
other day about a 24-sheet poster, or 
maybe (which is more likely) it 
was a painted sign, which we think 
worth passing along: an undertaker 
in Iowa had the bright idea of using 
outdoor advertising. He erected a 
large outdoor advertisement at a spot 
along a well-travelled highway where 
the death toll, due to accidents, had 
been unusually high. His copy was 
brief. “Night Bell, Ring Twice,” 
which is the notice one usually finds 
above an undertaking establishment, 
was displayed in large letters, and his 
name and address at the bottom. The 
ominous notice was the first thing an 
automobile’s headlights caught when 
it rounded the dangerous curve. Re- 
sults? No accidents in over a year. 
No direct business either for the un- 
dertaker, but a lot of good will, 
which is pretty valuable in its way, 
too. 
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Claim On Quality... 


Prospecting for better results? Here’s 
your lead to exeellenee: Use 
REPROLITH --the dependable film for 
camera and contact exposures. It 
brings you these great features: 

I. Maximum contrast 

2. Greatest resolving power 

3. Extra latitude in development 


4. Anti-halation coating 


5. Safety base 


REPROLITH FILM 


REGULAR AND THIN - BASE 


tig 
LTS WS E BEST MATERIALS 
HAMTON. N.Y. MADE IN U.S.A. 








y) THE GRAPHIC ARTS no less than in 
any other phase of modern industry, 
the men and the manufacturing facili- 
ties back of the product play a most 
important part in the excellence of 


product performance in the plant. 


Skill of craftsmanship in engineering 
and building and in servicing of 
Harris Presses have all contributed to 
the preeminence of Offset, universally 
recognized today as a modern method 


of business. 


Assurance of maximum number of high 
quality salable sheets at the end of 
each day’s run has its foundation in the 


craftsmanship of Harris manufacture. 


Achievement due to the human element 
in the Harris organization supports the 
skill of the craftsman in the plant for 


the production of the finest Offset work. 





LITHO 


Chemicals 


Through research Harris has 
developed and standardized new 
chemicals for both deep etch 
and surface plate making proc 
esses. Full details upon request. 
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